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IPI  warned 
about  Unesco 


rights  proposal 
(See  page  7) 

ASNE  seeks 
funds  for  3rd 
World  interns 
(See  page  14) 

Vending  box 
controls  test 


If  it  were  a  nation,  Orange  County,  California  would  be  the  world’s 
30th  most  prosperous.  It’s  a  fact.  One  of  thousands  compiled  by  our 
Market  Research  Department. 

We’ve  gathered  more  facts  and  Hgures  about  Orange  County 
than  anyone.  About  what  people  are  reading.  How  they’re  spending. 

What  turns  them  on,  and  off. 

One  more  fact.  In  the  past  three  years  we’ve  interviewed  more 
'  than  6,000  Orange  County  adults  to  find  out  what’s  new,  what’s  old 
and  what’s  changing. 

Market  research.  Just  one  of  the  reasons  The  Register  is  the 
most  comprehensive  information  source  in  and  for  Orange  County.  ’ 
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Nobody 

covers  San  Diedo 
ihewaywedo. 


It’s  true.  Nobody  matches  the 
Union-Tribune  in  its  efficient  coverage  of  the  San 
Diego  market.  Especially  since  we  introduced 
Union-Tribune  Plus,  the  Union-Tribune’s  new 
standard  size  weekly  direct  mail  product  mailed  to 
300,000  homes  in  San  Diego  —  homes  that  do  not 
subscribe  to  either  The  San  Diego  Union  or  The 
Tribune.  When  combined  with  the  paid  circulation 
of  the  Union-Tribune,  Union-Tribune  Plus  offers 
87%  coverage  of  the  entire  San  Diego  market. 

Union-Tribune  Plus  is  for  ROP  advertisers 
and  preprint  advertisers  and  it  works.  Really 
works!  Why?  Because  it  offers  Union-Tribune 
advertisers  the  penetration  they  need  in  San  Diego 
County  at  a  cost  they  can  afford  with  very  little 
duplication.  ROP  advertisers  like  it  because  of  its 
complete  coverage  of  the  market.  Preprint 
advertisers  appreciate  it  because  they  can 
saturate  their  advertising  around  their  stores  by 
choosing  zip  codes  for  preprint  distribution.  It’s  a 
very  efficient  alternative  to  the  high  cost  of  other 
direct  mail  programs.  And  that’s  why 


Union-Tribune  Plus  was  created. 

What  makes  it  so  effective  is  its  format. 
Union-Tribune  Plus  is  filled  with  the  best-read 
features  and  columns  from  both  of  our  newspapers. 
Classified  advertising  is  part  of  Union-Tribune  Plus 
too  —  it’s  just  one  part  of  a  mix  designed  to  ensure 
strong  reader  involvement. 

For  just  a  minimal  cost,  Union-Tribune 
advertisers  can  add  Union-Tribune  Plus  to  their 
advertising  buy  and  reach  87%  of  the  entire  San 
Diego  market. 

Nobody,  just  nobody,  covers  San  Diego 
the  way  we  do.  We  have  the  ‘Plus’  advertisers  want 
and  need  in  a  competitive  market.  And  they’re 
taking  advantage  of  it. 

For  more  information  call  or  write 
Richard  Applegate,  Manager,  National 
Advertising,  Union-Tribune  Publishing  Company, 
Post  Office  Box  191,  San  Diego,  CA  92112 
(619)  293-1434,  or  your  Sawyer-Ferguson-Walker 
representative. 


Union 

TRIBUNE 


NEWS  FEATURES  AND  ADVERTISING  MAILED 
WEEKLY  TO  NON-SUBSCRIBING  HOUSEHOLDS 


The  San  Diego  Union 
The  IVibune 

Member  of  Newsplan 

Represented  nationally  by  Sawyer-Ferguson-Walker 
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The  Perfect 
Play 
Fora 
Winning 
Season: 


The  New  Inside  Football  Report... 

teams  up  five  exciting  new  players- 
College  Scouting  Reports,  That  Awfui 
Call,  Mini-Editorial,  Pro  Trivia  and  com¬ 
puter-aided  graphics-with  its  returning 
All  Stars,  NFL  Scouting  Reports,  ros¬ 
ters,  lineups,  stats,  The  Winning  Edge 
and  special  features! 

TheNew/ZFff/... 

has  been  graphically  redesigned  for 
stronger  appeal  to  advertisers  and 
readers. 


more  than  ever  before  is  the  perfect 
play  for  20  weeks  of  comprehensive 
football  coverage,  higher  circulation 
and  ad  sales.  Call  Director  of  Marketing 
and  Sales  Lawrence  T.  Olsen  or  your 
regional  King  Representative.  They’re 
eager  to  introduce  you  to  the  season’s 
hottest  gridiron  star! 


THE  NEW [JfBl... 
YOUR  BEST  PLAY 
OF  THE  WEEK. 
EVERY  WEEK! 


■‘■’wres  Syndical’e 

235  East  45th  Street,  New  York,  N.Y.  10017. 
A  Division  of  the  Hearst  Corporation  . 
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*  Major  meetings  in  bold  face 

JUNE 


2-4 — Kentucky  Press  Association.  Marriott  Inn.  Lexington. 

2- 5— Oklahoma  Press  Association,  Western  Hills  State  Lodge 

Checotah. 

3- 4 — Pennsylvania  Press  Conference,  Marriott  Inn,  Harrisburg. 

4- 9 — Special  Libraries  Association,  Rivergate  Hilton, 

New  Orleans. 

9-11 — N  Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 
Point  Club,  Alexandria  Bay,  N.Y. 

9-12 — Illinois  Press  Association,  Clock  Tower  Inn,  Rockford,  III. 

11-15— American  Advertising  Federation,  Hyatt  Regency,  Washington, 
D.C. 

11-15— ANPA  Operations  Management  Conference  and  Exposition,  Las 
Vegas  Convention  Center. 

15- 18 — Association  of  American  Editorial  Cartoonists,  Royal 

York  Hotel,  Toronto. 

16- 18 — Northeast  Missouri  Press  Association,  Csage  House 

Csage  Beach. 

19-22— International  Circulation  Managers  Association  Sales  Confer¬ 
ence,  Las  Vegas  Hilton  Hotel,  Las  Vegas,  Nev. 

19- 23 — Association  of  Newspaper  Ciassified  Advertising  Managers 

Conference,  Harbour  Castle  Hilton  Inn,  Toronto,  Ont. 

20- 21— National  News  Council,  Cne  Lincoln  Plaza,  New  York  City. 

21- 24— National  Conference  of  Editorial  Writers,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

22- 24 — Suburban  Newspapers  of  America,  Four  Seasons  Hotel, 

Toronto,  Canada. 

22- 25— Texas  Press  Association,  Hyatt  Regency  Hotel,  Austin, 

23- 26 — California  Newspaper  Advertising  Executives  Association 

Sales  Conference.  Sheraton  Universal,  Universal  City.  Calif. 

26-28 — New  England  Newspaper  Advertising  Executives,  Margate 
Resort,  Laconia.  N.H. 

26- 29 — Newspaper  Personnel  Relations  Association  Conference,  L'En- 

fant  Plaza  Hotel,  Washington,  D.C. 

27- 29— Videotex  '83,  New  York  Hilton,  New  York  City. 

27-7/1 — The  Newspaper  Guild,  annual  convention.  Bond  Court 
Hotel,  Cleveland. 

30-7/4 — National  Press  Photographers  Association,  Marriott 

Inn,  Providence,  R.l. 


Seminars/Workshops/Clinics 

JUNE 

3-5 — "Economics  and  the  News,"  Foundation  for  American  Com¬ 
munications.  and  Gannett  Foundation,  in  cooperation 
with  Ohio  and  Michigan  press  associations,  Marriott 
Inn  north,  Columbus.  Ohio. 

5-10 — American  Society  of  Newspaper  Editors  and  Modern  Media 
Media  Institute,  1983  National  Teaching  Awards.  St. 
St.  Petersburg,  Fla. 

Correction:  The  Modern  Media  Institute,  Newswriting  and 

Editing  for  Liberal  Arts  Students,  previously  listed 

as  June  5-10  is  June  20-22. 

5- 15— American  Press  Institute,  Management  and  Costs,  Reston 

Va. 

6- 10 — Knight-Ridder  Institute  of  Training,  Circulation  Man¬ 

agement.  Miami. 

10-11 — ANPA,  Labor  and  Personnel  Relations  Department 
seminar.  Las  Vegas  Hilton. 

14-16— Conference  for  Journalists.  "The  Middle  East:  Shifting 
Rivalries,"  Washington  (D.C.)  Journalism  Center. 

24-26— "Economics  and  the  News, "  Foundation  for  American  Commun¬ 
ications,  and  Gannett  Foundation  in  cooperation  with  the 
New  York  Society  of  Newspapers  Editors,  New  York 
Broadcasters  Association,  and  New  York  State  Publishers 
Association.  The  Arrowwood,  Rye  Brook,  N.Y. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 


Bits  and  Pieces  No.  589 


Lately  the  press  has  fastened  on  a  new  solecism,  based 
on  the  misuse  of  the  word  marry.  An  example:  “In  1956  she 
remarried;  her  second  husband  was  an  engineer.”  News- 
week's  special  edition  celebrating  its  50th  anniversary,  an 
admirable  job  that  reviewed  the  last  half-century  by  focus¬ 
ing  on  the  lives  of  residents  of  a  single  town,  contained 
several  examples  of  this  lapse.  Many  journalists  goofs  are 
excusable,  perhaps,  by  the  pressure  and  haste  of  putting 
out  a  newspaper.  But  surely  a  project  like  this  must  have 
had  the  benefit  of  abundant  time  and  careful  editorial 
second-guessing.  But  not  careful  enough.  I  have  seen  this 
gaucherie  elsewhere.  One  of  the  country’s  leading  news¬ 
papers  permitted  itself  to  say,  “She  made  her  life  more 
complicated  by  marrying  again,  to  an  engineer.”  Under¬ 
standable  enough,  to  be  sure,  but  acceptable  expression 
demands  sentences  that  conform  to  standards.  “She  mar¬ 
ried  to  (whomever)”  does  not. 

♦  ♦  * 

Newsweek  again.  In  a  full-page  newspaper  ad  promoting 
its  issue  dealing  with  Hitler’s  supposed  diaries,  the  dicta¬ 
tor’s  name  was  spelled  correctly  in  the  heading:  Adolf.  But 
the  text  called  him  Adolph.  On  what  can  such  slovenliness 
be  blamed?  Once  again,  in  my  opinion,  we  are  seeing  the 
fruits  of  lack  of  discipline  in  schools  and  colleges  about 
which  the  special  government  commission  complained  so 
scathingly  early  this  month.  Errors  like  this  are  not  going 
to  undermine  the  republic.  But  they  are  symptomatic  of  a 
slapdash  attitude  that  may  contribute  to  its  decline.  At  any 
rate,  the  nation  seems  alarmed  to  discover  what  is  really 
going  on  in  what  it  has  mistakenly  assumed  to  be  educa¬ 
tion. 

*  ♦  ♦ 

A  tendency  toward  sophomoric  expression  is  also  visi¬ 
ble.  “Queen  Elizabeth  II  is  scheduled  to  set  foot  on  the 
West  Coast  for  the  first  time  ever  today.”  Ever,  with  its 
redundant  emphasis,  is  to  be  seen  on  every  hand.  It  brings 
to  mind  an  older  target  of  editors:  all-time  record.  “He  set 
an  all-time  record  for  the  mile  run  yesterday.”  A  record  is  a 
record,  a  performance  that  exceeds  all  others,  but  news- 
writers  do  not  trust  it  to  say  so.  These  examples  too  are  the 
work  of  reporters  and  copy  editors  who  are  the  products  of 
deficient  classroom  instruction. 

♦  *  * 

“A  four-alarm  fire  damaged  the  Victorian  mansion  that 
achieved  notoriety  as  Mary  Tyler  Moore’s  fictional  resi¬ 
dence  in  Minneapolis  ...”  Notoriety  was  the  wrong 
word  unless  the  intention  was  to  indicate  that  the  place 
was  of  unseemly  conduct,  which  was  unthinkable.  The 
word  wanted  v/as  fame,  celebrity,  notice,  attention,  re¬ 
nown,  etc.  Notoriety,  sad  to  say,  is  ill  fame,  the  state  of 
being  widely  known  for  unfavorable  reasons.  A  publica¬ 
tion  for  professors  once  described  one  of  their  number  as  a 
modest  fellow  who  did  not  seek  notoriety.  Well,  who 
would?  Notorious,  it  should  be  remembered,  has  the  same 
adverse  meaning  but  only  as  applied  to  people.  One  of 
Ingrid  Bergman’s  famous  movies  was  Notorious-,  the  title 
was  chosen,  obviously,  to  suggest  misconduct.  But  “Iron 
is  a  notorious  conductor  of  heat;”  “a  notorious  fact.”  In 
these  impersonal  connections,  notorious  is  a  neutral 
synonym  for  well-known. 
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Our  offset  commion 
is  mahiiis  headlines 


The  Kansas  City  Star  had  to  make 
a  difficult  decision.  Which  way  to 
go  offset?  They  made  the  right  one. 
They  picked  PMC. 

It  was  one  thing  for  us  to  turn  their 
expensive  press  into  a  quality  off¬ 
set  press  with  barely  a  ripple  of 
production  disturbance  in  the 
process. 

It  was  still  another  thing  for  us  to 
do  it  at  about  1 0%  the  cost  of  order¬ 
ing  new. 

And  still  anotherthing  to  do  it  at 
about  half  the  cost  of  anyone  else 
in  the  offset  conversion  business. 
And  twice  as  fast.  _ 


The  decision  has  held  up. 

Over  100  million  impressions  later, 
our  PMC  conversion  unit  is  acting 
like  it  was  installed  yesterday.  With 
maintenance  and  service  down¬ 
time  totalling  minutes,  not  days. 

To  the  Kansas  City  Star  thats  news. 
Good  news.  So  good  that  they've 
converted  all  of  their  45  units. 

Now  it's  a  M  PMC  pressroom. 

PMC.  Nine  metropolitan  conver¬ 
sions  to  date.  High  tech,  high  talent, 
high  quality  and  high  marks  forthe 
fastest,  most  economical  offset  con¬ 
version  in  the  business. 

_  We're  on  a  roll. 


PRESS  MACHINERY  CORPORATION 

230  James  street,  Bensenville,  1L60106/1-312-860-5574/TWX  910-693-0871 


See  the  PMC  Exh  bit  Booth  356 
ANPA/RI  Convention  Las  Vegas 
June  IMS,  1983 


O  Press  Machinery 
Corporation,  1983 
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Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  PreeldenI  and  Editor  Jamas  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charier  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 


Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  31  1 962— 29.332 


It  can  happen  here 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


A  statutory  “right  of  reply”  has  been  proposed  in  many 
countries  and  has  been  opposed  by  the  press  in  every  in¬ 
stance  as  verging  on  compulsory  publication  and  therefore 
contrary  to  free  press  principles. 

In  England,  where  respect  for  the  accuracy,  truth,  fairness 
and  reliability  of  the  press  sometimes  is  at  a  lower  ebb  than  in 
the  U.S.,  a  “Right  of  Reply  in  the  Media”  Bill  was  narrowly 
averted  this  year.  It  is  not  correct  to  say  the  bill  was  defeated. 
It  failed  to  pass  in  the  House  of  Commons  with  90  MPs  sup¬ 
porting  and  seven  against  only  because  it  fell  short  of  the  100 
votes  needed  for  a  private  member’s  bill  to  proceed  for  a 
second  reading. 

Introduced  by  Mr.  Frank  Allaun,  a  Labor  MP  and  former 
journalist,  the  bill  would  have  given  statutory  right  of  reply 
to  anyone  referred  to  in  a  report  which  he  or  she  had  “reason¬ 
able  grounds  for  considering  to  be  factually  inaccurate  or 
distorted.”  It  required  the  reply  to  be  printed  within  three 
days  in  daily  newspapers,  in  a  position  as  prominent  as  the 
original  report  and  of  equal  length,  and  called  for  a  panel  of 
experts  to  hear  disputes  with  the  power  to  impose  fines  up  to 
£40,000  for  non-compliance. 

The  vote  of  90  to  seven  reflects  an  amazing  sentiment  in 
favor  of  such  legislation.  The  spectre  has  not  been  raised  in 
the  U.S.,  yet,  but  we  should  not  be  smug  in  believing  it  could 
not  be. 


Separating  church  and  state 

During  the  ASNE  discussion  on  newspaper  ethics  recently, 
the  old  argument  about  the  separation  of  powers  —  church 
and  state,  or  editor  and  publisher  —  arose.  Some  editors 
objected,  as  they  always  have,  to  further  publisher  involve¬ 
ment  in  their  news  and  editorial  decisions.  Some  objected 
also  to  being  asked  to  participate  in  decisions  involving  other 
newspaper  departments,  especially  the  business  office. 

Publisher  involvement  depends,  of  course,  upon  a  variety 
of  things  including  the  type  of  person  the  chief  executive  is, 
the  degree  of  understanding  between  the  publisher  and  the 
editor,  to  what  extent  their  views  coincide,  etc. 

But  we  feel  it  is  too  late  for  editors  not  to  be  involved  in 
other  aspects  of  the  newspaper  business.  They  are  already 
involved  in  many  instances  in  purchasing  decisions  for  sophis¬ 
ticated  electronic  equipment.  If  they  aren’t,  they  should  be. 

We  would  think  that  an  editor  interested  in  his  or  her 
future  and  that  of  the  newspaper  would  like  to  know  how  the 
news  product  is  being  merchandised,  sold,  to  advertisers  and 
readers.  An  editor’s  input  into  those  circulation  and  adver¬ 
tising  problems  should  be  invaluable.  The  same  for  produc¬ 
tion  problems. 

No  one  is  suggesting  the  news  and  editorial  chief  should 
give  up  the  prerogative  of  running  that  department  but  the 
strict  ivory  tower  concept  should  be  a  thing  of  the  past. 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1.  1894.  Editor  & 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 
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Letters 

COMIC  SURVEY 

E&P's  May  7  story  on  the  “decline" 
in  comic  readership  raises  a  number  of 
questions.  The  more  obvious  ones  are: 
How  accurate  were  the  studies  of 
newspaper  readership  during  the 
1950s?  Does  anyone  really  believe  that 
100%  of  the  children  during  the  1950s 
read  the  comics?  Such  statistics  are  too 
easy  to  manipulate  .  .  .  and  fabricate. 

Much  more  meaningful  would  have 
been  the  approach  noting  that  today,  in 
homes  receiving  Sunday  newspapers, 
the  readership  is  four  out  of  every  five 
children  and  one  out  of  every  two 
adults.  What  other  medium  achieves 
numbers  as  impressive? 

Lee  Salem 

(Salem  is  editorial  director  of  Univer¬ 
sal  Press  Syndicate.) 


POINT  OF  FACT 

That  was  an  excellent  article  you 
wrote  on  libel  in  the  May  14  issue 
(p.ll).  One  point — the  “American 
Newspaper  Publishers  Association’s 
Newspaper  Insurance  Advisory  Group” 
is,  in  fact,  not  an  ANPA  group,  but 
rather  a  body  independent  of  our  asso¬ 
ciation. 

William  Schabacker 

(Schabacker  is  manager/public 
affairs,  ANPA.) 


REPRESENTS  APME 

E&P's  recent  stories  concerning  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communications 
helped  to  call  attention  to  the  work  of 
our  organization  and  are  appreciated. 

I  would  like  to  correct  one  error.  In 
reporting  that  I  was  elected  president  of 
the  ACEJMC,  you  stated  that  I  repre¬ 
sent  the  American  Society  of  News¬ 
paper  Editors  on  the  Council.  I  repre¬ 
sent  the  Associated  Press  Managing 
Editors. 

ASNE  is  represented  by  Claude  Sit- 
ton,  editor  and  editorial  director  of  the 
Raleigh  News  &  Oberver,  who  has  just 
succeeded  Don  Carter,  longtime  presi¬ 
dent  of  the  Council,  as  the  ASNE  rep¬ 
resentative. 

Joseph  W.  Shoquist 

(Sboquist  is  managing  editor  Mil¬ 
waukee  Journal  and  president-elect, 
ACEJMC.) 


DISBELIEF 

I  read  with  astonished  disappoint¬ 
ment  your  lengthy  story  headed  “N.Y. 
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Times  Admits  to  Overplaying  Story” 
{E&P,  May  14).  The  piece  centered  on 
the  fact  that  the  New  York  Times  had  a 
new  policy  of  editor’s  notes  and  had 
actually  used  it  to  say  that  it  wished  it 
hadn’t  published  a  7()()-word  story  about 
our  Inside  Story  segment  centering 
on  the  Westmoreland-CBS  dispute.  The 
self-inflicted  retraction  said  no  new  in¬ 
formation  about  the  dispute,  and  was, 
therefore,  not  newsworthy. 

Your  E&P  piece,  which  contained 
almost  two  columns  filled  with  reason¬ 
ing  that  was  entirely  self-serving  from  a 
New  York  Times  point  of  view,  ended 
with  a  quote  from  me  in  which  I  ex¬ 
pressed  “disbelief  ’  over  the  Times’  ac¬ 
tion. 

Why  disbelief?  Because  no  one  at  the 
Times  had  apparently  even  bothered  to 
look  at  the  way  we  used  the  information 
on  which  their  story  was  based  in  the 
actual  television  program.  Print  jour¬ 
nalists  sometimes  can’t  understand 
that  on  television  it’s  what  you  see  that 
counts.  It  may  come  as  a  surprise  to 
some,  but  print  and  television  stories 
really  are  different.  On  that  basis,  our 
program  was  newsworthy  by  any  num¬ 
ber  of  critical  accounts  of  its  contents. 

Ned  Schnurman 

(Scbnurman  is  executive  producer  of 
Inside  Story.) 


DISAGREE 

I  disagree  with  the  conclusion  of  an 
editorial  in  the  May  14  issue,  “Written 
Code  of  Ethics.”  You  argued  against 
an  industry  wide  code  on  several 
grounds,  including  the  possibility  that 
such  a  code  could  be  used  against  news 
organizations  facing  libel  suits. 

But  would  you  argue  against  an  in¬ 
dustry  wide  code  for  attorneys,  or 
would  you  shed  a  tear  if  an  attorney 
were  sued  for  violating  that  code? 
Would  you  argue  against  a  code  of 
ethics  for  doctors,  or  complain  if  a  doc¬ 
tor  were  sued  for  violating  that  code? 


Editors  and  reporters  are  either 
members  of  a  profession  or  they  are 
not.  If  they  are,  then  they  should  be  held 
to  strict  standards  of  accountability.  If 
they  are  not,  then  they  have  no 
business  fostering  an  image  of  impar¬ 
tiality  and  fairness. 

The  sad  fact  is  that  there  are  some 
editors  and  reporters  who  ought  to  be 
sued  for  libel.  A  code  such  as  the  one 
discussed  at  the  ASNE  would  have  lit¬ 
tle  or  no  effect  on  news  gatherers  who 
already  strive  to  be  thorough,  fair  and 
accurate.  It  might  force  the  others  to 
act  in  a  more  professional  manner. 

Jack  W.  Huttig 

4019  N.  Charles 
Wichita,  Kans. 


100th 

At  Mississippi  University  for 
Women,  Columbus,  Miss.,  we  will 
observe  the  1 00th  anniversary  of  our 
chartering  on  March  12,  1984. 

On  that  day  our  predecessor,  the 
Mississippi  Industrial  Institute  &  Col¬ 
lege,  became  the  first  state  supported 
college  exclusively  for  women  in  the 
world.  II  &  C  also  was  the  first  institu¬ 
tion  of  higher  learning  to  combine  voca¬ 
tional  education  with  a  liberal  arts 
program. 

The  Mississippi  University  for 
Women  has  established  the  first  en¬ 
dowed  Chair  of  Journalism  in  the  state. 

We  are  publishing  a  lOO-year  history 
of  our  institution.  One  of  the  most  dra¬ 
matic  entries  is  the  U.S.  Supreme  Court 
decision  in  1 982  that  brought  an  end  to 
our  single  sex  status.  Nevertheless,  Mis¬ 
sissippi  University  for  Women  and  men 
will  use  the  centennial  as  a  platform  to 
launch  our  second  century  in  higher  edu¬ 
cation. 

Early  congratulations  to  Editor  & 
Publisher  and  journalists  every¬ 
where.  We  feel  that  we  are  in  good 
company. 

Margaret  Henry  Kaye 

(Kaye  is  director  of  the  centennial.) 


VASQUEZ 

Economic  crisis  confronts  Mexico’s  political 
system  with  one  of  its  strongest  challenges  in 
50  years:  a  major  story  for  U.S.  readers.  Stay 
in  front  of  it  with  veteran  journalists  like  Juan 
M.  Vasquez  of  the  Los  Angeles  Times’  Mexico 
City  bureau. 

Outstanding  in  the 

Los  Angeles  Times- 

Washington  Post  News  Service 

(202)  334-6173 
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The  very  ground  is  lifting  beneath  us 


Tlhe  technological  revolution 
is  shaping  our  lives,  but 
can  we  shape  technology 
to  make  it  work  for  us? 

The  Communications  Work¬ 
ers  of  America  believes  we  can, 
and  must.  Through  its  innova¬ 
tive  Committee  on  the  Future 
and  its  television/radio  series 
"Rewiring  Your  World,”  CWA 
has  opened  a  public  dialogue 
aimed  at  humanizing  the  tech¬ 
nological  revolution. 

CWA  is  the  Information  Age 


union  representing  workers 
in  industries  and  fields  which 
are  changing  and  growing  at  a 
spectacular  rate. 

CWA  is  no  enemy  of  change. 
When  telephone  service  was 
first  automated,  CWA  members 
made  the  new  technology  work. 
Now,  as  then,  CWA  insists  on 
contracts  and  work  rules  that 
enhance  the  dignity  and  satis¬ 
faction  of  the  work  their  mem¬ 
bers  do  for  you. 

Technology  may  be  changing 
our  lives,  but  CWA  is  helping 
make  that  change  productive 
and  humane. 


“Those  who  anticipate  the 
new  era  will  be  a  quantum  leap 
ahead  of  those  who  hold  on  to 
the  past,”  writes  John  Naisbitt 
in  Megatrends.  “If  we  can  learn 
to  make  uncertainty  our  friend, 
we  can  achieve  much  more . . .” 

CWA 

Communications  Workers  of 
America,  AFL-CIO 

1983  National  Convention 
June  6-10,  Los  Angeles 
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Every  Saturday  since  1884 _ 

IPI  warned  of  “Right  to  Communicate” 


By  Robert  U.  Brown 

Three  hundred  delegates  from  32  countries  attending  the 
32nd  general  assembly  of  the  International  Press  Institute 
in  Amsterdam  (May  15-18)  were  warned  to  be  alert  to  the 
danger  involved  in  the  possibility  that  UNESCO  will  try  to 
codify  “The  Right  to  Communicate.” 

Dana  Bullen,  director  of  World  Press  Freedom  Commit¬ 
tee  in  Washington  said  at  least  six  UNESCO-related  meet¬ 
ings  were  held  on  the  subject  and  it  has  become  a  slogan 
much  like  the  “New  World  Information  Order.”  He  ex¬ 
pressed  concern  about  what  is  intended  and  cited  exam¬ 
ples  showing  “the  right  being  sought  is  not  just  the  right 
that  already  exists  in  countries  that  do  not  practice  cen¬ 
sorship,  but  a  broader  ‘right’  to  force  the  media  to  carry 
what  is  said.” 

The  final  report  of  the  UNESCO  meeting  in  Bucharest, 
February  9-12,  1982,  prepared  by  the  Secretariat  said 
“there  was  significant  support  for  the  proposition  that 
existing  international  documents  would  need  rather  com¬ 
plete  rewriting  to  reflect  the  ‘right  to  communicate'  as  a 
new  core  right  which  is  the  center  of  other  rights.” 

Bullen  said  this  would  subordinate  Article  E19  of  the 
Universal  Declaration  of  Human  Rights  —  he  called  it  the 
“First  Amendment  of  the  World”  —  which  says: 

“Everyone  has  the  right  to  freedom  of  opinion  and 
expression.  This  right  includes  freedom  to  hold  opinions 
without  interference  and  to  send,  receive  and  impart  in¬ 
formation  and  ideas  through  any  media  and  regardless  of 
frontiers.” 

Gerard  Bolla,  assistant  director-general  of  UNESCO  in 
Paris  outlined  the  various  studies  that  have  been  made  and 
meetings  held  on  the  subject  of  the  “Right  to  Communi¬ 
cate”  since  it  was  first  suggested  in  1969  and  said  “all 
UNESCO  is  proposing  to  do.  for  the  benefit  of  all  those 
concerned,  is  to  study  the  philosophical  and  legal  'bunda- 
tionson  which  the  “right  to  communicate”  might  rest.  It  is 
“still  an  evolving  concept  both  on  the  national  and  interna¬ 
tional  levels,”  he  said.  He  said  there  is  no  attempt  being 
made  at  “codification.” 

Bolla  defined  “right  to  communicate”  as  a  “two-way 
process  of  exchange  opening  the  way  for  horizontal  flow, 
for  better  access  and  increased  participation  in  the  com¬ 
munication  process  which  is  now  possible  and  more  and 
more  necessary  with  the  evolution  in  technology.” 

He  said  “in  order  to  achieve  this  two-way  process  and  a 
more  balanced  form  of  information  the  means  of  com¬ 
munication  should  be  made  available  in  such  a  way  that 
messages  can  be  produced  by  and  for  those  who  are  still 
undeveloped  in  the  field  of  communication:  minority 
groups...all  those  living  in  developing  countries  which  lack 
the  minimum  infrastructure  in  terms  of  equipment  and 
personnel  to  produce  and  disseminate  messages  through 
the  press,”  etc. 

Mohamed  Abdel  Gawad,  Middle  East  News  Agency, 
Cairo,  said  that  “communication  is  a  fundamental  right  for 
the  individual  as  well  as  a  fundamental  right  for  society, 
with  which  no  community  or  nation  can  dispense.  The 
right  of  information,  or  more  precisely,  the  right  to  seek, 
receive  and  impart  information,  is  a  fundamental  right  of 
man,  even  the  groundwork  for  many  other  rights.  The 
basic  nature  of  communication  demands  that  its  full  exer¬ 


cise  and  the  fulfillment  of  its  possibilities  depend  on  the 
political,  social  and  economic  conditions  inside  every 
given  country  and  its  equitable  democratic  relations  with 
other  countries. 

“Hence  arises  the  supreme  importance  of  fulfilling  the 
democratic  nature  of  communication  at  the  national  and 
international  levels,  as  well  as  the  growing  role  of  com¬ 
munication  in  fulfilling  democracy  in  society  as  a  whole. 
To  fulfill  these  aims,  it  is  necesary  to  lay  down  comprehen¬ 
sive  national  policies  of  communication  which  are  closely 
linked  with  the  general  social,  cultural  and  economic 
objectives.” 

Rosemary  Righter,  Sunday  Times,  London,  observed 
“that  the  United  Nations  Charter,  and  the  1948  Universal 
Declaration  of  Human  Rights,  created  a  link  between  the 
international  community  and  the  behaviour  of  nation 
states  which  was  to  have  revolutionary  implications. 
Under  the  two  Covenants  which  form  the  International 
Bill  of  Rights,  states,  for  the  first  time,  no  longer  had 
absolute  rights  over  their  subjects:  individuals  gained 
rights  and  status  under  international  law.  And  these  rights 
are  universally  accepted  as  inalienable,  incontrovertible 
for  whatever  reason:  states  are  absolutely  bound  to 
observe  them. 

‘  ‘  It  took  1 8  years  for  the  Declaration  to  be  codified  in  the 
form  of  the  two  1966  Covenants,  and  another  10  for  those 
Covenants  to  enter  into  force  —  in  1976,  only  seven  years 
ago.  Any  action  which  risks  diluting  the  force  of  that 
so-recent  achievement  is  more  likely  to  diminish  than  to 
enlarge  individual  liberties.  The  search  for  a  ‘right  to  com¬ 
municate’  presents  such  a  risk. 

“To  understand  what  is  happening  in  our  own  area,  we 
need  to  look  at  the  wider  controversy  over  efforts  to  create 
a  whole  body  of ‘new  rights.’  A  short  list  contains  the  right 
to  development,  the  right  to  peace,  the  right  to  be  diffe¬ 
rent,  the  right  to  a  sound  environment  and  of  course  the  right 
to  communicate. 

“They  are  grouped  under  general  descriptive  phrases 
which  are,  I  am  assured  by  one  of  UNEStTO’s  experts, 
interchangeable:  new  rights,  synthetic  rights,  collective 
rights,  third  generation  rights  or  rights  of  solidarity.  The 
essential  message  is  that  they  have  a  collective  dimension 
and  that  they  involve  activity  by  all  social  groups  —  hence 
the  word  ‘solidarity.’  To  their  supporters,  they  reflect 
planetary  concerns. 

“And  for  some  of  their  supporters,  they  imply  substan¬ 
tial  rewriting  of  those  terribly  recent  documents  which 
have  come  to  be  referred  to  as  the  ‘old  rights’  —  the  rights 
set  down  in  the  U ni versal  Declaration  and  its  Covenants.  ’ ’ 

On  a  panel  discussion  of  “Investigative  Journalism,” 
Michael  O’Neill,  former  editor  of  New  York  News,  said 
the  “great  investigative  wave  that  surged  through  Amer¬ 
ican  journalism  after  Watergate  is  beginning  to  ebb.”  He 
said  it  is  a  “curiously  limited  technique  confined  mostly  to 
wrong-doing”  and  mostly  to  government.  “Many  of  the 
most  fateful  issues  facing  the  U.S.  lie  beyond  the  reach  of 
investigative  reporting  and  beyond  the  reach  of  most  other 
American  journalism.”  Whereas  it  is  superbly  organized 
to  report  a  disaster  it  is  poorly  equipped  to  identify  the 
precursors  of  disaster  —  the  underlying  causes  —  in  time 
for  society  to  take  preventive  action,  he  said. 

(Continued  on  page  8) 
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IPI  warned 

(Continued  from  page  7) 

We  need  to  put  more  emphasis  on  what  I  call  preventive 
journalism  —  deliberately  searching  for  the  underlying 
social  currents  that  threaten  future  danger  so  that  public 
policy  can  be  more  intelligently  mobilized  to  avoid  the 
ambushes  of  history,”  O’Neill  said. 

He  recognized  the  high  cost  of  preparing  reporters  with 
specialized  knowledge,  skills  and  experience  to  do  such 
work  but  thought  the  stakes  for  humanity  so  great  that  it 
must  be  done.  Investigative  reporting  and  adversarial 
techniques  are  inadequate  for  the  task,  he  concluded. 

Hanna  Zemer  of  Davar  Daily,  Tel  Aviv,  Israel,  said  she 
felt  “investigative  reporting”  will  develop  further  so  that 
“research”  will  replace  “investigation”  and  provide  a 
new  dimension.  With  it  she  saw  an  end  to  sensationalism 
and  felt  it  would  be  a  good  influence  on  all  reporting. 

Werner  Holzer,  Frankfurter  Rundschau  of  Frankfort, 
said  that  investigative  journalism  means  “fact-finding  the 
hard  way.”  Sensationalism  is  a  constant  danger  that  must 
be  avoided. 

“Our  methods  are  not  those  of  shysters  or  private  eyes. 
We  have  to  respect  and  defend  people's  privacy,  as  long  as 
there  is  no  public  interest  involved.  But,  if  that  is  the  case, 
we  must  start  digging  for  buried  information.” 

In  a  session  covering  the  impact  of  satellites,  Keith 
Fuller,  president  of  the  Associated  Press,  told  IPl  mem¬ 
bers  of  the  great  potential  for  efficiency  and  cost  savings. 
In  the  AP's  experience  of  installing  1,00()  receiving  “dis¬ 
hes”  at  S10,(KX)  each  (now  cheaper)  he  said  the  cost  of  SIO 
million  had  been  recouped  from  the  savings  in  land-line 
costs  in  less  than  three  years  and  less  than  half  the  poten¬ 
tial  savings  have  been  realized. 

AP  is  now  in  the  final  testing  stage  of  making  200  of  those 
dishes  into  a  two-way  communications  system.  “We  have 
reduced  our  communications  bill  in  the  U.S.  by  about 
209c,"  he  said.  “When  we  have  completed  the  recon¬ 
figuration  of  our  communications  system  in  the  U.S  the 
saving  will  be  nearly  45%  of  S7  million.”  He  also  explained 
the  flexibility  of  the  system  creating  a  second  picture 
network,  transmitting  the  entire  stock  list  in  six  minutes, 
developing  data  links  for  special  groups  like  Cox,  Hearst 
and  Gannett  to  exchange  their  own  news. 

Fuller  said  he  does  not  minimize  the  problems  of  such  a 
system  in  Europe  with  frequent  borders  and  regulatory 
agencies  but  he  thought  a  first  step  could  be  a  consortium 
of  countries  like  Scandinavia;  or  the  Benelux  nations;  or 
Germany,  Austria,  and  Switzerland  working  out  multi¬ 
lateral  agreements. 

Brenda  Maddox  of  The  Economist  in  London  said  the 
European  trend  is  not  to  individual  receiving  dishes  but  to 
cable  tv  systems  where  governments  can  control  programs 
and  content.  This  turns  “open  skies  into  closed  ones,”  she 
said. 

On  June  3,  Europe’s  first  continent-wide  American- 
style  fixed  satellite  goes  up,  she  reported.  The  European 
Communications  Satellite  will  be  controlled  by  the  Euro¬ 
pean  Postal  Telephone  authorities  —  the  PTTs  —  not  the 
broadcasting  organizations.  It  will  deliver  tv  programs  or 
films  to  cable  systems. 

K.G.  von  Hase  of  Germany  said  the  United  Nations 
resolution  of  Dec.  10, 1982,  adopted  restrictions  on  Broad¬ 
casting  by  Direct  Satellites  that  “do  not  enhance  the  free 
flow  of  information.” 

Shigeo  Kubota  of  the  Kyodo  News  Service,  Tokyo,  said 
Japan  is  launching  its  own  satellites  for  internal  com¬ 
munications.  They  are  controlled  by  the  government.  The 
Japanese  newspapers  are  studying  the  feasibility  of  their 
own  system. 
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Commenting  on  the  “cross-border  impact”  of  satellite 
broadcasting  he  thought  the  problems  could  be  lessened 
by  multiple-beam  broadcasting  and  scrambling  signals  but 
there  should  be  international  agreements. 

At  its  closing  session,  IPI  members  adopted  resolutions 
condemning  harassment  of  journalists  in  South  Africa, 
Turkey,  Morocco,  Argentina,  Brazil,  Uruguay,  Nicaragua 
and  Kenya. 

Max  Snyders,  Utrechts  Nieuwsblad,  Netherlands,  was 
re-elected  IPI  chairman.  Also  re-elected  were  vice- 
chairman  Richard  Leonard,  Milwaukee  Journal',  Juan 
Luis  Cebrian,  El  Pais,  Spain;  and  Seiki  Watanabe,  Asahi 
Shimbun,  Japan. 

New  daily  seeks  investors 

The  odds  appear  to  remain  unchanged  for  those  willing 
to  gamble  on  whether  or  not  the  Chicago  Evening  Press 
will  ever  hit  the  streets. 

The  start  of  the  afternoon  daily  announced  last  Decem¬ 
ber  still  seems  to  be  bedded  in  speculation  and  contracts 
yet  to  be  signed. 

According  to  a  spokesman  for  Periodical  Ventures,  a 
Chicago  firm  begun  several  years  ago  by  newspaper  con¬ 
sultant  John  Malone  to  assist  in  the  start-up  of  new  daily 
products,  the  only  piece  of  equipment  the  Press  has  actual¬ 
ly  signed  on  the  dotted  line  for  is  a  Mergenthaler  Linoscan 
4050. 

As  of  this  week,  the  Press  said  it  was  still  lining  up 
investors  and  negotiating  for  an  editor,  front-end  equip¬ 
ment,  30,000  sq.  feet  of  office  space  and  a  commercial 
printer. 

A  dry  run,  which  was  to  take  place  last  week  at  the 
Harris  plant  in  Melbourne,  Fla.,  was  postponed  until  June. 


About  awards 

Grade  A  Crop  .  .  .  For  the  second  year  the  New  York 
State  United  Teachers  presented  Golden  Apple  Awards  of 
$100  to  writers  of  public  eduction  topics  in  the  state. 
Newspaper  division  winners  were;  Jeff  Storey,  Middle- 
town  Times  Herald-Record;  Craig  Brandon,  Utica  Obser¬ 
ver-Dispatch:  and  Penny  Loeb,  Pine  Plains  Register 
Herald.  A  special  award  was  given  to  Gene  1.  Maeroff, 
New  York  Times. 

*  *  * 

Racism  Rampant  .  .  .  His  “well-written  and  balanced 
picture  of  a  pattern  of  discrimination  that  continued  de¬ 
spite  desegregation  and  the  civil  rights  movement”  won 
Paul  Tobenkin  Memorial  Award  for  Jim  Henderson,  Dal¬ 
las  Times  Herald.  Columbia  University  gave  honorable 
mention  to  John  A.  Farrell  and  the  Denver  Post  for  series 
on  the  Mormon  Church’s  influence,  and  to  Bob  Blood- 
worth,  Conway  (S.C.)  Horry  Independent,  for  a  series 
which  “vividly  portrayed  the  toll  exacted  by  bigotry  and 
intolerance.”  To  the  three-year-old  Independent  (circ. 
5,000)  a  commendation  for  “its  courage  in  tackling  an 
unpopular  subject  and  dealing  with  it  honestly  and 
boldly.” 

*  *  * 

Science  Journalism  .  .  •  At  its  annual  meeting  in  Detroit 
(May  28)  the  American  Association  for  the  Advancement 
of  Science  awarded  its  highest  writing  honor  in  the  news¬ 
paper  category  to  John  Noble  Wilford,  New  York  Times, 
for  two  articles  about  NASA’s  space  telescope  and  Hal¬ 
ley’s  Comet.  Entries  from  the  under-100,000  circulation 
class  didn’t  merit  any  of  the  prize  money  given  by  the 
Westinghouse  Educational  Foundation.  Timothy  Ferris,  a 
writer  for  The  New  York  Times  Magazine,  won  the  magazine 
class  award. 
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Press  lobbying  effort  gets 
changes  in  N.J.  death  bill 


A  last-minute  lobbying  effort  by  the 
New  Jersey  Press  Association  to 
strengthen  the  right  of  reporters  to  in¬ 
terview  death  row  inmates  and  cover 
executions  has  resulted  in  a  pro-press 
amending  of  a  bill  prescribing  lethal  in¬ 
jection  for  those  sentenced  to  death. 

The  bill  was  introduced  in  the  state 
Assembly  last  September  and  was 
approved  by  a  vote  of  26-12  in  January. 
The  state  Senate  was  scheduled  to  vote 
on  it  May  24.  Although  the  bill  included 
mandated  guidelines  for  press  coverage 
of  executions,  the  press  association 
was  not  aware  of  this  until  about  a  week 
before  the  Senate  was  to  take  a  vote. 

“We  just  didn’t  catch  it,”  said  Tuck¬ 
er,  who  was  made  aware  of  the  guide¬ 
lines  by  reporters  who  had  examined 
the  bill.  Tucker  said  he  had  thought  the 
bill  merely  established  the  method  of 
execution. 

On  May  20,  packets  detailing  the 
press  association’s  concerns  were  sent 
to  the  bill’s  sponsor — Assemblyman 
Thomas  Paterniti  (D-Middlesex>— and 
to  Senate  leaders  and  officials  in  Gov¬ 
ernor  Thomas  Kean’s  office.  The  pack¬ 
ets  also  included  several  proposed 
amendments  to  the  bill,  all  which  were 
subsequently  agreed  to  (on  May  24)  by 


Under  the  original  bill,  six  reporters 
would  have  been  admitted  to  witness 
an  execution — one  representative  of  a 
wire  service,  two  newspaper  reporters, 
two  tv  reporters  and  one  radio  reporter. 

Tucker  said  he  had  no  problem  with 
the  state’s  desire  of  “pool  coverage”  of 
the  executions,  but  that  news  organiza¬ 
tions,  not  the  state  corrections  commis¬ 
sioner,  should  decide  who  would  be 
part  of  the  pool. 

Tucker  also  said  the  section  mandat¬ 
ing  that  pool  reporters  brief  other  re¬ 
porters  with  a  “correct  and  authentic” 
version  of  the  execution  is  “a  clear  in¬ 
vitation  to  censorship  and  restraint  on 
press  freedom.” 

The  original  bill  would  have  also  re¬ 
quired  newsmen  to  sign  a  document 
stating  that  the  execution  had  been 
legally  carried  out. 

“A  newsman  can’t  constitutionally 
be  obligated  to  serve  as  a  government 
spokesman,”  Tucker  said. 

Tucker  also  said  the  wording  “cor¬ 
rect  and  authentic”  was  “highly  sub¬ 
jective.”  He  asked,  “Would  there  be 
repercussions  if  the  commissioner 
picks  up  the  paper  the  next  day  and 
decides  the  account  he  is  reading  is  not 
authentic?” 


The  bill  was  amended  to  delete  the 
requirement  that  witnesses  to  the  ex¬ 
ecution  sign  statements  attesting  that  it 
was  legally  carried  out. 

Tucker  also  contended  that  the  por¬ 
tion  of  the  bill  requiring  a  court  order 
before  an  inmate  can  talk  to  a  reporter 
violates  the  constitutional  guarantee  of 
freedom  of  speech  and  represents  prior 
restraint. 

One  of  the  pro-press  amendments 
adds  a  second  wire  service  representa¬ 
tive  to  the  pool  so  that  if  a  newspaper 
subscribes  to  one  of  the  major  wire  ser¬ 
vices  but  not  the  other,  it  will  not  miss 
out  on  the  more  in-depth  coverage.  An 
amendment  also  adds  another  radio  re¬ 
porter. 

The  section  that  would  have  required 
pool  reporters  to  hold  a  press  confer¬ 
ence  was  deleted.  Another  Senate- 
approved  amendment  provides  that  a 
court  order  will  not  be  necessary  for  a 
reporter  to  interview  a  death  row  in¬ 
mate  when  the  inmate  requests  the  in¬ 
terview.  A  reporter  would  still  have  to 
obtain  a  court  order  if  he  wants  to  inter¬ 
view  an  inmate  who  hasn’t  requested 
an  interview. 

The  original  pro-press  amendments 
were  sponsored  by  Senator  James  Bom- 
heimer  (D-Middlesex.)  They  were 
approved  by  a  23-0  vote.  Senator  Brian 
Kennedy  (R-Monmouth)  introduced 
further  amendments,  some  of  which  su¬ 
perseded  Bornheimer’s.  Those  amend- 
^  ments  were  passed  by  a  16-6  vote. 


the  Senate. 

The  Senate  will  now  vote  on  the 
amended  bill  on  June  16  and  the  bill  will 
also  again  go  before  the  Assembly 
which  will  also  have  to  approve  the 
amendments  before  it  goes  to  the  Gov¬ 
ernor  to  be  signed. 

Under  the  original  bill,  the  commis¬ 
sioner  of  the  Department  of  Correc¬ 
tions  would  have  had  the  power  to  de¬ 
cide  which  reporters  and  news  orga¬ 
nizations  would  witness  the  execu¬ 
tions. 

The  bill  would, have  also  required  re¬ 
porters  to  obtain  a  court  order  before 
they  could  talk  to  a  death  row  inmate. 

New  Jersey  reinstated  the  death 
penalty  last  year,  but  that  bill  did  not 
specify  the  method  of  execution.  Last 
week  for  the  first  time  under  the  new 
law,  a  man  was  sentenced  to  death, 
necessitating  that  a  method  of  execu¬ 
tion  be  decided  upon. 

Joining  with  the  New  Jersey  Press 
Association  in  lobbying  to  amend  the 
bill  was  the  New  Jersey  Professional 
Chapter  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi. 

Another  area  in  the  original  bill 
which  disturbed  reporters  was  a  sec¬ 
tion  that  would  require  reporters  who 
cover  an  execution  to  hold  a  press  con¬ 
ference  for  their  colleagues  and  give  a 
“correct  and  authentic”  account  of  the 
execution. 
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Cartoon  added  to  op-ed  sports  page 


Rocky  Mountain  News  in  Denver, 
Colorado,  has  given  its  sports  pages  a 
new  look.  His  name  is  Drew  Litton 
and  he  draws  sports  cartoons  five 
days  a  week. 

Litton’s  cartoons  appear  on  a  spe¬ 
cial  page  in  the  sports  section — 
another  innovation  at  the  newspaper. 
“The  Forum,”  as  the  page  was  dub¬ 
bed  by  executive  sports  editor  Danny 
Dressman,  brings  to  the  News’  sports 
section  the  same  kind  of  commentary 
that  appears  daily  in  the  editorial  sec¬ 
tion  of  the  newspaper. 

“There  is  probably  no  other  subject 
that  people  are  so  opinionated  about 
as  sports,”  Dressman  said.  And  after 
several  months,  readers’  letters  to  the 


sports  editor  bear  him  out. 

“As  far  as  I  know,”  Dressman  said, 
“we  are  the  only  paper  in  the  country 
to  devote  a  full  page  every  day  to 
sports  commentary.  In  addition  to 
Drew’s  cartoons,  we  publish  staff 
written  and  nationally  syndicated  col¬ 
umns  and  letters  to  the  sports  editor 
on  the  page.  So  far,  we’ve  had  a  very 
positive  response.” 

The  24-year-old  cartoonist  came  to 
the  News  from  the  El  Paso  Times,, 
where  he  was  a  part-time  staff  artist. 

“What  sets  my  cartoons  apart  from 
those  of  yesteryear  is  the  fact  that  I 
strive  to  make  a  statement,”  Litton 
said.  “I  don’t  think  it’s  being  done 
like  that  anywhere  else.” 
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7-Up  bottlers  to  buy 
ads  in  800  newspapers 


By  Andrew  Radolf 

Flush  from  the  success  of  its  “No 
Caffeine”  advertising  campaign, 
Seven-Up,  the  nation’s  third  largest 
selling  soft  drink  behind  Coke  and  Pep¬ 
si,  launched  a  new  marketing  initiative 
stressing  that  the  soda  also  contains  no 
artificial  colors  and  no  artificial  flavors. 

Seven-Up,  a  St.  Louis-based  sub¬ 
sidiary  of  Philip  Morris,  unveiled  its 
new  canipaign  at  the  New  York  City  press 
conference  which  was  beamed  live  via 
satellite  to  gatherings  of  reporters  in 
Los  Angeles,  Chicago,  Dallas,  St. 
Louis,  Washington,  and  Atlanta. 

Newspaper  advertising  will  be  a  key 
element  of  Seven-Up’s  marketing 
plans.  The  company  in  cooperation 
with  bottling  franchises  is  running  ROP 
ads  with  four  250  coupons  which  are 
good  for  the  purchase  of  any  Seven-Up 
package.  The  coupon  ads  will  appear  in 
800  newspapers  in  “300  to  400  mar¬ 
kets”  where  Seven-Up’s  bottlers  oper¬ 
ate,  said  Charles  Schmid,  vicepresi¬ 
dent/franchise. 

Seven-Up  will  follow  up  its  ROP  ads 
with  a  free  standing  insert,  also  offering 
four  250  coupons,  on  best  food  day. 

In  addition  to  newspapers,  the  cam¬ 
paign  will  involve  all  three  television 
networks,  77  independent  tv  stations, 
10  cable  systems,  and  nationwide 
radio,  Schmid  said. 

Edward  Frantel,  president  and  chief 
executive  officer  of  Seven-Up,  said 
“media  created  awareness”  among 
consumers  about  food  additives  was  a 
major  impetus  for  the  new  campaign. 

Citing  competitive  reasons,  he  de¬ 
clined  to  state  how  much  it  will  spend 
for  its  marketing  effort.  Frantel  did  say 
the  budget  was  “larger”  than  the  one 
for  its  “No  Caffeine”  ad  campaign. 

Some  of  Seven-Up’s  ads  make  a 
point  of  naming  the  soft  drink’s  com¬ 
petitors  which  do  contain  artificial  col¬ 
ors  and  flavors. 

Dr.  Pepper  attacked  the  new  Seven- 
Up  campaign  as  “patently  misleading.” 
Dr.  Pepper,  which  is  one  of  the  sc^as 
singled  out  by  Seven-Up  as  having  artifi¬ 
cial  colors  and  flavors,  said  its  tests 
showed  Seven-Up  did  contain  artificial 
ingredients  and  asked  the  networks  to 
ban  the  ads. 

Frantel  said  Seven-Up  did  list  citric 
acid  and  sodium  citrate  as  ingredients. 
He  said  these  were  byproducts  of  pro¬ 
ducing  lemon  oil  for  the  soft  drink’s  fla¬ 
vor.  He  said  the  Federal  Drug  Adminis¬ 
tration  does  not  consider  citric  acid  and 
sodium  citrate  to  be  natural  flavors 
but  also  does  not  consider  them  arti¬ 
ficial. 


No  Caffeine 
No  Artificial  Colors 
No  Artificial  Flavors 


No  wonder  TUP 
has  a  clean,  refreshing, 
unspoiled  taste! 

Don't  You  Feel  Good  About  7UP? 

Newspaper  Ad 

One  Club  presents 
advertising  awards 

Ammirati  &  Puris,  Young  &  Rubi- 
cam,  and  Doyle  Dane  Bernbach  were 
among  the  agencies  winning  newspaper 
gold  awards  at  the  1983  One  Show  May 
6. 

The  event,  sponsored  by  the  One 
Club  for  Art  &  Copy,  Inc.,  also  fea¬ 
tured  award  presentations  in  the  areas 
of  magazine,  television,  radio,  out¬ 
door,  and  other  types  of  advertising. 

Ammirati  &  Puris  won  in  the  “Con¬ 
sumer  Newspaper:  Over  600  Lines 
Single”  category  for  its  BMW  of  North 
America  advertising.  Runner-up  Lord, 
Geller,  Federico,  Einstein  garnered  a 
silver  award  for  its  work  on  behalf  of 
IBM. 

Young  &  Rubicam  won  in  the  “Con¬ 
sumer  Newspaper:  Over  600  Lines 
Campaign”  category  for  its  Time,  Inc./ 
Fortune  ads.  Doyle  Dane  Bernbach 
took  second  place  for  an  IBM  cam¬ 
paign. 

DDB  won  in  the  “Consumer  News¬ 
paper:  600  Lines  or  Less  Single”  categ¬ 
ory  with  its  Atari  ad.  Fearon  O’Leary 
Kaprielian  copped  a  silver  for  its  Busi¬ 
ness  Week  advertising. 

In  the  “Public  Service:  Newspaper 
or  Magazine  Single”  category,  Levine, 
Huntley,  Schmidt  &  Beaver  took  both 
a  gold  and  silver  for  its  Planned  Parent¬ 
hood  ads. 


Fallon,  McElligott,  Rice/Mpls.  won 
in  the  “Public  Service:  Newspaper  or 
Magazine  Campaign”  area  for  its  Epis¬ 
copal  Ad  Project  work.  Meldrum  & 
Fewsmith/Ohio  came  in  second  for  its 
United  Way  ads. 

In  the  “Corporate:  Newspaper  or 
Magazine  Single”  category,  Needham, 
Harper  &  Steers  won  on  behalf  of 
Xerox.  Cadwell  Davis  was  next  with  its 
work  for  Sotheby  Arcade  Auctions. 

And  in  the  “Corporate:  Newspaper 
or  Magazine  Campaign”  area,  Ogilvy 
&  Mather/Houston  won  a  gold  for  its 
Aramco  Services  ads.  Cadwell  Davis 
received  a  silver  for  its  Sotheby  Arcade 
Auctions  campaign. 

Compton  marks  75th 
year  with  exhibition 

Compton  Advertising  produced  a 
week-long  exhibition  of  its  ads  at  the 
New  York  Historical  Society  to  mark 
its  75th  anniversary. 

The  exhibition,  which  was  open  to 
the  public  the  week  of  May  2,  was 
arranged  by  decade.  Included  were  Iv¬ 
ory  Soap  ads  from  every  decade  since 
the  1920s,  Crisco  Oil  ads  since  the  ’30s, 
and  war-time  ads  from  the  ’40s.  There 
were  also  ads  for  products  and  com¬ 
panies  such  as  Gargoyle  Lubricants, 
Kolnos  Tooth  Powder,  Duz,  Neolite 
Shoes,  Kelly  Tires,  New  York  Life  In¬ 
surance  Company,  Jeep,  Packer’s  Tar 
Soap,  H-0  Oatmeal,  Lowney’s  Choco¬ 
lates,  and  Gleem  Toothpaste,  among 
others. 

The  historical  society  houses  the 
Bella  C.  Landauer  Collection  of  Busi¬ 
ness  and  Advertising  Art,  one  of  Amer¬ 
ica’s  most  important  collections  of 
advertising. 

San  Salvador  bureau 

Los  Angeles  Times  opened  a  news 
bureau  in  San  Salvador  on  May  2.  Wil¬ 
liam  D.  Montalbano,  former  chief  of 
correspondents  for  the  Miami  Herald, 
was  named  head  of  the  bureau.  He  joins 
the  Times  after  16  years  with  the 
Herald,  where  he  had  served  as  a  cor¬ 
respondent  in  Latin  America  and  other 
foreign  posts.  He  had  been  the  Herald’s 
Peking  correspondent  for  two  years 
when  he  returned  to  Miami  in  1981.  The 
addition  of  the  San  Salvador  bureau, 
brings  the  number  of  Times  news 
bureaus  in  Latin  America  to  three  and 
the  total  number  of  foreign  bureaus  to 
20. 

Editor  appointed 

Katherine  W.  Fanning,  editor  and 
publisher  of  Anchorage  Daily  News,  was 
named  (May  25)  to  be  editor  of  Christian 
Science  Monitor,  succeeding  Earl  W. 
Foell,  who  was  promoted  to  editor-in- 
chief. 
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DDB  forecasts  9%  rise 
in  newspaper  ad  revenues 


Susan  Berenz 


Administrative  aide 
hired  by  INAME 

Susan  Berenz  was  announced  as 
administrative  assistant  of  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives. 

In  that  position,  she  will  become  an 
integral  part  of  conference  planning 
and  on-going  committee  activities,  Sid¬ 
ney  W.  Bordelon,  general  manager, 
said. 

Berenz  was  graduated  from  South¬ 
ern  Illinois  University,  Carbondale, 
and  holds  a  bachelor’s  degree  in 
psychology  of  communications.  She 
has  done  post  graduate  work  at  the  Uni¬ 
versity  of  Wyoming,  Laramie,  in  edu¬ 
cational  administration. 

Her  professional  work  has  included 
writing,  graphic  arts,  book  design,  edu¬ 
cational  publishing,  hosting  both  radio 
and  television  programs,  and  commun¬ 
ity  development.  She  has  taught  crea¬ 
tive  writing  at  the  college  level  and  has 
published  material  in  the  International 
Journal  of  General  Semantics. 


Legal  rates  hiked 

New  Jersey  Governor  Thomas  Kean 
signed  into  law  on  March  3 1  a  bill  au¬ 
thorizing  the  state’s  qualified  newspap¬ 
ers  to  raise  their  legal  ad  rates.  The 
amount  of  the  increase  is  dependent 
upon  a  paper’s  net  paid  circulation  fi¬ 
gures  and  amount  to  about  20%  for 
each  category,  the  New  jersey  Press 
Association  said.  NJPA  has  lobbied  for 
a  rate  increase  for  public  notice  ads  for 
the  past  three  years.  The  last  increase 
occurred  in  1978. 


By  David  Astor 

Daily  newspaper  ad  revenues  will  in¬ 
crease  9%  this  year  to  more  than  $20 
billion,  according  to  Doyle  Dane  Bern- 
bach. 

The  ad  agency’s  prediction  differs 
from  the  Newspaper  Advertising 
Bureau’s  1983  projection  of  an  1 1%  in¬ 
crease  to  over  $  1 9.6  billion  {E&P,  April 
30). 

DDB  said  total  media  ad  expendi¬ 
tures  would  rise  9.7%  to  $73.8  billion  in 
1983.  This  would  give  advertising  2.3% 
of  the  Gross  National  Product,  which  is 
expected  to  increase  about  7%  this 
year.  National  advertising  outlays  are 
expected  to  rise  10.2%  to  $42.4  billion, 
or  57.5%  of  all  ad  expenditures. 

“On  balance,  1983  will  turn  out  to  be 
a  pretty  good  year  for  advertising,’’ 
said  DDB  executive  vicepresident  and 
director  of  media  and  programming 
Mike  Drexler,  speaking  to  an  audience 
of  analysts  and  reporters  (May  23)  in 
New  York  City.  He  said  that  the 
“worst  seems  to  be  over’’  for  the  U.S. 
economy,  with  one  indication  of  this 
being  the  planned  introduction  of  1,750 
new  products  this  year.  Drexler  re¬ 
ported  that  390  products  were  already 
introduced  in  the  first  quarter  of  1983, 
up  from  275  during  the  same  period  last 
year. 

Newspaper  share  of  the  $73.8  billion 
in  total  ad  expenditures  will  dip  slightly 
from  27.3%  in  1982  to  27.1%  in  1983, 
predicted  the  agency.  But  the  medium 
still  outpaces  its  nearest  competitor — 
television,  whose  share  will  rise  from 
21.1%  to  21.3%  for  a  projected  total  of 
over  $15.7  billion. 

Direct  mail,  which  has  been  cutting 
into  newspaper  insert  revenues,  is  in 
third  place  and  is  growing  faster  than 
any  other  major  ad  area,  according  to 
DDB  figures.  Share  is  expected  to  in¬ 
crease  from  15.4%  to  15.7%. 

Fourth  is  radio,  which  may  dip  from 
6.7%  to  6.6%  for  a  total  of  almost  $4.9 
billion;  and  fifth  is  magazines,  pre¬ 
dicted  to  hold  steady  at  5.8%  share  with 
$4.2  billion  in  ad  revenues. 

Of  the  total  1983  newspaper  ad  re¬ 
venues,  DDB  projected  that  84%  would 
go  for  local  advertising  and  16%  for 
national — the  same  ratio  as  in  1982. 

DDB  said  the  automotive,  financial 
service,  cigarette,  airline,  and  car  ren¬ 
tal  categories  should  be  strong  in  news¬ 
papers  this  year,  with  alcoholic  bever¬ 
ages  and  help-wanted  classified  adver¬ 
tising  not  doing  as  well. 

Newspaper  ad  rates,  said  DDB,  are 
expected  to  rise  12%,  with  cost-per- 
thousand  increasing  a  slightly  less  1 1% 


due  to  a  growth  in  audience. 

The  agency  said  total  daily  newspap¬ 
er  circulation  would  dip  slightly  from 
59.5  million  in  1982  to  59.4  million  in 
1983,  and  that  Sunday  circulation 
would  rise  a  bit  from  55  to  55. 1  million. 
The  American  Newspaper  Publishers 
Association  last  month  said  daily  cir¬ 
culation  was  62.4  million  and  Sunday 
56.2  million  in  1982  (E&P,  April  30). 

DDB  predicted  that  the  average  cost 
per  copy  of  a  newspaper  would  rise 
from  29  to  3 1  cents  for  daily  and  69  to  74 
cents  for  Sunday  in  1983. 

Speaking  more  generally.  Drexler 
noted  that  the  emergence  of  special- 
interest  sections  and  features  and  the 
long-term  trend  towards  an  older 
population  are  positive  signs  for  the 
newspaper  industry. 

Other  highlights  of  DDB’s  1983  out¬ 
look  for  the  other  major  media  are  as 
follows: 

•  Tv  ad  expenditures  will  rise  1 1%, 
with  day  network  rates  up  9%,  night 
network  12%  and  spot  11%.  DDB  said 
“real  growth’’  in  advertising  will  come 
largely  from  such  categories  as  office 
equipment,  overnight  delivery  ser¬ 
vices,  video  games,  theatrical  movies, 
banking  and  financial  services,  and 
beer  and  wine.  Cable  tv  ad  expendi¬ 
tures  are  expected  to  increase  50%  to 
$375  million. 

Average  network  tv  ratings  and  num¬ 
ber  of  viewers  are  declining  in  all  parts 
of  the  day.  During  prime-time,  for  inst¬ 
ance,  ratings  are  expected  to  drop  from 
15.1%  to  14.7%  and  average  network 
program  audience  12.3  to  12.2  million 
from  1982  to  1983.  The  number  of 
households  wired  for  cable  is  projected 
to  rise  from  25.3  million  to  30.8  million. 

•  Radio  ad  expenditures  will  grow 
8%,  with  rates  expected  to  increase 
1 1%  for  network  and  8%  for  spot.  Soft 
drinks  and  financial  services  are  pro¬ 
jected  as  strong  categories.  EM,  said 
Drexler,  now  accounts  for  about  65% 
of  radio  listenership. 

•  Magazine  ad  revenues  are  ex¬ 
pected  to  increase  9%,  with  rates  rising 
about  10%.  Cigarettes,  autos,  and  busi¬ 
ness  and  computer  services  are  pro¬ 
jected  to  be  strong.  The  average  annual 
magazine  subscription  cost  will  reach 
$21.60  in  1983  from  $19.82  in  1982,  and 
single-copy  price  $1.90  from  $1.76. 

To  be  bi-weekly 

Princeton  (N.J.)  Packet  and  Lawr¬ 
ence  Ledger,  two  of  eight  weekly  news¬ 
papers  published  by  the  Princeton 
Packet  Inc.,  will  publish  on  Tuesday 
and  Friday  starting  in  August, 
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Selling  newspapers  like 
toothpaste  is  questioned 


By  Celeste  Huenergard 

Newspapers  may  be  forfeiting  a 
share  of  their  markets  by  applying  the 
marketing  principles  of  package  goods 
to  their  own  daily  press  runs. 

This  was  the  message  Paul  S.  Hirt 
brought  to  the  International  Newspa¬ 
per  Promotion  Association’s  annual 
meeting  in  Chicago  last  week. 

“Newspapers  can  benefit  from  the 
organizational  disciplines  imposed  by 
(package  goods)  marketing  .  .  .  but 
newspapers  need  their  own  marketing 
practices,’’  the  senior  vicepresident 
and  assistant  to  the  publisher  of  the 
Chicago  Sun-Times  declared. 

According  to  Hirt,  publishers  began 
to  adopt  the  "organization  thinking  and 
techniques’’  of  package  goods  marke¬ 
ters  about  12  years  ago.  The  two 
groups’  similarities — mass  production, 
high  sales  volume,  broad  distribution, 
low  cost,  and  high  frequency  rates  of 
purchase  and  replacement — tended  to 
encourage  daily  newspaper  marketers 
to  overlook  their  differences. 

“Package  marketing  held  out  to 
newspapers  the  promise  of  a  more 
orderly,  better  organized  and  more  sci¬ 
entific  approach — one  that  could  be 
better  managed.  As  a  result,  many 
newspapers  have  restructured  them¬ 
selves  as  market-driven  organizations 
patterned  after  package  goods  firms," 
he  said. 

The  restructuring  has  caused  some  of 
tViem  to  prosper  and  others  to  die. 

“The  correlation  between  the  two 
was  not  as  close  as  everyone 
assumed,’’  Hirt  explained. 

Calling  on  his  audience  to  establish  a 
task  force  with  the  American  News¬ 
paper  Publishers  Association  to  de¬ 
velop  a  “body  of  marketing  practices’’ 
exclusively  for  newspapers.  Hirt  also 
urged  them  to  investigate  the  validity  of 
two  industry  assumptions:  that  the  goal 
of  U.S.  business  is  to  maximize  profit 
in  the  shortest  time;  and  that  decisions 
for  any  business  can  be  delegated  safe¬ 
ly  to  market  degree  holders  who  lack 
hands-on  experience. 

Hirt’s  list  of  basic  differences  be¬ 
tween  newspapers  and  package  goods, 
which  “suggest  that  package  goods 
marketing  practices  should  not  be 
transferred  bodily  to  newspapers,’’ 
was  lengthy. 

— Package  goods  offer  consumers 
products  with  tangible,  simple,  well- 
defined  benefits,  focused  on  a  single¬ 
end  user.  Newspapers  offer  the  intangi¬ 
bles  of  truth,  opinion,  credibility  and 
community  linkage  to  two  separate 


end-users:  the  reader  and  the  advertis¬ 
er — the  latter  of  which  is  offered  the 
intangible  benefit  of  response  poten¬ 
tial. 

— Package  goods  marketers  do  not 
have  to  worry  about  competitors  offer¬ 
ing  customers  similar  products  for  free. 
Newspaper  readers  have  a  myriad  of 
sources,  however,  for  free  news  and 
advertising  as  well  as  a  wide  choice  of 
news  and  advertising  with  a  price  tag. 

— Package  goods  usually  start  with 
one  or  two  products,  optimize  the 
volume  and  market  share  for  each  one, 
and  then  expand  the  product  line  with 
individual  new  products.  Newspapers, 
on  the  other  hand,  augment  their 
already  existing  product — the  reader 
has  to  buy  the  whole  newspaper  to  get 
the  additional  content. 

Package  goods  marketers  rely  heavi¬ 
ly  on  research  in  developing  pro¬ 
ducts — intuition  is  supressed.  While 
newspapers  research  their  audiences 
and  reflect  to  some  extent  what  readers 
and  advertisers  say  they  want,  they 
rely  more  heavily  on  the  intuitive  selec¬ 
tion  of  editors  whose  choices  reflect 
not  only  what  they  feel  readers  want 
but  also  what  they  need  to  function 
effectively  as  citizens  and  consumers. 

— Package  goods  go  the  great  lengths 
to  avoid  any  possible  negative  influ¬ 
ence  on  sales. 

Newspapers,  however,  may  de¬ 
liberately  include  content  that 
threatens  their  own  profit  goals — re¬ 
vealing,  for  example,  something 
damaging  about  an  advertiser,  an  im¬ 
portant  politician  or  a  member  of  the 
social  elite. 

— Package  goods  have  a  short  exclu¬ 
sive  franchise.  When  a  new  consumer 
product  is  introduced,  it  is  almost  cer¬ 
tain  that  competitors  will  offer  a  com¬ 
parable  product  at  a  lower  price. 
Newspapers  typically  have  a  long  ex¬ 
clusive  franchise — their  record  of  com¬ 
munity  service,  editorial  stance,  col¬ 
umnists  and  comics  are  unique  and  can¬ 
not  be  easily  replaced  by  competing 
substitutes. 

— Most  consumer  products  of  a 
given  class  are  basically  similar.  Their 
individuality  comes  from  their  persona¬ 
lities  created  by  advertising  agencies. 
In  contrast,  every  newspaper  has  its 
own  individuality  and  personality. 
Their  promotion  job  is  not  to  manufac¬ 
ture  an  identity  for  another  faceless 
product  but  to  dramatize  the  values  and 
benefits  that  are  inherent,  unique  and 
believable  about  their  paper.  These 
qualities  tend  to  be  enduring  and  the 
reason  why  the  public’s  perception  of  a 


Paul  S.  Hirt 

newspaper’s  essential  character  cannot 
easily  be  changed  by  a  new  slogan  or 
jingle,  which  is  a  common  and  often  suc¬ 
cessful  procedure  in  package  goods  op¬ 
erations. 

— A  package  goods  marketer  con¬ 
trols  all  aspects  of  size,  shape  and  color 
of  the  package.  The  newspaper  marketer 
has  much  less  control  over  editorial 
content  and  presentation.  In  addition, 
much  of  the  content  and  appearance  of 
the  newspaper  is  provided  by  advertis¬ 
ers,  making  it  impossible  to  develop  a 
totally  unified  typographic  look  keyed 
to  a  marketing  objective. 

— A  package  goods  marketing  execu¬ 
tive  may  be  the  final  authority  on  mar¬ 
ket  research,  product  and  develop¬ 
ment,  manufacturing,  advertising,  dis¬ 
tribution  and  sales.  Even  among 
marketing  oriented  newspapers,  the 
editor  still  retains  his  traditional  auton¬ 
omy.  Thus  the  development  and  execu¬ 
tion  of  newspaper  marketing  plans  still 
rest  on  consensus  rather  than  com¬ 
mand. 

— Most  package  goods  products  are 
either  regional  or  national  in  distribu¬ 
tion.  Large  sums  can  be  spent  on  adver¬ 
tising  and  promotion  to  be  amortized 
over  a  wide  area  and  often  over  an  ex¬ 
tended  time.  Most  newspapers  are  local 
in  distribution.  In  the  case  of  special 
features  or  issues,  the  circulation  sales 
opportunities  may  be  temporary,  yet 
the  papers’  cost  for  preparing  high 
quality  promotion  may  compare  with 
the  cost  of  the  national  product  adver¬ 
tisers.  Thus  the  newspaper  marketer  is 
under  greater  pressure  to  make  the 
promotion  investment  pay  off. 

— Many  consumer  products  are  the 
result  of  a  lengthy  testing  of  every  de¬ 
tail  of  content,  presentation,  pricing 
and  distribution.  The  best  formula  then 
may  be  used  without  variation  for 
months  or  even  years. 

(Continued  on  page  15) 
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Viewtron  pact 
signed  by  KRN 
and  Newhouse 

Knight-Ridder  Newspapers,  Inc. 
disclosed  an  agreement  with  New¬ 
house  Newspapers  to  share  market 
data  from  the  Knight-Ridder/ American 
Telephone  &  Telegraph  Co.  Viewtron 
home  information  test  and  the  1983 
start  of  service  in  South  Florida. 

If  the  results  of  the  service  introduc¬ 
tion  are  positive,  Newhouse  and 
Knight-Ridder  may  form  joint  ventures 
to  start  commercial  Viewtron  services 
in  New  Orleans,  Portland,  Cleveland 
and  Newark,  the  KRN  announcement 
said. 

Newhouse  publishes  New  Orleans 
Times-PicayunelThe  States  Item,  Port¬ 
land  Oregonian,  Cleveland  Plain  Deal¬ 
er  and  Newark  Star-Ledger. 

The  announcement  was  made  by 
James  K.  Batten,  president  of  Knight- 
Ridder  and  Ashton  Phelps,  Jr.,  pub¬ 
lisher  and  president  of  the  Times- 
Picayune/The  States  Item.  The  other 
Newhouse  principals  are  Donald  New¬ 
house,  president  of  the  Star- Ledger, 
Thomas  Vail,  president  of  the  Plain 
Dealer  and  Fred  A.  Stickel,  president 
of  the  Oregonian. 

The  agreement  covers  the  active  in¬ 
volvement  of  the  four  Newhouse  news¬ 
papers  in  analyzing  consumer  and 
advertising  reactions  to  Knight- 
Ridder’s  1980-1981  preliminary  View¬ 
tron  concept  trial  in  Coral  Gables,  Fla. 
and  the  start-up  of  actual  service  in 
South  Florida  this  fall. 

“This  agreement  with  the  Newhouse 
newspapers  is  another  important  step 
forward  for  Viewtron,”  said  Batten. 
“Our  growing  list  of  partnerships  is  ex¬ 
tremely  encouraging  and  brings  us  clos¬ 
er  to  our  goal  of  being  able  to  offer 
Viewtron  in  a  significant  number  of  ma¬ 
jor  U.S.  cities.  We  are  enthusiastic  a- 
bout  working  with  the  Newhouse  orga¬ 
nization." 

Phelps  said,  “From  all  we  have  seen 
of  the  new  videotex  technology,  we 
think  it  will  occupy  an  important  niche 
in  Americans’  daily  lives.  We  are  im¬ 
pressed  with  Viewtron,  and  we’re  de¬ 
lighted  to  be  going  forward  with 
Knight-Ridder.” 

Knight-Ridder  has  previously  re¬ 
ported  similar  agreements  with  Affili¬ 
ated  Publications,  Inc.  which  publishes 
the  Boston  Globe,  Capital  Cities  Com¬ 
munications,  Inc.  which  publishes  the 
Kansas  City  StarlTimes  and  the  Fort 
Worth  Star-Telegram,  the  Seattle 
Times  Co.  which  publishes  the  Seattle 
Times  and  the  A.S.  Abell  Publishing 
Co.,  publisher  of  Baltimore  Sun. 

Knight-Ridder  will  begin  serving 
South  Florida  this  fall  with  an  initial 
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goal  of  5,000  paying  customers  by  the 
end  of  the  first  year. 

Viewtron  will  offer  an  array  of  news, 
information,  advertising,  educational 
programs,  games  and  quizzes,  com¬ 
munity  bulletin  boards  and  transaction¬ 
al  services  such  as  at-home  shopping 
and  banking.  The  service  uses  a  normal 
tv  set  as  its  display  terminal  and  is  con¬ 
nected  to  the  VCA  computer  bank  by 
way  of  telephone  lines. 

Newhouse  Newspapers  owns  20  dai¬ 
ly  newspapers.  Booth  Newspapers,  a 
wholly  owned  subsidiary,  owns  an 
additional  eight  daily  newspapers  as 
well  as  Parade  Publications,  Inc.,  the 
Sunday  magazine  supplement.  New¬ 
house  also  owns  Conde  Nast  Maga¬ 
zines,  Random  House  book  publishers 
and  Newhouse  Broadcasting  which 
operates  cable  television  systems. 

Knight-Ridder  is  a  diversified  com¬ 
munications  company  which  publishes 
31  daily  newspapers,  owns  and  oper¬ 
ates  four  VHF  television  stations  and  is 
engaged  in  cable  television  operations, 
the  electronic  distribution  of  commodi¬ 
ty  and  financial  news  and  market 
quotes,  newsprint  production,  book 
publishing  and  selected  computerized 
information  retrieval  services.  Knight- 
Ridder  also  owns  49.5%  of  the  Seattle 
Times  Co.  KRN  gross  revenues  in  1982 
were  over  $1.3  billion. 

Study  finds  videotex 
gaining  acceptance 

A  survey  of  new  television  technolo¬ 
gies  by  Benton  &  Bowles  advertising 
agency  found  increasing  consumer  in¬ 
terest  in  interactive  services  such  as 
videotex  and  teletext. 

The  survey  found  home  banking  and 
shopping  and  access  to  news  and  refer¬ 
ence  material  were  areas  of  highest 
consumer  interest. 

“Requesting  shopping  and  news  in¬ 
formation,  accessing  reference  mate¬ 
rial,  banking  from  home,  and  catalogue 
shopping  are  of  at  least  some  interest  to 
half  or  more  of  all  households,”  the 
survey  stated. 

The  survey  also  found  growing  in¬ 
terest  by  consumers  in  the  last  two 
years  in  requesting  financial  news,  par¬ 
ticipating  in  opinion  polls,  and  making 
entertainment  reservations  with  in¬ 
teractive  services. 

The  research  was  based  on  telephone 
interviews  conducted  in  January  with 
nearly  2,400  households  nationwide. 
Benton  &  Bowles  said  the  households 
represented  a  response  rate  of  81%. 

Benton  &  Bowles  found  the  largest 
stumbling  blocks  to  greater  consumer 
acceptance  of  interactive  services  is  “a 
general  lack  of  perceived  need,”  and  a 
preference  by  some  consumers  “for 
doing  things  the  old  way  specifically, 
wanting  to  see  things  before  they  buy, 
banking  in  person,  and  liking  to  go  out 


Datacall  operational 
in  the  Netherlands 

Datacall,  the  world’s  first  dial-up 
news  service  for  newspapers,  maga¬ 
zines  and  broadcast  stations,  is  now 
operational  in  the  Netherlands,  it  was 
announced  during  the  32nd  general 
assembly  of  the  International  Press  In¬ 
stitute. 

The  Netherlands  became  the  12th 
country  to  access  via  the  demand  news 
method  stories  from  the  Los  Angeles 
Times-Washington  Post  News  Service. 

The  joint  announcement  was  made 
by  Carel  van  Ditshuizen,  general  mana¬ 
ger  of  Algemeen  Nederlands  Perse- 
bureau,  Dr.  Thilo  Pohlert,  president  of 
Deutsche  Presse-Agentur  (DPA),  and 
Douglas  A.  Gripp,  general  manager  of 
the  Times-Post  news  service. 

ANP,  the  Dutch  News  Agency,  in 
cooperation  with  DPA,  the  German 
news  agency,  uses  the  Dutch  ptt  pack¬ 
et-switching  network  to  retrieve  Los 
Angeles  Times  and  Washington  Post 
spot  news  stories  and  feature  stories  of 
special  interest  to  media  in  the  Nether¬ 
lands  from  LAT-WP  computers  in 
Washington,  D.C. 

The  1 1  other  countries  where  media 
are  using  LAT-WP  datacall  at  either 
300  words  per  minute  or  1,200  words 
per  minute  include  Argentina,  Austria, 
Denmark,  England,  Finland,  Ger¬ 
many,  Israel,  Mexico,  Norway, 
Sweden  and  the  United  States. 

shopping.” 

The  survey  said  satisfaction  with 
cable  is  higher,  “but  interest  in  basic 
cable  has  grown  only  slightly.” 

The  survey  said  cable  penetration  is 
growing  largely  as  a  result  of  increased 
availability  rather  than  from  a  higher 
rate  of  new  subscriptions. 

Benton  &  Bowles  stated  58%  of  all 
households  where  cable  is  available 
subscribe  to  the  service,  up  from  55% 
in  1981. 

The  survey  stated  58%  of  households 
where  cable  is  not  available  express  in¬ 
terest  in  subscribing,  compared  to  53% 
two  years  ago. 

The  cost  of  cable,  its  either  too  ex¬ 
pensive  or  people  not  wanting  to  pay  to 
watch  tv,  accounted  for  97%  of  the 
reasons  households  with  cable  avail¬ 
able  did  not  subscribe. 

“Cable  operators  must  also  relieve 
fears  regarding  content,”  Benton  & 
Bowles  said.  The  survey  found  43%  of 
cable  rejecting  households  with  chil¬ 
dren  cited  concerns  about  content  as  an 
important  reason  for  not  buying. 

The  survey  found  pay  cable  penetra¬ 
tion  “has  grown  dramatically”  in  the 
last  two  years  and  now  reaches  23%  of 
all  homes,  up  from  10%  in  1981. 

Movies  are  the  major  appeal  of  pay 
cable,  the  survey  said. 
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ASNE  needs 
funds  for 
intern  program 

The  American  Society  of  Newspaper 
Editors  is  organizing  a  three-year  prog¬ 
ram  to  bring  journalists  from  the  Third 
World  to  the  United  States  for  short  but 
useful  internships  on  American  news¬ 
papers. 

Seymour  Topping,  managing  editor, 
New  York  Times,  who  is  chairman  of 
ASNE  Committee  of  International 
Communications,  said  the  program  will 
be  administered  in  conjunction  with 
ASNE  by  the  Edward  R.  Murrow  Cen¬ 
ter  of  Public  Diplomacy  of  the  Fletcher 
School  of  Law  and  Diplomacy  at  Tufts 
University. 

The  effort  is  a  response  by  the  Amer¬ 
ican  press  to  the  challenge  raised  in 
Unesco  for  a  “New  World  Informa¬ 
tion  Order”  that  would  put  the  approv¬ 
al  of  the  United  Nations  on  the  concept 
of  governmental  control  of  the  press 
throughout  the  world.  Topping  said. 

“In  part  to  resist  the  puch  for  a  ‘New 
World  Information  Order,’  in  part  to 
counter  the  enormous  amounts  of 
money  and  effort  spent  by  the  Soviet 
Union  and  the  East  bloc  nations  on  the 
training  of  Third  World  journalists,  and 
in  part  simply  to  answer  an  obvious 
need,  the  United  States  and  other 
Western  nations  have  promised  U- 
nesco  modest  support  for  technical 
assistance  to  Third  World  media,” 
Topping  said. 

He  pointed  out  that  these  are  govern¬ 
ment  programs. 

“ASNE  believes  it  is  crucial  for  the 
private  sector  to  promote,  and  to  be 
seen  by  the  world  to  be  promoting,  the 
principles  and  practices  of  a  free 
press,”  said  Topping.  ASNE  in¬ 
ternships  for  Third  World  journalists 
will  contribute  to  this  end,  he  said. 

ASNE  will  have  12  journalists  for 
one  six-week  period  in  each  of  the  next 
three  years.  They  will  be  chosen  by 
ASNE  from  a  pool  of  applicants 
selected  by  the  Murrow  Center  with  the 
help  of  the  Associated  Press,  United 
Press  International,  the  International 
Press  Institute  and  the  World  Press 
Freedom  Committee. 

The  interns  will  spend  their  first 
week  in  Boston  with  introductory  semi¬ 
nars  in  American  journalism,  history 
and  culture,  sessions  with  academics 
from  the  Fletcher  School,  Harvard  and 
the  Massachusetts  Institute  of  Tech¬ 
nology,  and  meetings  with  the  Boston 
Globe,  the  Christian  Science  Monitor 
and  other  papers  from  the  Boston  area. 

From  Boston  they  will  go  to  their 
host  papers,  where  they  will  spend  four 
weeks.  The  emphasis  during  that 
(Continued  on  page  15) 
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ASNE  Third  World  intern  program 

By  Seymour  Topping 
Managing  Editor, 

New  York  Times 

The  ASNE  membership  has  been  briefed  periodically  over  the  last  two 
years  by  Tony  Day  (editor  of  the  editorial  pages,  Los  Angeles  Times) 
speaking  for  the  Committee  on  International  Communications,  on  the 
struggle  in  progress  within  the  framework  of  Unesco  between  journalists 
and  governments  that  are  committed  to  a  free  press  and  the  Soviet  bloc 
and  their  client  states  who  would  restrict  it. 

In  the  middle  are  Third  World  countries  who  are  wavering  on  this 
issue,  devising  which  way  to  lean  and  which  way  to  vote.  The  conflict 
centers  within  Unesco  on  the  Moscow  effort  to  create  a  New  World 
Information  Order  which,  in  effect,  would  lend  United  Nations  sanctions 
to  restrictions  on  the  press.  And  when  I  speak  of  restrictions,  I  am  also 
speaking  of  restrictions  on  our  own  correspondents  working  abroad.  Our 
Committee  plans  to  take  more  effective  action  in  that  regard  in  the 
coming  year. 

We’ve  been  fighting  a  rear-guard  action  against  the  so-called  New 
World  Information  Order  and  frankly,  we’re  not  doing  too  well.  One 
explanation  of  our  faltering  relates  to  the  fact  that  our  world  of  the  free 
press  has  not  developed  a  coherent  response  which  would  prove  attrac¬ 
tive  to  Third  World  countries.  These  are  countries  that  control  the 
swing-vote  in  Unesco. 

Three  years  ago  at  the  Unesco  meeting  in  Paris,  the  American  delega¬ 
tion  pledged  to  develop  a  program  of  technical  assistance  for  Third  World 
journalism.  It  was  to  be  the  American  answer  to  the  New  World  Informa¬ 
tion  Order.  However,  since  then,  the  U.S.  government  has  done  virtually 
nothing. 

As  for  the  private  sector,  at  the  Unesco  meeting  in  Acapulco  in  January 
1982,  Tony  Day,  speaking  for  ASNE,  conveyed  the  offer  of  60  American 
newspapers  to  participate  in  a  Third  World  internship  training  program. 
Since  then  your  Committee  on  International  Communications  has  work¬ 
ed  to  implement  that  pledge. 

We  now  hope  to  launch  a  three-year  program  under  ASNE  spon¬ 
sorship  next  spring.  It  would  bring  twelve  Third  World  journalists  in  its 
first  year  to  the  U .  S .  for  a  week  of  newspaper  orientation  in  Boston ;  each 
of  them  would  then  go  on  to  an  American  newspaper  for  four  weeks  of 
study  and  research.  The  program  would  conclude  with  a  week  in 
Washington. 

The  program  will  be  administered  in  conjunction  with  ASNE  by  the 
Edward  R.  Murrow  Center  of  Public  Diplomacy  of  the  Fletcher  School  of 
Law  and  Diplomacy  at  Tufts  University.  This  spring  we  began  raising 
money  to  fund  the  program  which  will  cost  $137,000  for  each  year.  The 
ASNE  Foundation  contributed  $5,000  as  seed  money  and  the  World 
Press  Freedom  Committee  contributed  $10,0(X). 

Initially,  we  have  gone  to  the  press-connected  foundations.  In  our  first 
sweep  we  have  collected  a  total  of  almost  $50,000.  It  is  obvious  however, 
that  to  meet  our  goal  we  will  need  your  help.  We  ask  your  assistance  in 
supporting  our  approaches  to  foundations  which  have  not  yet  responded 
to  our  appeal.  If  your  organization  is  in  a  position  to  help,  please  do  so. 
When  we  have  sufficient  pledges  to  bring  our  goal  in  sight  we  will  turn 
again  to  the  ASNE  Foundation  for  further  guidance  and  help. 

What  we  are  proposing  is  expensive  but  in  the  world  context  it’s  really 
a  very,  very  modest  program.  We  feel,  however,  that  it  would  be  a 
tangible  symbol  of  the  commitment  of  American  editors  to  sustain  a 
world  free  press.  We  also  feel  that  our  credibility  is  on  the  line,  in  a  sense, 
of  that  of  fulfilling  the  pledge  we  made  at  Acapulco. 

If  the  response  is  positive,  we  hope  to  be  able  to  make  an  announce¬ 
ment  to  that  effect  at  the  Talloires  Conference  at  the  end  of  September. 
This  conference  in  France  is  being  convened  to  draft  a  reply  of  the  World 
Free  Press  to  the  new  challenges  that  confront  us  in  Unesco. 


(Remarks  made  by  Seymour  Topping,  chairman  of  the  committee  on 
International  Communications,  before  the  1983  Convention  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors,  held  May  9-16,  in  Denver,  Colorado.) 
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month  will  be  on  useful  training.  Exact¬ 
ly  what  each  intern  does  will  vary  from 
paper  to  paper;  each  paper  will  consult 
with  ASNE’s  Committee  on  Interna¬ 
tional  Communication  in  devising  the 
training. 

The  last  week  of  the  six  will  be  spent 
in  Washington,  with  perhaps  a  trip  to 
New  York.  In  an  organized  series  of 
sessions  like  those  in  Boston,  the  in¬ 
terns  wil  look  at  U.S.  government  in¬ 
stitutions  and  newspapers. 

From  the  point  of  view  of  the  prog¬ 
ram,  the  most  important  aspect  of  the 
last  week  will  be  an  assessment  by 
ASNE  and  The  Murrow  Center  of  the 
interns’  previous  five  weeks. 

In  a  recent  survey  of  ASNE  mem¬ 
bership  more  than  60  newspapers  ex¬ 
pressed  willingness  to  accept  interns. 

Topping  said  ASNE’s  challenge  is 
financing.  “Some  papers  have  said 
they  will  be  able  to  finance  part  of  the 
costs;  others,  especially  the  smaller 
papers,  have  the  will  but  not  the  way,’’ 
he  said.  “We  have  yet  to  hear  from 
many  foundations  and  newspapers,” 
he  told  E&P  this  week. 

The  Murrow  Center  estimates  the 
total  cost  for  the  first  group  of  interns 
(to  be  brought  to  the  United  States  in 
the  spring  of  1984)  to  be  $137,399. 
Without  adjusting  for  inflation  the 
three-year  cost  would  be  $412,197. 

The  World  Press  Freedom  Commit¬ 
tee’s  board  of  directors  has  voted  to 
give  the  program  $10,000  for  the  first 
year.  The  new  ASNE  Foundation  has 
promised  $5,000  for  the  first  year. 
ASNE  is  confident  that  with  the  sup¬ 
port  of  the  newspaper  industry  it  can 
fund  this  program. 

Topping  said  contributions,  which 
are  tax  deductible,  should  be  made  out 
to  the  ASNE  Foundation  with  a  nota¬ 
tion  that  they  are  for  the  Third  World 
internships.  They  should  be  sent  to: 
ASNE  Third  World  Internships,  do 
ASNE  Foundation,  Post  Office  Box 
17004,  Washington,  D.C.  20041. 


International  Typographical  Union 
secretary-treasurer  Thomas  Kopeck  is 
still  waging  a  battle  against  proposed 
merger  between  his  union  and  The 
Newspaper  Guild. 

Kopeck  was  originally  opposed  to 
the  merger  because  he  said  current 
membership  figures  would  not  have 
guaranteed  enough  dues  revenue  under 
the  proposed  formula  to  keep  the 
merged  union  afloat  (E&P,  Jan.  8).  He 
said  under  the  original  proposal,  there 
would  be  an  annual  shortfall  of  $2  mil¬ 
lion. 

Under  that  proposal.  Guild  members 
would  have  paid  a  flat  rate  of  $9.07  per 
month  in  dues  to  the  merged  union,  and 
ITU  members  would  pay  $11  per 
month. 

When  Kopeck  raised  his  original 
objection,  the  entire  merger  was 
thrown  in  doubt.  Committees  for  both 
unions  met  and  announced  a  revised 
merger  agreement  that  would  assure 
financial  stability  for  the  new  union 
(E&P,  April  16). 

Kopeck  said  he  opposes  the  prop- 
,  osed  revised  agreement  because  it  is 
“grossly  inequitable”  to  ITU  mem¬ 
bers.  He  said  under  the  proposed  re¬ 
vised  agreement,  ITU  members  would 
pay  proportionately  more  in  dues  each 
month  than  would  Guild  members. 

“It  would  not  be  a  true  and  honest 
merger,”  he  said. 

Under  the  revised  arranagement, 
which  still  has  to  be  approved  by  the 
memberships  of  both  unions.  Guild 
members  would  continue  to  pay  a  flat 
rate  of  dues  each  month,  while  ITU 
members  would  pay  V4  of  1%  of  their 
monthly  salaries  toward  dues. 

Under  this  arrangement,  he  said,  a 
Guild  member  who  is  making  $400  per 
week  would  pay  $9.64  per  month  in 


dues,  while  an  ITU  member  making 
$400  per  week  would  pay  $13  in  dues. 

Kopeck  said  a  Guild  member  making 
$500  per  week  would  also  pay  $9.64  per 
month  in  dues,  while  an  ITU  member 
making  $500  per  week  would  pay 
$16.25.  A  Guild  member  making  $600 
per  week  would  also  pay  $9.64  per 
month  in  dues,  while  an  ITU  member 
earning  $600  per  week  would  pay 
$19.50  a  month,  according  to  Kopeck. 

“The  grossest  inequity  is  in  dollars,” 
Kopeck  said,  “but  there  are  other  ine¬ 
quities.” 

The  ITU  secretary-treasurer  said  the 
ITU  will  not  improve  its  work  opportu¬ 
nities  and  the  way  the  new  union  will  be 
run  by  a  “bureaucratic  governing  body 
that  will  hinder  future  mergers.” 

The  revised  merger  agreement. 
Kopeck  said,  “is  so  complicated  that  it 
will  prevent  future  mergers.” 

Kopeck,  who  worked  at  New  York 
Times  before  being  elected  to  his  union 
position,  said  the  merger  will  not  do 
anything  to  improve  job  security  for 
ITU  members  who  are  losing  jobs  to 
Guild  people  that  key  their  stories 
directly  into  computers. 

Three  of  the  ITU’s  top  officers,  pres¬ 
ident  Joseph  Bingel,  second  vicepresi¬ 
dent  Robert  Wartinger,  and  third 
vicepresident  Allan  Heritage,  are  in 
favor  of  the  merger.  First  vicepresident 
Robert  McMichen  was  originally 
opposed  to  the  merger  and  while  he  has 
toned  down  his  criticism,  he  has  not 
endorsed  the  revised  proposal. 

Guild  convention  members  will  vote 
on  the  proposed  merger  agreement  at  its 
annual  convention  in  June.  The  ITU  will 
hold  a  debate  on  the  merger  agreement  at 
its  August  convention. 


Selling 


DONOR 

AMOUNT  PLEDGED 

TOTAL 

1984  PROGRAM  IMS  PROGRAM 

19M  PROGRAM 

AMOUNT 

PLEDGED 

ASNE  FOUNDATION . 

$  5,000 

$  5,000 

LOS  ANGELES  TIMES . 

5,000 

5,000 

NEW  YORK  TIMES 

FOUNDATION . 

5,000 

5,000 

ST.  LOUIS  POST  DISPATCH 
FOUNDATION . 

1,000 

$  1,000 

$  1,000 

3,000 

ST.  PETERSBURG  TIMES . 

4,000 

4,000 

4,000 

12,000 

WORLD  PRESS  FREEDOM 

COMMITTEE . 

10,000 

10,000 

DOW  JONES  FOUNDATION 

5,000 

5,000* 

DIARIO  LAS  AMERICA . 

1,000 

1,000 

EL  MUNDO . 

2,500 

2,500 

TIMES  MIRROR  FOUNDATION 

10,000 

10,000 

10,000 

30,000 

TOTAL  AMOUNT  PLEDGED  FOR  1 994 

$  49,500 

TOTAL  AMOUNT  PLEDGED  TO  DATE 

$  70,500 

*Dow  Jonai  Foundation  haa  undar  conaidaratlon  additional  contributions  for  IMS  and  IMS. 
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The  same  kind  of  testing  and  product 
formulation  is  impractical  for  newspa¬ 
pers,  since  the  ingredients  of  newspa¬ 
pers  change  daily  based  on  news  over 
which  they  have  no  control,  cannot 
foresee  nor  effectively  protest. 

— Package  goods  prices  vary  by  size 
and  quantity  bought,  and  often  carry 
different  price  tags  in  stores  on  opposite 
sides  of  the  street.  Newspaper  readers  do 
not  expect  to  see  a  paper  on  sale  for  a 
dime  at  one  place,  for  a  quarter  at  an¬ 
other.  Newspaper  advertisers,  however, 
are  conditioned  to  different  rates  based 
on  ad  size,  volume,  category  and  fre¬ 
quency. 


EDITOR  &  PUBLISHER  for  May  28,  1983 


15 


USA  Today  is  called 
a  formidable  influence 


By  M.L.  Stein 

Three  experts  told  California  editors 
that,  sneer  as  they  might  at  USA  To¬ 
day,  the  newspaper  is  not  only  the 
wave  of  the  future  but  a  formidable  in¬ 
fluence  right  now. 

In  a  conference  virtually  dominated 
by  talk  of  the  Gannett  product,  editors 
were  given  data  indicating  USA  Today 
is  catching  on  fast  with  readers  and  will 
strongly  challenge  local  newspapers 
that  remain  resistant  to  change. 

“The  publication  is  called  shallow, 
flimsy  and  a  rehash  of  tv  news  but  we 
see  newspapers  scrambling  to  adopt  a 
USA  Today-type  capsulizing,  indexing 
and ,  of  course ,  the  weather  map ,  ”  Tom 
Holbein,  executive  vicepresident  of 
Belden  Associates  said  at  the  45th 
annual  editors’  conference  held  at  Palo 
Alto  (May  20-21). 

Holbein  disclosed  that  his  Dallas 
firm  recently  completed  several  studies 
on  what  USA  Today  readers  think  of 
the  paper  and  found  reactions  “much 
more  positive  than  negative  and  higher 
than  we  usually  find  for  local  dailies.” 

The  speaker  reported  the  paper  “got 
very  high  marks  for  organization  and 
relevance  of  content,”  but  that  almost 
all  respondents  also  read  their  local 
newspaper. 

Belden,  according  to  Holbein,  sees 
USA  Today  strengths  as  including  tight 
editing,  use  of  color  and  the  employ¬ 
ment  of  technical  art  and  graphics  “to 
tell  a  story  at  a  glance.” 

However,  the  tight  editing,  while 
appropriate  for  international,  national 
and  state  governmental  news,  doesn’t 
work  as  well  for  local  news  and  sports, 
he  observed. 

Pointing  up  a  change  in  reader  habits, 
Holbein  said  his  company’s  research  in 
the  early  1970s  found  70  percent  of 
readers  wanted  news  in  detail,  while 
only  30  percent  sound  the  “gist”  of  the 
news. 

“Today  we  would  expect  the  gist  of 
readers  to  be  a  larger  segment  of  the 
audience  and  USA  Today  addresses 
their  needs  very  well,”  he  commented. 

Holbein  said  Belden’s  long-range 
view  is  that  USA  Today’s  total  impact 
may  not  occur  from  its  status  as  a 
national  newspaper.  It’s  most  impor¬ 
tant  contribution,  he  continued,  “will 
be  found  in  the  influence  (it)  will  exert 
on  the  direction  of  local  newspapers,  in 
graphics,  summarizing,  indexing,  use 
of  color,  variety  of  content,  especially 
on  the  front  page,  and  general  reader 
relevance.” 

“USA  Today  has  forced  editors 
everywhere  to  take  a  closer  look  at  re- 
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sponding  to  readers’  needs  and  in¬ 
terests — things  readers  have  been  tell¬ 
ing  us  they  like  for  years  and  years,” 
Holbein  declared. 

USA  Today  also  drew  plaudits  from 
a  competitor,  Thomas  (Dsbome,  Los 
Angeles  Daily  news  circulation  direc¬ 
tor,  who  said  it  has  “awakened  every 
competing  newspaper,  brought  color 
usage  to  new  highs  and  has  demons¬ 
trated  it  can  generate  large  circulation 
numbers.” 

But,  in  noting  that  USA  Today  has 
cut  into  single  copy  sales  of  local  news¬ 
papers  at  a  rate  2  to  49%  in  most  areas 
but  is  having  trouble  holding  its  num¬ 
bers  “as  the  novelty  of  the  product 
wears  off  and  local  papers  react.” 

Describing  USA  Today  as  a  second 
newspaper  buy,  Osborne  contended  it 
will  not  hurt  local  papers  that  concen¬ 
trate  on  putting  out  a  better  product. 
He  said  responsibility  for  this  rests  pri¬ 
marily  with  the  editorial  department, 
noting  that,  in  California  alone,  im¬ 
provements  have  taken  place  in  sales 
techniques,  research,  marketing 
strategies  and  service. 

Still,  he  said,  subscriber  attrition  is 
running  over  100%  a  year,  with  33%  of 
the  stops  related  to  content. 

“Newspapers  don’t  fill  readers’  ex¬ 
pectations  as  to  what  a  newspaper 
should  be,”  Osborne  explained.  “The 
paper  wasn’t  interesting  enough  to 
keep  them.  Newspapers  must  give  their 
readers  what  they  need  (underline 
need)  to  know  as  well  as  what  they 
want.  USA  Today  will  not  hurt  the  loc¬ 
al  newspaper  that  does  this.” 

Another  speaker,  Ron  Semple,  pub¬ 
lisher  of  the  Winona  (Minn.)  Daily 
News,  said  he  already  is  giving  his  read¬ 
ers  what  they  need  and  want  in  the  form 
of  a  repackaged  paper  that  mirrors 
USA  Today  in  brashness,  color,  brev¬ 
ity,  graphics  and  sectioning. 

Semple,  a  wise-cracking  former  New 
Jerseyite,  said  the  changeover  in  April 
boosted  circulation  by  1%  the  first 
month  and  that  circulation  revenue 
went  up  more  than  17%  over  last  year. 

The  17,()00-circulation  Daily  News 
was  losing  readers  when  it  was  decided 
to  revamp  the  paper  with  the  aid  of 
consultant  Stuart  Schwartz,  Semple  re¬ 
called. 

To  boost  slipping  revenue,  Semple 
said,  the  general  subscription  price  was 
hiked  by  500  a  week,  which  brought  it 
to  $1.80 — close  to  the  cost  of  the  met¬ 
ros  and  regional  dailies  serving  the 
area. 

But  at  the  same  time,  the  newshole 
was  expanded  by  200  pages  a  month 


and  it  was  determined  that  a  minimum 
of  24  pages  a  day  would  be  printed 
whether  there  was  advertising  or  not, 
the  publisher  said. 

Before  that,  Semple  said,  the  Daily 
News  was  running  about  20  pages  dai¬ 
ly,  containing  perhaps  60  stories.  “You 
could  take  those  thin  papers,  throw 
them  in  the  air  and  read  them  on  the 
way  down,”  he  quipped. 

With  help  from  the  Los  Angeles 
Times-Washing  Post  Syndicate,  he 
added,  the  paper  printed  998  pages  in 
April,  compated  to  768  for  the  same 
month  in  1982,  the  news-advertising 
ratio  was  switched  to  73-27  in  favor  of 
news  and  the  number  of  hard  news  stor¬ 
ies  was  increased.  In  addition,  color 
appeared  on  about  25%  of  the  pages, 
the  sports  and  lifestyles  sections  were 
made  more  dramatic,  old-fashioned 
cheesecake  photos  were  dropped  in 
and  front  page,  colored  arrows  pro¬ 
moted  inside  stories. 

Semple  termed  it  “easter  egg  jour¬ 
nalism.  This  means  you  publish  a  news¬ 
paper  which  is  very  colorful  on  the  out¬ 
side,  very  nourishing  on  the  inside,  has 
a  heart  of  gold  and  you  have  to  be  hard- 
boiled  to  put  up  with  the  tsk-tsking  of 
establishment  journalists.” 

Referring  to  most  American  news¬ 
papers  as  “long-winded  bores,”  Sem¬ 
ple  asserted  his  experiment  has  con¬ 
vinced  him  “you  can  indeed  sell  news 
to  the  reader  and  that  readers  like  col¬ 
or,  a  high  story  count  and  generally 
shorter  stories.” 

The  publisher  said  the  fact  that  USA 
Today  appeared  in  his  area  about  the 
time  he  was  launching  his  new  product, 
helped  the  latter  considerably. 

“Readers — at  least  those  who  are 
not  journalists — don’t  think  it’s  sacrile¬ 
gious  to  have  fun  reading  a  newspa¬ 
per,”  Semple  remarked. 

USA  Today  was  represented  at  the 
conference  by  J.  Taylor  Buckley,  man¬ 
aging  editor  of  its  money  section,  who 
seemed  unperturbed  over  professional 
gibes  at  the  paper,  including  that  of  one 
editor  there,  who  called  it  “junk  food 
journalism.” 

During  a  luncheon  speech,  Buckley 
noted  that  some  journalists  have  dubbed 
USA  Today  as  “McNewspaper,”  an 
apparent  reference  to  a  well-known  fast 
food  restaurant  chain. 

Noting  that  several  USA  Today  fea¬ 
tures  and  graphics  are  being  copied  by 
other  newspapers,  Buckley  retorted: 
“The  same  editors  who  call  us 
McNewspaper  have  already  been  steal¬ 
ing  our  McNuggets.” 

In  response  to  ribbing  over  a  May  20 
Page  1  headline  in  his  paper  that  read, 
“Men,  women:  we’re  still  different, ” 
he  replied,  “You  don’t  read  that  kind  of 
head  in  the  Times.”  He  did  not  specify 
which  Times. 

On  the  serious  side,  Buckley  said 
(Continued  on  page  54) 
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Address  and  Promotion  Labeling 

The  Hall  Systems’  MPI-90  pressure  sensitive 
label's  adhesive  film  is  transparent.  A  label  ap¬ 
plied  over  printing  will  be  revealed  upon  removal, 
and  the  label  cannot  be  reaffixed.  It  can  be 
printed  on  either  side  or  on  the  transparent 
backing,  and  may  be  perforated  to  permit  only 
partial  label  removal. 
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For  more 

information 

contact 

Hall  Systems,  Inc. 


Monitor  Counter  Stacker!  1 ) 
Monarch  Bottom  Wrap(2) 
Power  Strap  Controlled 
Tension  Strapping(3) 
Commander  Count 
Verification  Scales(4) 


Hall  Systems.  Inc. 
Eearge  R.  Hall,  Inc. 

24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 -Telex  985-258 


CAUGHT  IN  THE  ACT — President  Reagan  laughs  as  he  holds  a  photograph  of 
himself  that  was  made  by  United  Press  International  photographer  Rich  Lipski  at  the 
White  House  News  Photographers  dinner  May  1 8.  Reagan  displayed  the  photo  during 
an  interview  in  the  Oval  Office  May  19  with  UPl's  White  House  correspondent  Helen 
Thomas.  Reagan,  speaking  at  the  dinner  said,  "I've  been  waiting  years  to  do  this."  So 
he  did. 


Hearing  rescheduled  in  Trenton/ABC  suit 


UPl  photographer 
gets  an  exclusive 

President  Reagan  was  fast,  but  UPI 
I  photographer  Rich  Lipski’s  shutter 
f  was  faster. 

i  While  addressing  the  White  House 
I  News  Photographer  Dinner  May  18, 
President  Reagan  shared  a  few  light 
moments  with  the  people  who  view  him 
day  to  day  from  the  other  end  of  the 
lens. 

“I’ve  been  waiting  years  to  do  this,’’ 
said  Reagan. 

By  the  time  the  laughter  started, 
Reagan’s  hands  were  back  on  the 
podium,  a  smile  spreading  across  his 
face. 

In  his  remarks  at  the  dinner,  Reagan 
chided  reporters  and  the  swelling  field 
of  Democratic  presidential  candidates. 

“I  like  photographers,’’  said  the 
President.  “You  don’t  ask  questions. 

“If  the  print  or  broadcast  media 
could  capture  the  truth  as  accurately 
and  consistently  as  you  do,  the  Amer¬ 
ican  people  might  have  a  better  pers¬ 
pective  on  many  issues  of  the  day. 

And,  Reagan  said,  “You  have  wide- 
f,  angle  lenses  wide  enough  to  see  all  the 
Democratic  presidential  candidates  in. 
j  You  just  don’t  have  lenses  wide  enough 

I  to  get  all  their  promises  in.’’ 

'  In  an  exclusive  interview  with  the 
I  President  the  next  day,  UPU’s  Helen 
Thomas  gave  him  a  copy  of  Lipski’s 
photo. 


Cox  buys  acquires 
Arizona  daily 

Chandler  Arizonan  was  purchased 
on  May  1  by  Cox  Enterprises,  Inc.  of 
Atlanta,  Ga.,  and  became  a  division  of 
Cox  Arizona  Publications  Inc.,  which 
includes  Mesa  Tribune  and  Tempe  Dai¬ 
ly  News. 

The  sale  was  reported  by  the  paper’s 
former  owner,  Ray  Barnes,  Elwood, 
Ind.,  who  is  president  of  Barnes  News¬ 
papers  of  Indiana.  No  sales  price  was 
disclosed. 

The  Arizonan,  which  was  published 
Monday  through  Thursday  afternoons 
and  Saturday  morning,  is  now  pub¬ 
lished  7-days-a-week,  Monday  through 
Friday  afternoons  and  Saturday  and 
Sunday  mornings,  according  to  Charles 
A.  Wahlheim,  president  of  Cox  Arizo¬ 
na  Publications. 

Bruce  Spotleson,  33,  who  was  most 
recently  executive  director  of  the  Mesa 
Tribune’s  Chandler  editor,  was  named 
publisher  of  the  Arizonan.  John  Black¬ 
burn  will  continue  with  the  paper  in  his 
role  as  general  manager. 


A  Federal  District  Court  hearing  in 
Trenton,  N.J.,  on  the  Trentonian’s 
petition  that  the  next  Audit  Bureau  of 
Circulations  audit  statement  for  the 
Trenton  Times  not  be  published  until  it 
is  reviewed  by  an  independent  auditor, 
has  been  rescheduled  to  July  5.  The 
hearing  was  scheduled  for  May  23. 

The  Trentonian  on  March  17  sued  the 


Times  for  publishing  false  circulation 
figures  for  the  past  four  years  (E&P, 
April  2).  The  suit  also  charged  ABC 
with  certifying  and  publishing  figures 
that  it  knew  to  be  inaccurate  and  mis¬ 
leading. 

A  hearing  was  first  held  on  March  24 
and  Judge  Harold  Ackerman  granted 
both  sides  the  right  of  “expedited  dis¬ 
covery.’’ 


Newspapers  and  cable  TV: 

The  local  pros  in  news  and  service. 
Each  is  powerful.  Together  they're  dynamite. 

News  Cable 
Associates,  Inc. 

We  arrange  partnerships  that  work. 


Write  or  call: 

26  Upper  Rainbow  Trail 
Denville,  NJ  07834 

(201)  625-9373 


Or  see  us: 

Booth  504 
ANPA  Conference 
Las  Vegas 
June  11-15 
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Atlantic  City  Press  Club 
presents  Headliner  Awards 


At  the  49th  annual  National  Headlin¬ 
ers  Awards  banquet  (May  21)  at  the 
Sands  Hotel  and  Casino  in  Atlantic 
City,  N.J.,  37  news  people  from 
throughout  the  nation  were  praised  by 
guest  speaker  Walter  N.  Read,  chair¬ 
man  of  the  New  Jersey  Casino  Control 
Commission. 

Read,  a  lawyer  for  40  years,  told  the 
1983  winners  (E&P,  May  7,  page  48) 
that  “It  wouldn’t  be  any  fun  to  be  in 
government  if  you  couldn’t  pick  up  the 
newspaper  to  see  what  you  did  the  day 
before.’’ 

The  commissioner  said  he  sub¬ 
scribed  to  the  1861  Chicago  Times’ 
motto,  “Print  the  news  and  raise  hell.’’ 
“I  accept  that.  By  and  large,  I  think  it  is 
a  good  thing.’’ 

He  said  “new  attention’’  is  now 
being  given  to  restoration  of  Atlantic 
City  as  a  “convention  dateline,’’  noting 
that  the  Associated  Press  many  years 
ago  established  a  news  bureau  here  to 
cover  conventions.  “As  the  city  de¬ 
clined,  so  did  news  value,’’  Read  said. 

With  the  establishment  of  casino 
gambling.  Read  said  Atlantic  City  has 
once  again  become  the  “center  of 


news.’’  He  said  23  million  people  came 
to  the  city  in  1982  to  gamble.  “I  cannot 
see  a  time  when  the  press  won’t  be 
interested,’’  he  said. 

Atlantic  City  Mayor  Michael  J. 
Matthews  told  the  winners  that  the 
Headliner  Awards,  which  are  spon¬ 
sored  by  the  Press  Club  of  Atlantic 
City,  ranks  with  the  Miss  America 
Pageant  as  the  city’s  two  most  impor¬ 
tant  national  events. 

Press  Club  president  Charles  Wray 
said  about  1 ,5()0  entries  were  submitted 
to  the  Headliner  Awards  this  year. 
Since  1934  when  the  contest  was 
started  nearly  1,300  have  won  medals. 

Most  of  the  37  winners  attended  the 
$30.00  a  plate  banquet,  which  lasted 
about  4  hours.  There  were  about  120 
guests  at  the  dinner. 

Herb  Brown,  consumer  editor, 
Atlantic  City  Press,  was  chairman  of 
the  Headliner  Award  program. 

The  broadcast  winners,  which  were 
not  included  in  the  E&P  listing  because 
they  were  announced  later,  were  as  fol¬ 
lows: 

NBC  Radio  News.  N.Y.,  N.Y.  for  iheir  scries.  "Hiller’s 
Children."  which  examined  the  rise  of  neo-Naziism  in  various 
countries. 


Looking  for  the 
Mencken  spirit 
today 

The  annual  H.L.  Mencken  Writing 
Award  honors  distinguished 
newspaper  writing  in  the  spirit  and 
tradition  of  Baltimore  Sun  journalist 
H.L.  Mencken.  Newspaper  writers  of 
opinion  and  commentary  columns  are 
eligible  for  this  award  which 
recognizes  originality,  creative  fire  and 
works  of  significant  literary  quality.  A 
$2500  cash  award  and  achievement 
plaque  will  go  to  the  journalist  whose 
work  best  exemplifies  Mencken's 
unique  style. 

For  complete  rules  and  entry 
forms  write: 

Ms.  Eurla  Frederick 
Contest  Coordinator 
The  Baltimore  Sun 
H.L.  Mencken 
Writing  Award 
SOI  N.  Calvert  St. 
Baltimore,  Maryland  21278 

(301)332-6265 


This  established  Baltimore  Sun  contest  should  not  be  confused  with  others  of  a  similiar  name  or  concept. 


WCBS  Radio.  N.Y.,  N.Y.,  for  consistently  outstanding 
radio  reporting  (cities  over  250,(XX)) — as  exemplified  by  its 
election  coverage. 

WRAL,  Raleigh,  N.C.  for  consistently  outstanding  radio 
reporting  (cities  under  250,000)— as  exemplified  by  its  cover¬ 
age  of  the  Legislature  and  the  ERA. 

WRAL,  Raleigh.  N.C.  for  public  service  by  a  radio  sta¬ 
tion — for  "Five  Faces  of  Poverty,"  an  extensive  study  of 
poverty  in  the  state. 

WMAL,  Washington,  D.C.  for  best  documentary  by  a  radio 
station — "They  Served  With  Honor,"  which  keystoned 
WMAL’s  extensive  coverage  of  the  Vietnam  Veterans  Memo¬ 
rial. 

ABC  Radio  News,  N.Y.,  N.Y.  for  consistently  outstanding 
radio  reporting  by  a  network — as  exmplifled  by  the  Entertain¬ 
ment  Network  series,  "Coping  with  Unemployment"  and 
"State  of  the  Union." 

NBC  Radio  News,  N.Y.,  N.Y.,  for  best  documentary  by  a 
radio  network — "Banks  on  the  Brink,"  which  revealed  how 
banks  of  the  western  world  have  loaned  billions  to  bad  risks. 

KENS-tv,  San  Antonio.  Tex.,  for  consistently  outstanding 
tv  reporting  (cities  over  500.000)— as  exemplified  by  "One 
Moment  of  Madness." 

WPTA-tv,  Fort  Wayne,  Ind.,  for  outstanding  tv  reporting 
(cities  under  5(X).000)-^s  exmplified  by  "The  Flood  of  '82." 

WTVi-tv.  Miami,  Fla.,  for  outstanding  public  service  by  a 
tv  station — "The  Cancer  Nobody  Talks  About,"  a  test  on 
colorectal  cancer  offered  free  to  the  public. 

WFAA-tv,  Dallas.  Tex.,  for  best  documentary  by  a  tv  sta¬ 
tion — "Broker  of  Death,"  the  inside  story  of  an  arms  deal. 

WMAC^tv.  Chicago,  111.,  Mall  Dodson  Memorial  Award, 
for  outstanding  investigative  reporting  by  a  tv  station — 
"Street  files,"  which  revealed  that  the  Chicago  Police  Depart¬ 
ment  maintained  two  sets  of  files  on  major  cases,  especially 
those  involving  murder. 

CBS/Broadcast  Group.  N.Y..  N.Y.,  for  public  service  by  a 
tv  network — CBS  Reading  Projects,  designed  to  stimulate 
interest  and  enjoyment  of  books  and  reading,  and  CBS-tv 
Reading  Program,  a  national  script  reading  project. 

NBC  News.  N.Y.,  N.Y.,  for  best  documentary  by  a  tv 
network — NBC  Magazine's  "Getting  Straight."  the  story  of 
the  most  successful  drug  rehabilitation  program  for  young 
people  in  the  nation. 

ABC  News,  N.Y.,  N.Y.,  for  outstanding  reporting  by  a  tv 
network — the  "20/20"  program,  "Throwaway  Kids."  a  spe¬ 
cial  report  on  children  who  are  orphaned,  abused  or  neglected. 

KIRO,  Seattle,  Washington,  Special  Citation,  for  its  far- 
reaching  coverage  as  exemplified  by  such  coverage  as 
"AfXHind  the  World  with  Pope  John  Paul"  and  "Russia." 

Allentown  dailies 
declare  dividend 

The  board  of  directors  of  the  Allen¬ 
town  (Pa.)  Call-Chronicle  Newspapers 
has  declared  a  25%  stock  dividend  to  all 
shareholders  as  of  February  28,  1983. 

The  dividend  is  a  sequel  to  the  purch¬ 
ase  of  former  publisher  Edward  D.  Mil¬ 
ler’s  stock  by  the  company  on  Febru¬ 
ary  7,  1983,  representing  24%  of  the 
total  shares  outstanding. 

The  board’s  action  is  in  line  with  its 
policy  of  increasing  employee  own¬ 
ership  in  the  company.  Its  Stock  Sav¬ 
ings  Trust  Plan  holds  stock  for  90%  of 
the  company’s  employees.  The  trust, 
together  with  officers  and  executives, 
holds  nearly  48%  of  the  company’s  out¬ 
standing  shares. 

Control  and  majority  shares  remain 
with  the  David  A.  Miller  family  mem¬ 
bers  who  gained  control  32  years  ago 
when  Maj.  J.C.  Shumberger  sold  a 
block  of  stock  to  Samuel  and  Donald 
Miller.  David  A.  Miller  went  to  work 
for  the  Morning  Call  as  a  reporter  in 
1894.  In  1895  he  bought  a  quarter  of  the 
newspaper  for  $1 ,000,  and  was  the  sole 
owner  by  1907.  He  retired  in  1920  due 
to  health  problems,  but  returned  14 
years  later  to  buy  Gen.  Harry  C.  Trex- 
ler’s  one-third  interest  in  the  Morning 
Call. 
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MINTTEK  BRINGS  THE  POWER 
DOWN  TO  EARTH. 


The  power  of  the  world’s  most  sophis¬ 
ticated  full  page  copy  processing  and  make-up 
systems  is  now  within  the  reach— and  budgets 
—of  smaller  dailies,  weeklies  and  in-plant 
publishers. 

In  the  Minitek™  Series  from  Itek. 

WeVe  taken  all  the  important  features 
of  the  largest  systems,  all  the  major  advances 
in  hardware  and  software,  and  redesigned 
them  into  a  system  tailored  specifically  for 
smaller  users. 

The  result  is  Minitek.  A 
single  system  that  puts  complete  H 

control  of  all  your  complex  word-  ,  H 

flow  right  at  your  fingertips;  that  H 

lets  you  easily  handle  your  full  Wjk 

page  editorial,  classified  &  display  *  -  Q 
advertising  make-up— as 
well  as  tying  together  your 
production  and  business 
control  procedures.  iPlBs 

Minitek’s  . 

extremely  powerful 
and  proven  software 
is  also  flexible  enough 
to  adapt  to  vir- 


tually  any  operation.  And  it’s  been  deseed 
to  expand  as  your  operation  grows. 

Better  yet,  all  of  the  Minitek’s  power, 
control  and  flexibility  are  available  at  a  down- 
to-Earth  price  you  can  afford. 

Little  wonder,  it’s  from  Itek.  The  world 
leader  in  automated  full-page  copy  processing 
and  pagination  systems,  with  a  worldwide 
network  of  distributors  and  hundreds  of 
installations. 

For  complete  information,  write,  call 
or  staple  your  business 
card  to  this  ad  and  send 
it  to  the  address  below. 


MINITEK 
Big  system  power, 
small  system  price. 

Itek  Large  Systems  Operations 
Shaping  the  systems  of  tomorrow 
355  Middlesex  Ave., 

Wilmingtm,  MA  01887 

(800)  225-0892;  In  MA,  (617)  933-7000. 

Type  for  this  ad  was  set  on  Itek  compositkm  equipment. 
Minitek  is  a  trademark  Itek  Corporatkm. 


More  recognition  by  j-schoois 
of  professionai  experience  urged 


Newsietter 
tracks  topics 
in  the  media 

A  biweekly  newsletter  is  trying  to 
provide  an  early  warning  system  to 
changes  in  public  opinion  and  public 
interest  by  tracking  the  topics  covered 
daily  by  national  news  media,  its  inven¬ 
tor  said. 

John  E.  Merriam,  the  newsletter’s 
publisher,  developed  a  news  coverage 
index  showing  the  percentage  of  time 
and  space  devoted  to  various  topics,  an 
indicator  that  he  said  can  foreshadow 
movement  in  public  opinion  polls. 

“It  works  because  the  public  mind  is 
like  a  computer,”  Merriam  said  at  a 
news  conference  to  discuss  the  news 
index.  “What  goes  into  it  .  .  .  pre¬ 
dominantly  comes  through  the  media. 
What  comes  out  of  it  is  measured  in  the 
first  instance  by  pollsters.” 

To  track  the  news,  Merriam  created 
an  index  from  the  coverage  given  to 
various  issues  in  television  network 
news,  national  news  magazines  and 
five  daily  newspapers. 

For  example,  the  latest  edition  of 
Merriam’s  newsletter.  Issues  Manage¬ 
ment  Letter,  said  foreign  news  gar¬ 
nered  35%  of  all  coverage  in  the  last 
week  of  April  and  first  week  of  May. 
That  was  up  from  28.3%  in  the  previous 
two  weeks,  he  said. 

Education  news,  which  had  been 
running  about  1%  of  all  news  this  year, 
jumped  to  4.5%  in  the  latest  two-week 
period,  he  said,  with  the  release  of 
several  major  reports  on  the  quality  of 
education  in  America. 

In  contrast,  news  about  economic  re¬ 
covery  was  about  3.6%  while  news  a- 
bout  recession  was  2.5%. 

Based  in  Alexandria,  Va.,  Merriam’s 
biweekly  was  begun  last  year,  along 
with  the  index.  Subscribers,  who  pay 
$247  a  year,  are  generally  corporate 
public  affairs  officials. 

Following  news  about  the  president 
and  presidential  job  ratings  has  been 
the  most  fascinating  part  of  the  index, 
Merriam  said. 

In  early  January  this  year,  Merriam 
said  criticism  of  Ronald  Reagan  was  the 
topic  of  7%  of  the  news  coverage, 
which  he  said  was  a  very  high  level.  But 
by  February,  such  stories  had  dropped 
to  less  than  one  percent — about  0.7% — 
and  stayed  at  a  low  level. 

Jersey  weekly  sold 

Times  Graphics  Inc.,  a  subsidiary  of 
the  Detroit-based  Evening  News  Asso¬ 
ciation,  has  purchased  the  weekly 
MainlandJournal  in  Pleasantville,  N.J. 
from  the  Hinman  family. 
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A  statement  calling  for  the  recogni¬ 
tion  of  professional  experience  in 
awarding  pay,  promotion  and  tenure  to 
journalists  who  become  journalism  in¬ 
structors  was  approved  (May  1 1 )  by  the 
American  Society  of  Newspaper  Edi¬ 
tors’  board  of  directors. 

The  statement  was  recommended  by 
the  joint  committee  on  news  and  edito¬ 
rial  education  of  the  ASNE  and  the 
Assocation  for  Education  in  Journal¬ 
ism  and  Mass  Communication 
(AEJMC).  The  statement  will  be 
brought  before  the  AEJMC  board  dur¬ 
ing  its  next  meeting  in  August. 

The  ultimate  objective  is  to  establish 
a  guide  in  tenure  and  promotion  situa¬ 
tions  for  journalism  educators.  The 
joint  committee  noted  that  many  in¬ 
stitutions  give  full  recognition  to  scho¬ 
larly  research  and  publication,  but  do 
not  assign  professional  achievement 
the  same  weight. 

The  statement  proposes  that  “out¬ 
standing  professional  activity  be  consi¬ 
dered  an  alternative  to  scholarly  re¬ 
search  and  publication  as  a  criterion, 
along  with  teaching  ability  and  service, 
in  tenure  and  promotion 
decisions  ...” 

The  joint  committee  calls  this  the 
“professional  option”  and  states  that 
in  judging  a  faculty  member’s  produc¬ 
tivity  and  the  quality  of  that  work,  a 
tenure  and  promotion  committee 
“might  consider”  such  things  as:  (1) 
Analyses  and  critical  reviews  of  profes¬ 
sional  subjects,  which  are  published  in 
journalism  reviews  and  other  profes¬ 
sional  publications;  (2)  publication  of 
exceptionally  meritorious  articles,  re¬ 
views  and  commentaries  on  other  sub¬ 
jects  in  newspapers  or  popular  media; 
(3)  the  conduct  of  seminars  and  work¬ 
shops  for  professional  journalists  if  that 
work  entails  teaching  professional 
skills  and  practice  and  is  deemed 
meritorious. 

(4)  Meritorious  work  of  a  demanding 
nature  in  professional  positions  with 
the  media  during  summers  or  leave 
time.  Such  work  should  demonstrably 
enhance  the  faculty  members’ 
teaching;  (5)  publication  of  textbooks 
or  other  books  in  journalism  or  mass 
communication  if  the  books  break  new 
ground  and  successfully  advance  con¬ 
cepts,  ideas  and  approaches  that  trans¬ 
cend  ordinary  instructional  material; 
and  (6)  in  the  case  of  professionai 
achievement  in  the  graphic  arts  area 
and  in  other  professional  fields  repre¬ 
sented  on  faculties  of  journalism  and 
mass  communication,  work  of  an  ori¬ 
ginal  nature  that  advances  the  state  of 
the  art  and  breaks  new  ground. 

The  committee  statement  reads. 


“We  believe  that  in  applying  such 
criteria  a  journalism  or  mass  com¬ 
munication  program  should  seek  to 
make  its  measures  and  requirements  as 
clear  as  possible  to  those  who  enter  this 
tenure  option  or  seek  promotion  on  the 
basis  of  continued  professional 
achievement  .  .  . 

“The  professionals,  upon  entering 
academic  life,  are  to  have  a  clearly  spe¬ 
cified  set  of  criteria  placed  before  them 
to  indicate  how  promotion  and  tenure 
can  be  accomplished  in  a  specified 
amount  of  time. 

The  joint  committee  said  it  further 
believes  that  “when  hired,  faculty  per¬ 
sons  with  substantial  professional  ex¬ 
perience  should  be  given  appropriate 
credit  in  rank  and  salary.” 

More  states  propose 
advertising  tax  bills 

The  American  Advertising  Federa¬ 
tion  reported  that  16  state  legislatures 
have  introduced  ad  tax  bills  since  Janu¬ 
ary,  although  several  proposals  have 
died  in  committee. 

The  states  include  Arkansas,  Con¬ 
necticut,  Mississippi,  Michigan,  Iowa, 
Massachusetts,  New  Mexico,  North 
Carolina,  Ohio,  Oklahoma,  Oregon, 
Rhode  Island,  South  Dakota,  West  Vir¬ 
ginia,  Tennessee  and  Utah. 

Each  state  has  taken  a  different 
approach  with  its  legislation  {E&P, 
April  9).  In  Iowa,  for  instance,  a  bill 
was  introduced  calling  for  taxes  on 
political  advertising  in  newspapers  and 
on  radio  and  television. 

Bills  in  Connecticut  and  Michigan, 
said  the  AAF,  faced  such  broad  opposi¬ 
tion  from  ad  clubs  and  others  that  they 
“now  appear  inactive.” 

The  AAF  also  reported  that  bills  re¬ 
stricting  advertising  of  alcoholic 
berverages  appeared  more  frequently 
this  year  than  last.  An  Oregon  bill,  for 
instance,  required  advertisers  of  alco¬ 
holic  beverages  to  contribute  to  a 
general  fund  equal  to  25%  of  the 
amount  expended  on  ads. 

Reporter  wounded 

A  former  reporter  for  the  now  de¬ 
funct  Newark  (N.J.)  News  was  shot  in 
the  head  and  critically  wounded  last 
week  in  Newark.  Ronald  Porambo,  45, 
was  found  in  the  front  seat  of  his  parked 
car  in  the  city’s  South  Ward.  Porambo 
wrote  a  book  criticizing  police  conduct 
during  the  1967  riots  in  Newark.  He 
was  recently  convicted  on  armed  rob¬ 
bery  charges. 
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Custom-Bilt’s 

High-Speed  Rotary  Feeder . . . 
a  new  concept  in  feeding  makes 
it  possible  to  take  a  press  glued 
product  in  sizes  from  12”  x  13” 
to  12”  X 18"  and  feed  it  at  speeds 
up  to  35,000  per  hour  (depending 
on  product).  Adjustable  nips 
control  each  book  despite  the 
pressure  and  weight.  Side  and 
top  guide  adjustments  for  fast 
and  easy  set-up.  Jogging  table 
for  trouble-free  loading.  This 
unique  feeding  operation  de¬ 
livers  a  smooth,  precise  shingled 
stream  into  the . . . 


Quarter-Folder  that  folds  up  to 
48  tab  pages.  There  is  no  re¬ 
ciprocating  parts,  so  there  is  a 
smooth  continuous  action  un¬ 
attainable  with  conventional 
chopper-type  folders.  Two  turn 
wheel  adjustments  with  cross 
belt  controls  allow  the  operator 
to  quickly  and  easily  adjust  the 
former  chain  for  different  pro¬ 
duct  thickness.  The  folded  pro¬ 
duct  then  goes  into  the . . . 
3-Knife  Rotary  Trimmer  that 
trims  the  open  or  thumb  edge 
and  the  head  and  foot  with  a 


smooth  rotary  action.  Trims  up 
to  96  pages. 

A  built-in  lubricating  system, 
with  oil  bath  and  grease  fittings 
keeps  all  gears  and  sprockets 
lubricated  automatically  with  a 
pressure  gauge  for  monitoring 
at  a  glance.  All  bearings  are 
sealed  and  pre-lubricated. 

The  complete  system  rolls  on 
heavy-duty  casters  for  easy 
mobility. 

Call  or  write 

for  more  information  . . . 


CUSTOM-BILT  MACHINERY 


DIVISION  OF  ADVANCE  ENTERPRISES.  INC 


419  NORWAY  ST.,  YORK,  PA  17405  •  717-843-7831  •  TWX  510-657-4835 
Call  Toll  Free  800-233-1996  (except  pa  and  Canada) 


Diaz  Hassen  Morris 


Arthur  Diaz,  vicepresident  and 
general  manager  of  Paddock  Publica¬ 
tions,  Arlington  Heights,  Ill.,  will  be¬ 
come  general  manager  of  the  Arkansas 
Gazette,  Little  Rock,  on  June  6. 

Prior  to  joining  Paddock,  Diaz  was  in 
executive  posts  with  the  Pulitzer  Pub¬ 
lishing  Company,  including  14  years  as 
circulation  director  of  the  St.  Louis 
Post  Dispatch. 

In  Little  Rock,  Diaz  will  report  to 
Hugh  B.  Patterson  JR.,  president 
and  publisher,  and  Carrick  H.  Pat¬ 
terson,  executive  vicepresident  and 
executive  editor,  on  all  aspects  of  the 
newspaper’s  business,  advertising,  cir¬ 
culation  and  production  activities. 

*  *  * 

R.A.  Shirley  has  retired  from  the 
Mesa  (Ariz.)  Tribune,  which  he  had 
served  as  reporter  and  editor  since  1956 
under  two  ownerships  and  three  pub¬ 
lishers.  He  previously  worked  10  years 
for  the  Arizona  Daily  Sun,  Flagstaff. 

*  *  « 

Officers  of  the  Minnesota  Associated 
Press  Association  elected  at  the  meet¬ 
ing  in  St.  Paul  were: 

Robert  Retzlaff,  managing  edi¬ 
tor,  Rochester  Post-Bulletin,  pres¬ 
ident;  Pat  Walkup,  news  editor,  Fer¬ 
gus  Falls  Daily  Journal,  first  vicepre¬ 
sident;  William  F.  Cento,  managing 
editor,  St.  Paul  Dispatch,  second 
vicepresident;  and  Larry  Fortner, 
editor,  Duluth  News-Tribune  and 
Herald,  third  viceprcsident. 


Emma  Hassen  was  named  market¬ 
ing  research  manager  of  the  Daily  News 
of  Los  Angeles.  She  joins  the  paper 
from  a  Studio  City  magazine  where  she 
served  as  r.s.v.p.  subscriptions  mana¬ 
ger.  Earlier  Hassen  was  with  the  Los 
Angeles  Times  in  charge  of  research  for 
corporate  acquisitions  as  well  as  con¬ 
sumer  research  before  receiving  a 
corporate  transfer  to  the  Dallas  Times 
Herald.  In  1977  she  returned  to  Los 
Angeles  at  the  Herald  Examiner  to  start 
a  new  marketing  research  department 
and  was  there  until  1980. 

♦  *  * 

Dick  Thomas,  who  joined  The 
Oregonian,  Portland,  as  a  reporter  in 
1978  and  has  held  various  editing  posts 
since  then,  will  be  the  second  of  two 
assistant  managing  editors  at  the  news¬ 
paper.  His  primary  responsibilities  are 
to  head  the  investigative  reporting  team 
and  to  coach  the  staff  in  writing  and 
reporting.  Thomas  is  a  former  United 
Press  reporter  and  was  with  the  Denver 
Post  and  the  Rocky  Mountain  News, 
spending  six  years  at  each  newspaper. 
♦  *  * 

William  Davis  Taylor,  a  director 
of  the  Boston  Globe,  has  been  honored 
with  a  special  government  award  for  his 
work  against  adolescent  alcohol  abuse. 
Health  and  Human  Services  Secretary 
Margaret  Heckler  presented  the  de¬ 
partment’s  volunteer  award  to  Taylor 
for  his  efforts  to  organize  private- 
sector  support  against  alcohol  abuse. 


We  are  pleased  to  announce  the 
closing  of  our  recent  transaction: 

$75,000,000 

WTCN-TV  Minneapolis,  Minn. 

(METROMEDIA,  INC.) 

SOLD  TO 

GANNETT  COMPANY,  Inc. 

HOWARD  E.  STARK 

Mediii  Hntkers — Consultanls 

575  Madison  Avenue  New  York,  N.Y.  10022  (212)  355-0405 


NEWSPEOPLE. 


Barton  W.  Morris,  chairman  of 
the  board  of  Times-World  Corporation, 
which  publishes  the  Roanoke  (Va.) 
Times  &  World-News,  will  become 
vicepresident  for  special  publications 
of  Landmark  Communications,  Inc., 
on  June  1.  Morris  will  have  overall  re¬ 
sponsibility  for  Landmark’s  ventures 
in  the  specialty  publications  field,  in¬ 
cluding  Portfolio  magazine,  a  guide  to 
entertainment  and  leisure  activities  in 
the  Tidewater  area  and  will  maintain 
his  office  in  Roanoke. 

Morris,  who  started  as  a  reporter  for 
the  Roanoke  World-News,  served  suc¬ 
cessively  in  reporting,  editing  and  man¬ 
agement  posts  until  he  became  presi¬ 
dent  and  publisher  and  then  chairman 
of  the  board. 

♦  *  * 

Reece  A.  Overcash  Jr.  and  Wil¬ 
liam  T.  Solomon  were  elected  as  new 
directors  of  the  A.H.  Belo  Corpora¬ 
tion,  parent  company  of  the  Dallas 
Morning  News.  Overcash  is  chief  ex¬ 
ecutive  officer  and  chairman  of  the 
board  of  directors  of  the  Associate  Cor¬ 
poration  of  North  America,  a  subsidi¬ 
ary  of  Gulf  &  Western  Industries,  Inc. 
Solomon  is  president  and  chief  execu¬ 
tive  officer  of  Austin  Industries,  Inc. 

♦  *  ♦ 

Diana  M.  Zinda,  senior  major 
accounts  executive  for  the  Baltimore 
Sun,  was  promoted  to  national  adver¬ 
tising  manager.  She  joined  the  Sun’s 
advertising  sales  department  in  late 
1979,  handling  retail  automotive 
accounts. 

*  4c 

Anthony  M.  Blackner  was 
named  promotion  director  of  the  Johns¬ 
town  (Pa.)  Publishing  Co.,  which  pro¬ 
duces  the  Tribune-Democrat.  For  the 
past  five  years  he  has  been  personnel 
director. 

Pamela  M.  Sanders  was  named 
personnel  manager.  She  had  been  a 
staff  attorney  since  early  1982  with 
Southern  Alleghenies  Legal  Aid,  Inc. 

*  *  * 

Appointments  at  the  Daily  South- 
town  Economist  Newspapers,  Chica¬ 
go,  include: 

Ed  Koziarski,  formerly  suburban 
editor,  to  metro  editor,  a  new  position. 

John  Hector,  formerly  assistant 
sports  editor,  to  sports  editor,  succeed¬ 
ing  Paul  Ladewski  who  becomes  a 
full-time  sports  reporter. 

Phil  Kadner,  formerly  Chicago 
editor,  to  associate  editor  in  charge  of 
the  editorial  page  and  features  depart¬ 
ment.  This  is  a  new  position. 

Margaret  McGurk,  formerly  Chi¬ 
cago  education  reporter,  to  assistant 
metro  editor. 
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IN  THE  NEWS 


tdited  by  LENORA  WILLIAMSON 


Malcolm  Hughes,  most  recently 
United  Press  International  general  ex¬ 
ecutive  for  the  Metropolitan  New  York 
area  with  responsibilities  for  marketing 
activities,  will  succeed  CLAUDE  HlP- 
PEAU  as  vicepresident  and  general 
manager  of  UPI’s  International  Divi¬ 
sion. 

Hippeau  is  leaving  UPI  June  1  to 
head  a  new  Third  World  news  agency 
being  formed  by  the  Aga  Khan,  based 
in  Luxembourg. 

Hughes  joined  UPI  in  London  in 
1956  and  has  held  key  marketing  and 
news  management  posts. 

He  has  served  as  European  sports 
editor,  executive  sports  editor,  region¬ 
al  news  editor  based  in  Pittsburgh,  and 
editor  of  United  Press  Canada  when 
UPI’s  partner  to  the  North  commenced 
independent  operations  in  1978. 

3|C  4c  * 

Richard  B.  Ram  age  was  named 
director  of  operations  and  director  of 
public  relations  for  the  St.  Louis  Globe- 
Democrat.  He  will  direct  the  person¬ 
nel,  public  relations  and  operations  de¬ 
partments. 

Ramage  joined  the  newspaper  as  a 
reporter  in  1959  and  has  held  a  number 
of  assignments  including  day  city  edi¬ 
tor,  night  city  editor,  computer  systems 
manager,  editor  of  The  Globe- 
Democrat  Info  Book  and  metro  editor. 
He  succeeds  David  Hume,  now  prom¬ 
otion  manager  for  the  Arizona  Republic 
and  Phoenix  Gazette. 

♦  *  ♦ 

David  Renfro,  advertising  mana¬ 
ger  at  Donrey  Media  Group’s  North¬ 
west  Arkansas  Morning  News  in  Ro¬ 
gers  since  1980,  was  appointed  general 
manager  of  the  Okmulgee  (Okla.)  Daily 
Times,  which  was  the  first  newspaper 
in  the  group. 

4c  4c  4c 

Albert  J.  Pjura  was  named  mana¬ 
ger,  local  display  advertising  at  the 
Bridgeport  (Conn.)  Post,  Telegram  and 
Sunday  newspapers.  He  most  recently 
was  assistant  manager,  retail  advertis¬ 
ing  at  the  Post  Publishing  Co. 

4c  4c  4c 

Jack  Shea  has  been  named 
vicepresident  of  Citizen  Group  publica¬ 
tions,  whose  offices  are  in  Brookline 
and  Boston.  CGP  publishes  three 
weeklies  in  the  metropolitan  area  and  is 
parent  company  of  Citizen  Group 
Graphics,  a  commercial  printing  com¬ 
pany  in  Brookline.  Shea  is  also  general 
manager  of  CGP,  a  post  he  has  held 
since  joining  the  company  last  year  af¬ 
ter  12  years  with  Fairchild  Publica¬ 
tions. 
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Wall  Street  Journal  plans  new  assignments 


Executive  and  editorial  changes  at 
the  Wall  Street  Journal  and  the  Wall 
Street  Journall Europe  will  be  made 
effective  September  1. 

Laurence  G.  O’Donnell,  managing 
editor  of  the  Journal,  will  take  on  a  new 
assignment  as  an  associate  editor  of 
both  the  Journal  and  Dow  Jones. 

Norman  Pearlstine,  editor  and  pub¬ 
lisher  of  the  Journal/Europe,  will  suc¬ 
ceed  O’Donnell  as  managing  editor  of 
the  Journal. 

Paul  Atkinson,  managing  director  of 
Dow  Jones  International  Marketing 
Services,  is  to  succeed  Pearlstine  as 
publisher  in  Europe. 

John  W.  Huey  Jr.,  managing  editor 
of  the  Wall  Street  Journal/Europe,  will 
become  editor  there. 

O’Donnell,  managing  editor  since 
1977,  will  be  involved  in  assignments 
with  combined  Journal  and  corporate 
responsibilities.  These  include  heading 
a  study  of  a  possible  future  Latin  Amer¬ 
ica  edition  of  the  Journal,  directing  a 


Appointments  and  promotions  at  the 
New  Haven  (Conn.)  Register  and  Jour¬ 
nal-Courier  include: 

William  Cotter  to  AME,  sub¬ 
urban  from  metro  editor;  Edward 
Stannard  to  Sunday  editor  from  copy 
editor; 

Dickson  Scott  to  staff  administra¬ 
tor  from  copy  editor; 

Lynne  DeLucia-Millea  to  metro 
editor  from  state  reporter;  Dick  Con¬ 
rad  to  assistant  state  editor  from  staff 
administrator. 

4(  4c  4c 

Albert  C.  Smith  III,  formerly  with 
Worrell  Newspapers,  most  recently  as 
co-op  advertising  manager  at  the  Flor¬ 
ence  (Ala.)  Times-Tri  Cities  Daily,  was 
named  general  manager  of  Publishers’ 
Auxiliary  in  Washington,  D.C.  Wil¬ 
liam  Miller,  formerly  a  publisher  in 
Maryland,  had  been  previously 
announced  as  the  new  general  manager 
but  accepted  another  position. 


new  minority  hiring  program  for  the 
Journal  and  other  Dow  Jones  news  op¬ 
erations,  directing  a  training  program 
for  new  reporters,  advising  on  other 
aspects  of  news  training  and  supervis¬ 
ing  some  special  reporting  and  writing 
projects. 

Pearlstine  in  1976  was  named  manag¬ 
ing  editor  of  the  Asian  Wall  Street  Jour¬ 
nal  prior  to  its  start-up  and  served  two 
years.  Subsequently  he  was  back  in 
New  York  as  news  editor  of  the  Journal 
and  then  went  to  Brussels  as  editor  and 
publisher  of  the  Wall  Street  Journal/ 
Europe  for  its  January  1983  launch. 

Atkinson,  who  served  on  the  adver¬ 
tising  sales  staff  of  the  Asian  publica¬ 
tion,  became  managing  director  of  Dow 
Jones  International  Marketing  Services 
in  1981  and  was  involved  in  the  launch 
of  the  European  edition. 

Huey,  previously  Atlanta  bureau 
chief  of  the  Journal,  was  named  manag¬ 
ing  editor  in  Europe  last  September. 


John  McKeon,  research  manager 
of  Million  Market  Newspapers,  Inc., 
was  named  vicepresident-research 
manager.  With  MMN  since  1975,  he 
will  be  concentrating  on  developing 
sales  support  material  for  the  nine 
office  sales  staff. 

4e  4c  4c 

Bob  Paulos  has  been  named 
vicepresident  for  corporate  develop¬ 
ment  of  Hagadone  Newspapers.  He 
will  work  with  Duane  B.  Hagadone, 
president,  on  new  publishing  opportu¬ 
nities  and  acquisitions  and  assist  with 
the  Hagadone  group  of  daily  news¬ 
papers. 

Since  1976,  Paulos  has  been 
vicepresident,  regional  operations,  for 
Scripps  League  Newspapers  with 
offices  in  Spokane  and  for  ten  years 
prior  to  that  was  vicepresident  of  the 
Hagadone  group  when  it  was  a  division 
of  Scripps  League. 

(Continued  on  page  26) 
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Newspeople 

(Continued  from  page  25) 


Donald  Menser,  advertising  director 
of  the  Peoria  (IW.)  Journal  Star,  is  retiring 
July  1  after  26  years  with  the  newspaper 
and  will  be  succeeded  by  Lee  Chenel- 
ER,  classified  advertising  manager  since 
1972.  Cheneler  will  hold  the  interim  posi¬ 
tion  of  assistant  advertising  director, 
working  with  Menser  until  his  retirement. 

Dave  Evans,  assistant  classified 
advertising  manager,  was  promoted  to 
manager. 

John  T.  Newberg,  women’s  depart¬ 
ment  editor,  was  named  photo/graphics 
editor;  and  Dennis  Diamond,  consumer 
writer  and  makeup  editor  for  the  business 
section,  was  named  to  the  new  position  of 
feature  editor,  responsible  for  women’s 
news  and  all  features. 

*  *  ♦ 

Dennis  J.  Guastaferro  was 
appointed  marketing  director  for  the 
Journal  Publishing  Company,  Hamil¬ 
ton,  Ohio,  a  division  of  Harte-Hanks 
Communications,  Inc.  which  publishes 
the  daily  Journal-News  and  seven 
weeklies. 

Guastaferro  was  with  the  Cincinnati 
Enquirer  the  past  14  years  in  various 
advertising  division  posts. 


Promotions  at  the  Daytona  Beach 
News-Journal  newspapers  include: 

Georgia  M.  Kaney,  assistant  to  the 
general  manager,  named  assistant 
secretary  and  a  director  of  the  News- 
Journal  Corp. 

Robert  L.  Hugins,  named  News- 
Journal  city  editor  from  acting  city  edi¬ 
tor  with  the  Morning  Journal  as  prim¬ 
ary  area  of  responsibility. 

Bruce  J.  Kuehn,  named  Evening 
News  city  editor  from  acting  city 
editor. 

Kathy  Coughlin,  named  national 
advertising  manager.  She  was  re¬ 
sponsible  for  retail  advertising  in  the 
Port  Orange-South  Daytona  area. 

*  ik  * 

Robert  Gaberson,  a  former  assis¬ 
tant  advertising  director  at  the  Detroit 
Free  Press,  was  appointed  business 
manager  of  Associated  Newspapers, 
Inc.,  Wayne,  Mich.,  a  group  of  six 
weeklies.  With  the  Free  Press  for  the 
past  12  years,  he  began  his  career  with 
the  Detroit  News. 

9(e  t  * 

Jacobo  Timerman,  the  former  pub¬ 
lisher  of  La  Opinion,  Buenos  Aires,  has 
joined  Newsweek  International  as  a 
columnist.  Timerman’s  most  recent 
book,  “The  Longest  War — Israel  in 
Lebanon,’’  has  generated  contoversy 
in  Israel,  his  adopted  homeland. 


BILL  SIAAMONS,  whose  byline  is  famil¬ 
iar  to  Arkansas  newspaper  readers  via  his 
Associated  Press  stories  and  analyses  on 
government  and  politics,  has  been  named 
Arkansas  Journalist  of  the  Year. 

He  was  honored  at  the  annual  Journal¬ 
ism  Day  banquet  on  the  campus  of  the 
University  of  Arkansas,  Little  Rock. 
Simmons  was  a  student  at  the  school,  then 
known  as  Little  Rock  University,  when  he 
joined  AP  in  1962.  He  has  spent  his  entire 
wire  service  career  in  Arkansas,  with  ex¬ 
ception  of  a  two-year  stint  in  Detroit. 


Richard  H.  Brust,  formerly  associ¬ 
ate  editor  of  the  Main  Line  Chronicle,  a 
weekly  in  Ardmore,  Pa.,  succeeds  James 
P.  Gauger  as  city  editor  of  the  Norris¬ 
town  (Pa.)  Times  Herald.  Gauger  moved 
to  an  editing  post  in  New  Jersey. 

Philomena  M.  Roberto,  was  named 
features  editor  of  the  Times  Herald  to 
succeed  Elizabeth  H.  Wilson,  who  re¬ 
tired  after  12  years  as  Women’s  Forum 
editor.  Roberto  has  held  several  posi¬ 
tions,  including  reporter,  during  1 1  years 
with  the  newspaper. 


Deaths 


Roger  J.  Traynor,  83,  former 
Chief  Justice  of  the  State  of  California 
and  first  chairman  of  the  National 
News  Council,  died  May  14  in  San 
Francisco. 

*  ♦  ♦ 

Howard  E.  Hallas,  72,  retired 
vicepresident  and  public  relations 
director  of  American  Motors  Corp.,  and 
earlier  a  feature  writer  for  the  Mt.  Cle¬ 
mens  (Mich.)  Leader  and  Washington 
Post,  died  April  10. 

*  *  * 

Milton  I.  Edwards,  70,  former  edi¬ 
tor  and  publisher  of  the  Bluffton  (Ohio) 
News,  died  May  8.  He  purchased  the 
News  in  1952  and  retired  in  1976.  Fol¬ 
lowing  his  retirement,  Edwards  and  his 
wife  served  six  months  of  voluntary 
service  in  the  Mennonite  Central  Com¬ 
mittee  in  Denver  and  he  edited  a  paper 
there. 
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News  -  Press  &  Gazette  Company 

St.  Joseph,  Missouri 
has  acquired 

WJTV 

Jackson,  Mississippi 
for 

$19,000,000 

from 

Capitol  Broadcasting  Company 

(40%  owned  by  Mississippi  Publishers  Corp. 
Jackson,  Mississippi) 

We  are  pleased  to  have  served  as 
broker  in  this  transaction. 


BIACKBURN 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS  /  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


&  COMPANY,  INC. 


WASHINGTON.  D  C.. 
20036 

1111  19th  Street,  N  W 
(202)  331-9270 


CHICAGO,  IL 
60601 

333  N  Michigan  Ave 
(312)  346-6460 


ATLANTA.  GA 
30361 

4CX)  Colony  Square 
(404)  892-4655 


BEVERLY  HILLS,  CA 
90212 

9465  Wilshire  Blvd 
(213)  274-8151 
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Notes  on  people 


Arizona  editor  takes 
to  the  airwaves 

Pat  Murphy,  editor  of  the  Arizona 
Republic,  Phoenix,  now  wears  a  diffe¬ 
rent  hat  four  week  nights  a  week.  The 
second  hat  goes  on  when  he  hosts  a  talk 
show  at  KOY-am  from  7  to  10  o’clock. 

With  Murphy’s  broadcasting  experi¬ 
ence  limited  to  two  years  as  a  radio  talk 
show  host  in  Miami  more  than  a  decade 
ago,  some  questioned  KOY’s  decision 
to  hire  Murphy.  But  Charlie  Van  Dyke, 
the  program  director,  believes  in  the 
newsman’s  credentials.  He  says  the 
show  will  become  “much  more  issue 
oriented  because  Murphy  is  the  kind  of 
guy  who  daily  has  his  hand  on  the  pulse 
of  what’s  happening.’’ 

Murphy  filled  in  occasionally  for 
Dixon  the  past  several  months.  He  calls 
working  the  two  jobs  “therapy”  and 
said  the  show  will  enable  him  to  keep 
further  in  touch  with  the  public. 

Duke  Tully,  publisher  of  the  Arizona 
Republic/The  Phoenix  Gazette 
approved  the  moonlighting  job.  “The 
management  of  the  papers  today  is  a  lot 
more  foresighted  and  understanding 
about  the  two-way  advantages  of  these 


kinds  of  situations,”  he  said. 

Murphy  replaced  Michael  Dixon, 
who  moved  to  KCBS,  San  Francisco. 

Double  degrees 

Hugh  Mulligan,  long-time  special 
correspondent  for  the  Associated 
Press,  is  among  eight  degree  holders 
chosen  to  receive  Boston  University 
School  of  Communications  Alumni 
Awards  this  year. 

The  AP  release  about  Mulligan's 
award  reveals  a  neat  bit  of  academic 
achievement  history.  Mulligan  got  his 
master  of  science  degree  in  journalism 
from  Boston  University  in  1951.  And  in 
the  same  week,  he  received  a  master  of 
arts  degree  in  English  literature  from 
Harvard  University.  Adds  the  AP  re¬ 
lease,  “And  neither  school  knew  he 
was  attending  the  other.” 

Mulligan’s  entire  news  career  has 
been  with  AP.  He  received  the  title  of 
special  correspondent  in  1966.  It  is  the 
highest  writing  title  the  wire  service 
gives  and  Mulligan  was  the  sixth  repor¬ 
ter  in  AP’s  history  to  be  so  designated. 

Mulligan  lives  in  Ridgefield,  Conn., 
and  since  1977  has  written  a  human  in¬ 
terest  column,  “Mulligan’s  Stew.” 


Cynthia 
De  Sou 


Cynthia  D.  De  Sau  of  the  Burlington 
County  Times,  Willingboro,  N.J.,  is  the 
1983  winner  of  the  Reid  Blackburn 
Scholarship,  which  was  established  by 
the  Vancouver  (Wash.)  Columbian  in 
memory  of  its  staff  photographer  killed 
at  the  Mount  St.  Helens  eruption. 

The  scholarship,  administered  by  the 
National  Press  Photographers  Founda¬ 
tion,  is  being  awarded  yearly. 

After  a  preliminary  NPPA  judging, 
De  Sau  was  selected  by  a  committee  at 
the  Columbian. 

The  winner  was  graduated  from  the 
Bucks  County  (Pa.)  County  Commun¬ 
ity  College  in  1977  with  an  associate  of 
arts  degree  and  now  will  seek  a  leave 
from  the  newspaper  to  pursue  a  bache¬ 
lor’s  degree. 


ANPA,  LAS  VEGAS 

GOSS  PRESEI 
THE  HEADLINER 


IN  ACTION 


f  demonstration  of 

the  newest  Goss  double-width  press  which  is  gaining 
steadily  in  popularity  with  more  than  50  units  ordered 
to  date. 

The  show  press  will  include  a  compact  Headliner® 
Offset  unit,  featuring  both  open  fountain  and  Injector 
inking  systems,  a  color  halfdeck,  and  the  new 


Regent  2:1  multi-web-width  folder. 

When  you  visit  our  exhibit,  be  sure  to  see  the  Goss 
Gallery  of  Quality  featuring  newspapers  from  around 
the  world. 

See  us  in  Las  Vegas  for  more  information,  or 
contact  Goss  Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Central  Avenue, 
Chicago,  Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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Houston  Chronicle 


Dallas  News 


Orange  County  Register  32,018,000  | 


San  Jose  Mercury  „„  qqq 

&  Mercurv-News  30,889,000 


Houston  Post  30,388,000 


TimS-Herald  28,021.000 


Washington  Post  27,646,000 


mInIws  26.581.000 


Classified  Advertising  Linage 


Orange  County’s  leading 
newspaper  runs  more 
full-run  classified  ads  than 
the  New  York  Times. 


During  1982  the  Orange  County  Register  ran  more  than  32  million  lines  of 
full-run  classified  advertising.  According  to  Media  Records,  that’s  more 
than  all  but  two  newspapers  in  the  United  States.*  More  than  the  Houston 
Post,  Los  AngelesTimes,  Washington  Post,  ChicagoTribune,  Miami 
Herald  or  the  New  York  Times.  All  of  those  papers  have  bigger  circulations. 
And  they  serve  more  populous  markets.  (Orange  County  is  17th  in  popula¬ 
tion,  12th  in  buying  power  among  SMSA’s.**) 

What  dbes  all  this  mean  to  you,  a  national  advertiser?  Well,  classified 
linage  tells  you  a  lot  about  our  marketplace.  Orange  County’s  economy  is 
strong.  Broadly  based.  Bustling.  With  a  lot  of  buying  and  selling  going  on. 

Classified  linage  also  reveals  a  lot  about  our  newspaper’s  selling  power. 
The  small  advertisers  who  run  classified  ads  want  results.  Right  now.  If  you 
don’t  sell  their  products  or  services,  you  don’t  get  their  ads. 

Orange  County  buys.  The  Register  sells.  For  classified  advertisers.  For  all 
advertisers.  i 

*  Source:  Media  Records.  **  Source:  S&MM  Survey  ofHuyinji  Power  Data  Service. 


Orange  County  MetroGroup 


Represented  nationally  by  Story  &  Kelly-Smith 


SMSA  Orange  County.  California  •  17th  in  population  •  12th  in  buying  power 


REPORT  OF 

NEWSPAPER  ADVERTISING  LINAGE 
FOR  1982 

An  exclusive  annual  E&P  linage  section 


1982  Total  Advertising  Linage  in  732  Newspapers  (422  Cities) 


Soarca 

Cities 

Papers 

Retail 

General 

Automative 

Financial 

Classified 

Totals 

IMIa  RKords . 

.  44 

142 

2,202.343,000 

357,276,000 

71,001,000 

111,857,000 

1,031.139,000 

3,834,247,000 

EMv  t  Publisher . 

378 

590 

4,347.482,046 

458,533,493 

95,844,141 

96,018.464 

1.533.678,902 

6,464.621,153 

finwR  Total . 

422 

732 

6,549,825,046 

815,809.493 

166,845,141 

207,875,464 

2.564.817.902 

10,298,868,153 

NOTE:  Figures  In  the  second  column  of  this  table  (number  of  newspapers)  includes  both  daily  and 
Sunday  newspapers,  both  for  Media  Records  and  E&P  tabulations  Totals  do  not  add  across  since  only 
major  classifications  are  shown  Totals  tor  Media  Records  are  on  a  9  column  basis 


1982  Newspaper  Linage,  measured  by  Media  Records,  inc. 


Rotail 

Ganoral 

Autooiotiva 

Financial 

Classmad 

NEWSPAPER 

Columns 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

FuN  Run 

Part  Run 

FuN  Ran 

Part  Run 

FuRRua 

Pact  Ran 

FaN  Run 

Part  Run 

AIUNTA,  GA. 

td  Constitution . 

. Im)  M-B 

15.19S.000 

5,667.000 

3.016.000 

185,000 

801.000 

25.000 

1,212.000 

65,000 

11,393.000 

31.786.000 

5.943.000 

td  Constitiition 

(m)  C-B 

17.0SB.000 

6,052.000 

3,391,000 

208.000 

901.000 

26.000 

1.364.000 

73,000 

11.393,000 

34.276.000 

6.360.000 

tdloonul . 

lo)  M-8 

15,801,000 

5,780,000 

2,942,000 

105,000 

814.000 

25.000 

1,168.000 

65,000 

11.430.000 

32,264.000 

6.056,000 

tdhNiniil . 

(0)  C-9 

17,730,000 

6,166.000 

3.308.000 

208,000 

915,000 

27,000 

1,314.000 

73.000 

11,430,000 

34.806.000 

6.475.000 

lownil  (  Constitution . 

. (S)  M-B 

11,036.000 

5,608,000 

2,729.000 

135,000 

355,000 

3,000 

516.000 

30.000 

7,607.000 

22,341,000 

5.776.000 

Journal  A  Constitution . 

. (S)  C-B 

12,262,000 

5,744,000 

2,917,000 

138,000 

397,000 

3.000 

658,000 

32,000 

7,607.000 

23.869,000 

5.917.000 

Joumai  1  Constitution . 

. (sat)  M-8 

3,168.000 

171,000 

108,000 

34.000 

2.941,000 

6.446,000 

Journal  G  Constitution . 

. (sat)  C-B 

3,363,000 

178,000 

121,000 

36.000 

2,941,000 

6.663.000 

BALTIMORE.  MD. 

p  Nons-Amoncan . 

(S)  M-B 

4.929,000 

461.000 

933,000 

8,000 

60,000 

127.000 

787.000 

6.853.000 

469.000 

Nons-Amoncan . 

(0)  M-9 

8,051.000 

1,217.000 

1.198.000 

7,000 

256.000 

328,000 

3.000 

1,657.000 

11.704.000 

1.227.000 

Sun 

(m)  M-B 

13.268,000 

1,386.000 

2,342,000 

134,000 

865,000 

281,000 

1.019,000 

142,000 

5.966,000 

53,000 

23,681.000 

2.105.000 

Sun 

(0)  M-B 

12,187,000 

1.460.000 

2,321.000 

136,000 

843,000 

283,000 

797.000 

142.000 

5,839,000 

53.000 

22.210.000 

2.183  000 

Sun 

(S)  M-B 

14,625,000 

1,334.000 

2,242.000 

6.000 

776,000 

1.000 

478,000 

1.000 

7.206.000 

25.358,000 

1.342.000 

BERGEN  COUNTT,  NJ. 

tdRacord . 

. (0)  M-B 

17,217,000 

4,838,000 

2,794.000 

127,000 

490,000 

6,000 

1,148,000 

339.000 

7,188.000 

29,197.000 

5.313.000 

p  RMord . 

. (S)  M-B 

14.725.000 

4,774,000 

2,542.000 

31,000 

118.000 

702,000 

4.969.000 

23.110.000 

4.805.000 

LBOSTON,  MASS. 

HaraM  Amarican . 

. (m)  MT7 

2.890.000 

738,000 

1,518,000 

5,000 

230.000 

113.000 

2.824.000 

8.296.000 

743.000 

HoraM  Amarican . 

(S)  MT7 

2.678.000 

1.870.000 

671,000 

181,000 

67,000 

7,000 

27.000 

1.500.000 

4.946.000 

2.058.000 

Globa . 

(d)  M-B 

12.814.000 

1,417,000 

3,684.000 

84,000 

506.000 

1,151.000 

11.890.000 

30.320.000 

1.501.000 

p  GMw . 

IS)  M-9 

13.065.000 

2.665.000 

4,060,000 

37,000 

230,000 

386.000 

2.000 

14.245.000 

32.014.000 

7.704.000 

LBUFFAIO.  N.T. 

Couriar  Eipross . 

. (m)  M-9 

3.001.000 

94.000 

1,054,000 

4.000 

794,000 

1,000 

350.000 

7.000 

2.740.000 

0.081.000 

106.000 

p  Couriar  Eipross . 

. (S)  M-9 

5.394,000 

197.000 

1,619.000 

520,000 

125.000 

783.000 

8.443.000 

197.000 

Nows . 

lo)  M-9 

15,794.000 

1,197.000 

2.405.000 

31.000 

1.055.000 

3,000 

807.000 

7.000 

6.779.000 

27,174.000 

1.238.000 

Non . 

(S)  M-9 

5,107.000 

852,000 

948.000 

308,000 

377,000 

7.000 

172.000 

2.470.000 

9.084.000 

1.167.000 

CAMDEN.  NJ. 

Courior-Post . 

. (e)  M-6 

9.548,000 

1,121,000 

1,347.000 

2.000 

528.000 

720.000 

8.000.000 

7.000 

20.768.000 

1.130.000 

Couriar-Post 

(e)  C-9 

13.337.000 

1,121.000 

2,011,000 

2,000 

792,000 

1.081.000 

8.000.000 

7.000 

25,846.000 

1.130.000 

p  Courior-Post 

(SI  M-6 

4.368,000 

398,000 

1,989.000 

111,000 

226.000 

2.784.000 

9.492.000 

398.000 

p  Courior-Post 

(S)  C-9 

5,633,000 

390.000 

2,117.000 

143,000 

335.000 

2.784.000 

11.026.000 

398.000 

tCHARLOnE,  N.C. 

Nows . 

. (e)  M-6 

6,107.000 

510.000 

1,450,000 

261.000 

537.000 

6.145.000 

14.587.000 

510.000 

Nans 

(e)  C-B 

8.858,000 

510.000 

2,143.000 

390.000 

794.000 

6.145.000 

18.417.000 

510.000 

Obsanor 

(m)  M-6 

10,027,000 

4.869.000 

1,471.000 

78,000 

253.000 

79.000 

515.000 

144.000 

7.533.000 

142.000 

19.883.000 

5.317.000 

Obsorvor 

(m)  C-9 

14,719.000 

5,622,000 

2,195.000 

100.000 

380.000 

102.000 

772.000 

103.000 

7.533.000 

142.000 

25.683.000 

6.154.000 

p  Obsorvor 

(S)  M-6 

4,936.000 

2,538,000 

1,745,000 

129,000 

99.000 

66.000 

271.000 

38.000 

3.822.000 

154.000 

10.893.000 

2,928.800 

p  Obsorvor 

(S)  C-9 

7,010.000 

2,644,000 

1.975.000 

173.000 

139.000 

91.000 

395.000 

39.000 

3.822.000 

1M.OOO 

13.361.000 

3.104.000 

LCHICAGO,  lU. 

Tribune . 

. (ad)  M-6G9 

17.632.000 

13,648.000 

4,844.000 

490.000 

020.000 

498.000 

1,442.000 

805.000 

8.015.000 

10.821.000 

32.053.000 

26.308.000 

Tribune 

(ad)  C-9 

19,144,000 

13,887.000 

5,276,000 

490.000 

876.000 

499.000 

1.596.000 

810.000 

8,015.000 

10,821,000 

35,807,000 

26,561.800 

Tribune 

(S)  M-6A9 

9.209,000 

8,899.000 

4,240.000 

433.000 

163.000 

10.000 

350.000 

101.000 

7,466.000 

651,000 

21,433,000 

10,896.000 

Tribune 

(S)  C-9 

9,764.000 

9,135.000 

4.396.000 

450.000 

166.000 

10.000 

306.000 

105,000 

7,466,000 

651,000 

22,183,000 

10,353.000 

Sun-Times 

(m)  M-T6 

15,785,000 

3,597.000 

2,767.000 

180.000 

348.000 

16.000 

630.000 

192,000 

7,047,000 

4,153.000 

27,511.000 

8,139.000 

p  Sun-Times . 

. (S)  M-T6 

5.512.000 

6,102.000 

1.639.000 

717.000 

120.000 

3.000 

193.000 

63.000 

1,639,000 

9.145.000 

6.885.000 

PLEASE  NOTE:  Footnotes  for  above  figures,  and  the  reporting  method  used  by  Media  Records  are  listed  and  explained  on 
page  33. 
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NEWSrilKII 


Total  Uvertismg 
Full  Run  Port  Run 


Rotail  SoMral  MmtOn  Financial  ClassHM 

Cotamm  Fnl  Run  Part  Ron  Full  Run  Part  Run  Fi«  Ran  Part  Run  Fall  Run  Part  Run  FuR  Run  Part  Ran 


tCIRCIIMMTI.  OHIO 

(m)  M-8t9 

15.193.000 

201.000 

1.797.000 

5.000 

351.000 

5.000 

957.000 

9,814.000 

29.014.000 

214.000 

20.153.000 

201.000 

2.319.000 

5.000 

475.000 

1.000  1,247.000 

9.IN4.M0 

34.340.000 

214.000 

EMUlrnr 

(S)  M-»9 

11.495.000 

357.000 

1.531.000 

12.000 

95.000 

334.000 

5.000 

4.577.000 

9.000 

11.144.000 

313.000 

(SI  C-9 

13.335.000 

357.000 

1.109.000 

12.000 

119.000 

441.000 

5.000 

4,577,100 

9.000 

20.293.000 

383.000 

. (a)  M-eC9 

9.229.000 

411.000 

1.557.000 

235.000 

309,000 

2.002.000 

13.442.000 

451.000 

Post.. 

la)  C-9 

11.400.000 

411.000 

2.059.000 

310.000 

399.000 

2.002.000 

15.210.000 

481.000 

tCLEVElAND,  OHIO 

(ml  M-9 

19.232.000 

4.301.000 

3.111.000 

110.000 

514.000 

200.000 

1.401.000 

55.000 

9,105,000 

15.000 

34.511.000 

4.513.000 

(SI  M-9 

10.103.000 

177.000 

2.129.000 

44.000 

145.000 

19.000 

339.000 

20.000 

5.463.000 

11.195.000 

950.000 

(al  M-9 

4.007.000 

1.380.000 

1.139.000 

15.000 

255.000 

259.000 

8.000 

1.179.000 

1.000 

1.576.000 

1.404.000 

Press 

(SI  M-9 

755.000 

574.000 

212.000 

12.000 

31.000 

125.000 

3.000 

450.000 

1.511.000 

619.000 

tDMIAS.  TEXAS 

. (ml  M-9 

30.910.000 

2,101.000 

3.794.000 

55.000 

709.000 

24.000 

1,199.000 

13.000 

22.045.000 

907.000 

58.857.000 

3.100.000 

(SI  M-9 

15.290.000 

1.955.000 

2.541.000 

254.000 

135.000 

23.000 

474.000 

15.000 

12,474.000 

1.008.000 

30.959.000 

3.255.000 

(adl  M-9 

25.951.000 

2.919.000 

3,337.000 

55.000 

513.000 

459.000 

919.000 

5.000 

11,774.000 

601.000 

50.795.000 

4.050.000 

Tlmti  HtraM 

(SI  M-9 

14.971.000 

1.514.000 

2.395.000 

257.000 

149.000 

115.000 

371.000 

5,000 

9.009.000 

190.000 

25.946.000 

2,152.000 

tOEIIVER.  COLO. 

. (mlM-TTlTC 

30.939.000 

3.022.000 

731.000 

1.331.000 

23.003.000 

59.121.000 

(SW-nCTC 

9.457.000 

2.101.000 

54.000 

315.000 

3.474.000 

15.438.000 

(ml  M-9 

20.952.000 

1.033.000 

3.527,000 

12.000 

514.000 

42.000 

1,251.000 

12.000 

12.505.000 

150.000 

39.171.000 

1,404.000 

Past 

(SI  M-9 

13.203.000 

2.571.000 

153.000 

512,000 

9.111.000 

25.275.000 

TDEIROIT.  MICH. 

(m)  M-9 

13.579.000 

3.721.000 

2,514.000 

152.000 

514.000 

8.000 

559.000 

74.000 

4.523.000 

1.120.000 

22.254.000 

5.108.000 

p  Fni  rrlii 

(S)  M-9 

4.012.000 

3.134.000 

1.557.000 

412.000 

143.000 

3,000 

219.000 

20.000 

2.021.000 

8.049.000 

3.539.000 

(Ml)  M-9 

15.173.000 

4.157.000 

2.523.000 

109.000 

534.000 

7.000 

427.000 

55.000 

9.747.000 

3.000 

29.352.000 

5.053.000 

Raws 

(SI  M-9 

1.707.000 

3.757.000 

1.535.100 

450.000 

179.000 

3.000 

274.000 

13.000 

5.597.000 

15.310.000 

4.233.000 

ERIE.  PH 

. (•)  M-9 

10,115.000 

113.000 

1.299.000 

59.000 

341.000 

3.315.000 

15.212.000 

113.000 

pTImas-Haws . 

. (SI  M-9 

7.310.000 

490.000 

1.509.000 

3.000 

41,000 

350.000 

2.171.000 

11.457.000 

493.000 

CREEHWICH/STIIMFORO.CONN. 

ThM . 

. (al  M-9 

1.140.000 

133.000 

1.313.000 

279.000 

823.000 

5,507.000 

15.111.000 

133,000 

(SI  M-9 

5.222.000 

15,000 

1.015.000 

45.000 

199,000 

1.597.000 

8.151.000 

15.000 

(al  M-9 

13.032.000 

151.000 

1,597,000 

1.000 

285.000 

127.000 

5.173.000 

21.157.000 

152.000 

*  Muacata 

(SI  M-9 

5,451.000 

21.000 

1.104.000 

47.000 

202.000 

1.503.000 

1.422.000 

21.000 

tHUTFORO.  CONN. 

(ml  M-9 

15.414,000 

4.303.000 

2.503.000 

213.000 

505.000 

111.000 

1,110.000 

517.000 

9.725,000 

30.954.000 

5.222.000 

p  Caarant 

(SI  M-9 

9.215.000 

1.015.000 

2.500.000 

205.000 

129.000 

21.000 

329.000 

33.000 

4.020.000 

15.212.000 

1.353.000 

HONOLULU.  MWIUI 

. (ml  M-9 

19.142.000 

2,413,000 

444.000 

1.320.000 

1.949,100 

31.557.000 

Star-laNaUn . 

. (al  M-9 

20.071.000 

2.311.000 

439.000 

1,303.000 

5.117.000 

31.309.000 

p  Star-laNatln . 

. (SI  M-9 

9.935.000 

1,171.000 

171.000 

330.000 

3.506.000 

15.055,000 

^HOUSTON.  TEXAS 

. (adl  M-9 

27.037.000 

5.125.000 

4.221.000 

45.000 

731.000 

11.000 

739.000 

21.000 

39.905.000 

73.242.000 

5.215.000 

. (SI  M-9 

15.177.000 

2.331,000 

2.544.000 

174.000 

147.000 

20.000 

452.000 

8.000 

14.106.000 

33,213.000 

2,533.000 

Past . 

. (ml  M-9 

25.533.000 

4.314.001 

3.127.000 

52.000 

513.000 

24.000 

515.000 

7.000 

23.939.000 

55.044.000 

4.407,000 

p  Past . 

. (SI  M-9 

9.493,100 

4.350.000 

2.155.000 

294,000 

107.000 

341.000 

5.979.000 

11.121.000 

4.554.000 

URSU  CITY.  MO. 

. (ml  M-e 

14.033.000 

4.954,000 

1.732.000 

54.000 

321.000 

11.000 

119.000 

4.000 

5.131.000 

23,177.000 

5.023.000 

(ml  C-9 

20.571.000 

4.952.000 

2.512.000 

54.000 

411.000 

11.000 

1.229.000 

4.000 

5.131.000 

31.935.000 

5,031.000 

Star 

.(al  M-C 

4.511.000 

2.125.000 

1.311.000 

132.000 

324.000 

32.000 

515.000 

181.000 

5,229,000 

18.000 

12,120.000 

2.419.000 

StM 

(al  C-9 

5.755.000 

2.152.000 

2.071.000 

133.000 

415.000 

34.000 

177.000 

111.000 

5.229.000 

18.000 

15.511.000 

2.529.000 

star 

.(SI  M-l 

7,577,000 

4.115.000 

1,574.000 

59.000 

55.000 

220.000 

15.000 

4.485.000 

14.041.000 

4,190.000 

Star 

.(SI  C-9 

10.527.000 

4,115.000 

1.915.000 

59.000 

91.000 

327.000 

15.000 

4.415,000 

17.542.000 

4.190.000 

RNOniUi.  TENN 

. (ml  M-6 

7.191.000 

752.000 

1.145.000 

9.000 

140.000 

5.000 

272.000 

5.275.000 

6.000 

14.195.000 

782.000 

. (ml  C-9 

10.935.100 

937.000 

1,712.000 

13.000 

210.000 

1.000 

401.000 

1.000 

5.275.000 

6.000 

11,712.000 

955.000 

. (al  M-e 

9.7U,000 

1.445.000 

1.114.000 

9.000 

129.000 

5.000 

172.000 

5.157.000 

5.000 

15.531.000 

1.455.000 

Naws-Santlnal . 

.(al  C-9 

13.551.100 

1.521.000 

1,755.000 

14.000 

194.000 

1.000 

259.000 

1.000 

5,167.000 

5.000 

21.174.000 

1.550.000 

p  Naws-Santlnal . 

. (SI  M-e 

5,131.001 

1,140.000 

1.451.000 

2.000 

52,000 

215.000 

2,167,000 

10.944.000 

1,142.000 

p  Naws-Santlnal . 

. (SI  C-9 

7.101,000 

1,140.000 

1.575.000 

2.000 

11.000 

409.000 

2.067.000 

12.179.000 

1,142,000 

LITTU  ROCK.  KRl 

ArtUMas  Cazatta . 

. (ml  M-e 

5.251.000 

2.140.000 

1.101.000 

4,000 

155.000 

315.000 

2.901.000 

11.145.000 

2.144.000 

btUNisas  Cazatta 

.(ml  C-9 

9.370.000 

2.143.000 

1.551,000 

4.000 

249,000 

571.000 

2,908.000 

15.079.000 

2.147.000 

p  Rtiiansas  Cazatta 

..(SI  M-e 

3.115,000 

3.401.000 

919.000 

7.000 

71.000 

395.000 

2.050.000 

5.554.000 

3.415.000 

p  Kitansas  Cazatta 

..(SI  C-9 

4.411.000 

3.401.000 

1,145.000 

7,000 

107.000 

590.000 

2.050.000 

1.410.000 

3.415,000 

LONC  ISLAND.  N.T. 

. (al  M-ie 

15.523.000 

7.950.000 

2,519.000 

355.000 

1,554.000 

41.000 

1,511.000 

453.000 

10.595.000 

55.000 

32.114.000 

9.550.000 

Nawsday . 

. (SI  M-ie 

10.725.000 

11,133.000 

2,300.000 

191.000 

555.000 

53.000 

255.000 

217.000 

3,734,000 

17,581.000 

12.375.000 

LOS  ANCELES/SAN  FERNANDO  VALLEY.  CALIF. 

. (ml  M-0 

15.524,000 

7.405.000 

2.234.000 

51.000 

707.000 

3.000 

139.000 

103.000 

14.472,000 

122.000 

34.350,000 

35,310.000 

Naws 

(ml  C-9 

17,129.000 

7.582.000 

2.500.000 

55.000 

793.000 

3.000 

942.000 

115.000 

14.472.000 

122.000 

35.310.000 

7.190 

(SI  M-e 

4.395.000 

2.052,000 

1.950.000 

117.000 

13.000 

5.000 

73.000 

4,726.000 

11.240.000 

2.114.000 

p  Naws 

(SI  c-9 

4.755.000 

2.053.000 

2.027.000 

117.000 

91.000 

5.000 

80.000 

4.725.000 

11.512.000 

2.185.000 

nos  ANCEUS.  CALIF 

Thnas . 

. (ml  M-l 

39.445.000 

21,153.000 

5.715.000 

714.000 

1.229.000 

353.000 

2.524.000 

544.0M 

1  14.145.000 

13.375.000 

53.213.000 

35.173.000 

(ml  C-9 

44,117.000 

23.353,000 

5.420.000 

793.000 

1.312.000 

392,000 

2.139.000 

510.001 

1  14.145.000 

13.375.000 

59.127.000 

31.557.000 

(SI  M-l 

15.440.M0 

7.359.000 

5.115.000 

571.000 

171.000 

37.000 

540.000 

213.001 

1  11.070.000 

5,151.000 

32,371.000 

14.443,000 

(SI  C-l 

15.535.000 

7,951.000 

5.500.000 

513,000 

195.000 

40.000 

504.000 

23I.OO( 

1  11,070.000 

5.151.000 

34.031.000 

15.091.000 

HaraM-Ezaminar . 

(ml  M-l 

5.551.000 

1.512.000 

1.921,000 

49.000 

427.000 

10.000 

418.000 

9.000  2.592.000 

33.000 

11,112.000 

1,513.000 

HaraM-Euniinar . 

(ml  C-l 

5.252.000 

1.512.000 

2,150.000 

49.000 

410.000 

10.000 

470.000 

9.000  2.592.000 

33,000 

12.050.000 

1,513.000 

HaraM-Eunnnar . 

(SI  M-l 

I.1IC.I00 

321.000 

154.000 

257.000 

71.000 

17.000 

30.000 

1.000  1.077.000 

23.000 

3.263.000 

529.000 

HataM-Euminar . 

(SI  C-9 

1.300.000 

321.000 

1  930.000 

257.000 

15.000 

17.000 

33.000 

1.000  1,077.000 

23.000 

3.434.000 

529.000 
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New  England... 

in  1983,  still  tops 
for  food  salesi 


New  England  1983  retail  sales  are  estimated  at  $60,837,539,000*,  with 
per-household  sales  above  those  of  most  other  U.S.  regions.  But  it’s  in  food 
sales  that  our  markets  truly  shine.  In  1983,  we’ll  spend  $15,029,591,000*  for 
food— $3,227  for  each  of  our  over  4.6  million  families,  exceeding  per-household 
food  sales  in  the  nation,  by  over  6%  and  topping  those  of  every  other  U.S.  region 
but  the  Gulf  states. 


RETAIL  SALES* 

FOOD  SALES* 

PERSONAL  INCOME* 

Connecticut 

$15,457,638,000 

$3,812,200,000 

$36,280,137,000 

Maine 

5,439,995,000 

1,410,471,000 

9,635,774,000 

Massachusetts 

28,059,446,000 

6,797,004,000 

56,203,866,000 

New  Hampshire 

5,666,589,000 

1 ,482,064,000 

9,149,068,000 

Rhode  Island 

3,852,605,000 

936,037,000 

9,378,460,000 

Vermont 

2,361,266,000 

591,815,000 

4,236,204,000 

$60,837,539,000 

$15,029,591,000 

$124,883,509,000 

With  newspapers. 

Newspaper  home  coverage  in  New  England  is  close  to  saturation  in  many 
*1983  E&P  Market  Guide  markets.  To  reach  more  people  with  more  money  to  spend,  promote  your 

products  in  that  best-selling  medium,  the  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

»  The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

New  Bedford  Standard-Times  (E&S) 
Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Financial 

Clattliied 

Total  Advertising  1 

NEWSPAPER 

Colwnns 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

FuN  Run 

Part  Run 

FuN  Run 

Part  Run 

Full  Run  Pan  Run 

Full  Run 

Pan  Run 

MEMPHIS.  TERN. 

Commercial  Appeal . 

. (m)  M-9 

15.94$.II00 

3.775,000 

1.741.000 

34.000 

296.000 

1.000 

439.000 

33.000 

6.927.000 

25.261.000 

3.943.000 

Cemmercial  Apiwal . 

. (S)  M-9 

7.501.000 

2.600.000 

1.430.000 

13,000 

54.000 

396.000 

3.449.000 

12.944.000 

2.621.000 

Pratt  Scimitar . 

. (e)  M-9 

10.211.000 

2.662.000 

1,940.000 

33.000 

279.000 

1.000 

407.000 

32.000 

6.920.000 

19.692.000 

2.729.000 

NASHVIUE.  TERN. 

. (e)  M-G 

9.912.000 

2.174.000 

1.395.000 

5.000 

709.000 

301.000 

1.000 

5.349.000 

. (e)  C-9 

13.359.000 

2.969.000 

2.061.000 

5.000 

1.062.000 

451.000 

1.000 

5.349.000 

(m)  M-6 

9.030.000 

3.079.000 

1.311.000 

5.000 

709.000 

305.000 

1.000 

5.402.000 

(m)  C-9 

13.413.000 

3.173.000 

2.073.000 

5.000 

1.061.000 

459.000 

1.000 

5.402.000 

p  Tennettaan . 

.(S)  M-6 

5.461.000 

2.104.000 

1.695.000 

20.000 

241.000 

254.000 

3.402.000 

p  Tennessean  . 

.(S)  C-9 

7.176.000 

2.104.000 

1.169.000 

20.000 

325.000 

369.000 

3.402.000 

TNEW  TORN.  N  T. 

.(m)  M-9 

16.912.000 

2.352.000 

7.653.000 

392.000 

1.092.000 

26.000 

3.192.000 

2B2.000 

7.727.000 

726.000 

..(S)  M-9 

13.567.000 

15.313.000 

9.739.000 

2.710.000 

1.159.000 

947.000 

1.191.000 

933.000 

12.717.000 

941.000 

News 

(m)  M-T6 

.  9.149.000 

12.227.000 

2.135.000 

1.533.000 

745.000 

176.000 

750.000 

923.BOO 

1.752.000 

2.033.000 

News 

..(S)  M-TG 

4.151.000 

13.333.000 

1.275.000 

907.000 

336.000 

16.000 

25.000 

101.000 

499.000 

693.000 

Post . 

. (ad)  M-n 

6.947.000 

2.465.000 

1.716.000 

647.000 

906.000 

NEWARK.  NJ. 

Star  lailRer . 

. (m)  M-9 

22.157.000 

1.570.000 

3.142.000 

10.000 

605.000 

1.301.000 

311.000 

11.251.000 

1.000 

p  Star  Led(er . 

. (S)  M-9 

11.505.000 

3.235.000 

2.931.000 

17.000 

200.000 

790.000 

7.971.000 

OAKUNO.  CALIF. 

Tribune . 

. (a)  M-l 

12.074.000 

3.392.000 

2.105.000 

10.000 

471.000 

71.000 

919.000 

39.000 

5.691.000 

Tribune 

(e)  C-9 

13.270.000 

3.442.000 

2.366.000 

11.000 

537.000 

93.000 

1.034.000 

43.000 

5.691.000 

p  Tribuna 

IS)  M-9 

6.044.000 

1.171.000 

1.795.000 

100.000 

16.000 

2.371.000 

p  Tribune 

(S)  C-9 

6.412.000 

1.171.000 

1.944.000 

110.000 

97.000 

2.371.000 

TORANGE  COUNTY.  CALIF. 

Raiister 

.(ad)  M-l 

27.992.000 

2.047.000 

2.902.000 

10.000 

775.000 

1.194.000 

24.345.000 

Rafister 

.(ad)  C-9 

31.071.000 

2.051.000 

3.264.000 

10.000 

971.000 

1.343.000 

24.345.000 

*  Raiister 

...(S)  M-l 

11.316.000 

134.000 

2.351.000 

12.000 

123.000 

202.000 

7.444.000 

*  Raiister 

...(S)  C-9 

12.325.000 

134.000 

2.413.000 

12.000 

136.000 

226.000 

7.444.000 

tPEORIA.  lU. 

leumal  Stai 

(ad)  M-l 

11.392.000 

1.161.000 

1.601.000 

21.000 

232.000 

11.000 

529.000 

11.000 

3.743.000 

22.000 

leumal  Stai 

.(ad)  C-9 

12.537.000 

1.914.000 

1.711.000 

23.000 

257.000 

20.000 

513.000 

20.000 

3.743.000 

22.000 

p  leunul  Star 

...(S)  M-l 

6.293.000 

1.253.000 

1.506.000 

20.000 

51.000 

70.000 

i.ao.ooo 

p  leumal  Star 

....(S)  C-9 

6.761.000 

1.253.000 

1.545.000 

20.000 

55.000 

71.000 

1.440.000 

TPHIUOELPNIA.  PA. 

Bulletin 

(e)  M-6 

435.000 

171.000 

154.000 

7.000 

27.000 

60.000 

4.000 

225.000 

69.000 

Bulletin 

(e)  C-9 

619.000 

229.000 

229.000 

10.000 

40.000 

19.000 

5.000 

225.000 

61.000 

p  Bulletin 

(S)  M-6 

140.000 

102.000 

96.000 

22.000 

11.000 

2.000 

2.000 

76.000 

26.000 

p  Bulletin 

(S)  C-9 

202.000 

121.000 

112.000 

22.000 

16.000 

3.000 

2.000 

76.000 

26.000 

Imiuirer 

(m)  M-6 

10.061.000 

3.770.000 

2.559.000 

145.000 

629.000 

30.000 

774.000 

91.000 

11.106.000 

13.000 

Inquirer 

(m)  C-9 

14.670.000 

4.710.000 

3.739.000 

210.000 

944.000 

46.000 

1.161.000 

122.000 

11.106.000 

13.000 

Inquirer 

(S)  M-S 

1.510.000 

5.471.000 

2.GI6.000 

159.000 

110.000 

36.000 

221.000 

49.000 

9.070.000 

Inquirer 

IS)  C-9 

11.556.000 

5.109.000 

3.444.000 

175.000 

265.000 

37.000 

330.000 

63.000 

9.070.000 

News . 

. (a)  M-T5 

6.575.000 

126.000 

1.251.000 

29.000 

573.000 

59.000 

4.193.000 

16.171.000 

2.990.000 

22.442.000 

2.974.000 

17.019.000 

3.095.000 

22.593.000 

3.179.000 

11.095.000 

2.124.000 

13.159.000 

2.124.000 

37.544.000 

3.695.000 

31.439.000 

20.147.000 

14.594.000 

17.705.000 

6.996.000 

15.051.000 

12.190.000 

39.321.000 

1.972.000 

30.439.000 

3.252.000 

21.427.000 

3.511.000 

23.059.000 

3.579.000 

10.413.000 

1.179.006 

10.951.000 

1.17I.OBO 

57.434.000 

2.B57.000 

61.120.000 

2.061.000 

21.446.000 

146.000 

22.617.000 

146.000 

17.672.000 

1.911.000 

19.013.000 

2.040.000 

9.365.000 

1.273.000 

9.104.000 

1.273.000 

921.000 

257.000 

1.222.000 

311.000 

333.000 

152.000 

417.000 

171.000 

26.100.000 

4.109.000 

32.591.000 

5.171.000 

20.674.000 

5.715.000 

24.672.000 

6.013.000 

13.799.000 

152.000 

PITTSBURGH.  PA. 


Pest-Gazette . 

. (m)  M-9 

5.110.000 

4.371.000 

2.096.000 

115.000 

319.000 

12.000 

995.000 

Press  . 

. (e)  M-9 

14.021.000 

4.534.000 

2.200.000 

106.000 

363.000 

13.000 

901.000 

p  Press  . 

. (S)  M-9 

14.930.000 

121.000 

2.226.000 

52.000 

71.000 

414.000 

tPROVIOENCE.  R.l. 

BuHatin . 

. (e)  M-9 

10.247.000 

6.535.000 

2.000.000 

364.000 

593.000 

291.000 

920.000 

leumal . 

. (m)  M-9 

9.749.000 

3.757.000 

2.013.000 

259.000 

991.000 

299.000 

993.000 

leumal . 

. (S)  M-9 

11.565.000 

2.471.000 

2.190.000 

17.000 

973.000 

536.000 

ROCHESTER.  N  Y. 

Oemocrat  6  Chrunicle . 

. (m)  M-9 

12.090.000 

1.311.000 

1.671.000 

11.000 

969.000 

999.000 

Bamacrat  6  Chronicle . 

. (S)  M-9 

9.296.000 

1.459.000 

1.619.000 

12.000 

129.000 

2.000 

515.000 

td  Times  Unien . 

. (e)  M-9 

11.650.000 

751.000 

1.649.000 

2.000 

921.000 

1.031.000 

TSAN  ANTONIO.  TEXAS 

IdEiprtss 

(m)  M-9 

17.761.000 

3.241.000 

2.071.000 

19.000 

267.000 

560.000 

*  Eiprau-Naws . 

(S)  M-9 

9.010.000 

2.469.000 

1.406.000 

27.000 

19.000 

492.000 

liprets-Naws . 

(sat)  M-9 

3.495.000 

92.000 

9.000 

21.000 

Id  News 

(e)  M-9 

14.106.000 

2.161.000 

1.940.000 

15.000 

266.000 

447.000 

tdUibt 

(e)  M-9 

17.461.000 

3.950.000 

1.961.000 

16.000 

244.000 

410.000 

pUfbt 

(S)  M-9 

9.251.000 

2.162.000 

1.635.000 

49.000 

19.000 

454.000 

(jfbt 

(sat)  M-9 

2.951.000 

94.000 

26.000 

5.000 

SAN  DIE60.  CALIF. 

Union 

(m)  M-9 

23.092.000 

3.746.000 

2.110.000 

27.000 

931.000 

54.000 

1.763.000 

Union 

(m)  C-9 

25.530.000 

3.953.000 

3.235.000 

21.000 

935.000 

57.000 

1.913.000 

p  Union 

(S)  M-l 

10.631.000 

721.000 

2.439.000 

149.000 

352.000 

p  Umen 

(S)  C-9 

11.610.000 

721.000 

2.572.000 

166.000 

394.000 

Tribuno . 

. (e)  M-l 

25.301.000 

4.109.000 

3.232.000 

27.000 

145.000 

54.000 

1.106.000 

Tribune . 

. (e)  C-9 

21.014.000 

4.216.000 

3.631.000 

29.000 

951.00 

57.000 

2.032.000 

SAN  FRANCISCO.  CALIF. 

Cbrenicia . 

. (m)  M-l 

11.112.000 

7.963.000 

3.223.000 

150.000 

630.000 

40.000 

1.451.000 

Cbrenicle. 

(m)  C-9 

13.367.000 

1.344.000 

3.626.000 

157.000 

709.000 

44.000 

1.632.000 

Eiamlnar. 

(e)  M-l 

11.697.000 

7.111.000 

3.063.000 

149.000 

610.000 

37.000 

1.350.000 

Eiaminer. 

(e)  C-9 

13.159.000 

1.250.000 

3.445.000 

155.000 

616.000 

40.000 

1.519.000 

Eiamlnar  A  Cbrenicle . 

IS)  M-l 

6.753.BBB 

5.115.000 

3.115.000 

9.000 

91.000 

201.000 

Eiaminer  A  Chronicit . 

IS)  C-9 

7.273.001 

5.115.000 

3.397.000 

9.000 

91.000 

226.000 

tSAN  nSE.  CALIF. 

Mercury . . 

. (m)  M-l 

25.791.000 

6.111.000 

3.061.000 

55.000 

1.611.000 

11.000 

1.596.000 

Mercury 

(m)  C-9 

21.644.000 

7.109.000 

3.450.000 

62.000 

1.921.000 

13.000 

1.796.000 

■mtc 

(a)  M-l 

20.613.000 

6.531.000 

2.910.000 

53.000 

1.163.000 

10.000 

1.545.000 

Hfwt 

(e)  C-9 

22.162.000 

6.191.000 

3.272.000 

60.000 

1.309.000 

11.000 

1.739.000 

p  Mercury-News . 

IS)  M-l 

12.976.000 

1.309.000 

2.713.000 

29.000 

303.000 

209.000 

p  Mercury-News . . 

. (S)  C-9 

13.630.C00 

1.301.000 

2.951.000 

29.000 

339.000 

234.000 

327.000 

2.741.900 

1.417.000 

12.577.000 

6.271.000 

316.000 

5.030.000 

1.400.000 

22.936.000 

6.399.000 

4.167.000 

22.516.000 

173.000 

303.000 

5.106.000 

19.012.000 

7.595.000 

370.000 

4.265.000 

19.001.000 

4.691.000 

1.000 

2.697.000 

17.172.000 

2.496.000 

11.000 

5.332.000 

21.317.000 

1.333.000 

1.000 

3.041.000 

13.702.000 

1.474.000 

12.000 

3.775.000 

19.097.000 

772.000 

10.505.000 

31.324.000 

3.259.000 

6.536.000 

17.575.000 

2.496.000 

4.695.000 

9.321.000 

10.260.000 

27.161.000 

2.113.000 

1.799.000 

29.065.000 

3.966.000 

4.633.000 

23.000 

16.112.000 

2.933.000 

3.395.000 

6.UI.000 

39.000 

13.030.000 

41.751.000 

3.166.000 

43.000 

13.030.000 

44.175.000 

3.911.000 

4.771.000 

11.347.000 

721.000 

4.771.000 

19.511.000 

721.000 

31.000 

13.032.000 

44.241.000 

4.221.000 

43.000 

13.032.000 

47.615.000 

4.345.000 

41.000 

9.997.000 

27.252.000 

1.194.000 

46.000 

9.997.000 

29.399.000 

9.591.000 

41.000 

9.953.000 

26.730.000 

9.107.000 

46.000 

9.953.000 

21.119.000 

1.491.000 

4.793.000 

15.033.000 

5.194.000 

4.793.000 

15.797.000 

5.194.000 

90.000 

22.432.000 

54.635.000 

6.992.000 

90.000 

22.432.000 

51.273.000 

7.312.000 

75.000 

17.742.000 

44.091.000 

6.704.000 

15.000 

17.742.000 

47.031.000 

7.012.000 

9.321.000 

24.521.000 

1.337.000 

1.321.000 

25.311.000 

1.337.000 
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NEWSPAPER 


Coliimns 


Total  Un'tlsHif 
FoH  Ron  Part  Ron 


Rotail  Ganoral  totwmtlm  Financial  Classifind 


iPAPER 

Col 

limns 

FuRRun 

Put  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

FtNRun 

Part  Run 

FuN  Run 

Part  Run 

FuR  Run 

Part  Run 

SHREVEPORT.  lA. 

lovrul . 

. (0) 

M-9 

B.S3S.OOO 

855.000 

1.661.000 

190.000 

424.000 

7.066.000 

10.652.066 

055.000 

TlmM . 

. (m) 

M-9 

15.7S6.000 

1.251.000 

1.692.000 

2.000 

167.000 

513.000 

7.272.000 

25.479.900 

1.253.009 

pTtMl . . 

. (S) 

M-9 

9.373.000 

911.000 

1.572.000 

131.000 

332.060 

2.343.090 

13.755.900 

011.996 

ST.  PETERSBURt.  FUl 

Indittiideiit . 

. (0) 

M-9 

1.990.000 

475.000 

2.552.000 

1.000 

352.000 

965.000 

10.063.000 

23.113.000 

476.960 

luRtROident . 

(a) 

C-9 

9.991.000 

475.000 

2.665.000 

1.000 

395.000 

972.000 

10.063.000 

24.577.000 

476.900 

ThMt 

(m) 

M-9 

19.171.000 

10.652.000 

2.443.000 

196.000 

343.000 

45.000 

1.332.000 

462.000 

10.947.060 

3.755.000 

34.157.000 

15.379.990 

Ttawt 

(m) 

C-9 

22.091.000 

11.619.000 

2.745.000 

221.000 

306.000 

51.000 

1.499.000 

539.909 

19.647.000 

3.755.000 

36.099.000 

16.431.000 

pTiiwt 

IS) 

M-S 

11.961.000 

4.699.000 

2.567.000 

125.000 

123.000 

16.000 

742.000 

290.900 

2.997.000 

735.000 

10.205.090 

5.060.000 

p  Tints 

(S) 

C-9 

12.971.000 

4.975.000 

2.713.000 

133.000 

135.000 

18.000 

832.000 

311.000 

2.997.000 

735.000 

19.563.000 

6.106.000 

STRACUSE.  N.  T. 


HaraW  iaumal . 

. (a)  M-9 

12.656.000 

2.404.000 

1,037.000 

23.000 

1.092.000 

101.000 

743.000 

127.000 

3.612.000 

2.009 

20.137.000 

2.737.000 

p  HaraM  Amarican . 

. (S)  M-9 

6.627.000 

1.220.000 

1,970.000 

9.000 

722.000 

256.000 

2.290.000 

12.066.000 

1.236.000 

Pasl-Standart . 

....(ml  M-9 

7.059.000 

3.532.000 

1.054.000 

60.000 

1.212.000 

111.000 

925.000 

156.000 

3.020.000 

2.000 

1 5.235.000 

3.062.090 

tWASHINCTON.  O.C. 

Past . 

....(ml  M-9 

36.690.000 

7.707.000 

5.026.000 

405.000 

1.039.000 

224.000 

2.046.000 

451.000 

17.279.000 

36.000 

62.030.060 

0.099.000 

p  Past . 

. (SI  M-9 

10.203.000 

6,675.000 

3.323,000 

040.000 

195.000 

32.000 

591.000 

20.090 

9.551.000 

23.930.000 

7.567.000 

MAIaiandria  Iaumal . 

....(ml  M-9 

4.902.000 

3,000 

1,431.000 

254.000 

390.000 

2.410.000 

9.951.000 

3.090 

M  Princt  6tai|t'$  Iaumal . 

....(ml  M-9 

4.242.000 

25.000 

1.397.000 

0.000 

230.000 

333.000 

2.390.000 

0.753.066 

33.000 

tdMantianwni  Iaumal . 

....(ml  M-9 

4.662.000 

24.000 

1,472.000 

0.000 

109.000 

355.000 

2.464.090 

9.366.000 

32.000 

IdFaklai  Iaumal . 

....(ml  M-9 

5,741.000 

45.000 

1,535.000 

2.000 

256.000 

411.000 

2.407.900 

10.027.000 

47.000 

MArRnfton  Iaumal . 

....(ml  M-9 

5.095.000 

3.000 

1.442.000 

2.000 

256.000 

393.000 

2.413.900 

10.061.060 

5.000 

WESTCHESTER-ROCKIANO.  N.Y. 

Rapartar  Olspatch . 

. (a)  M-0 

9.244.000 

2.245.000 

2,212.000 

12.000 

542.000 

2.000 

1.716.000 

3.000 

3.276.000 

17.333.000 

2.262.096 

Rapartar  Olspatch . 

. (a)  C-9 

10,143.000 

2,245,000 

2.477.000 

12.000 

609.000 

2.000 

1.929.000 

3,000 

3,276.000 

16.777.000 

2.262.000 

Ra^ar  Olspatch . 

. (SI  M-0 

7.007.000 

2.411.000 

1.533.000 

29.000 

124.000 

215.000 

1,161.000 

10.927.000 

2.440.000 

Rapartar  Olspatch . 

. (SI  C-9 

0.200.000 

2.411,000 

1.596.000 

29.000 

130.000 

240.000 

1,161.000 

11.430.000 

2.440.090 

MEDIA  RECORDS  LINAGE 
REPORTING  METHODOLOGY 


starting  in  January  1982,  Media  Records,  the  INAME  Advertising  Measurements  Committee  and  subscribers  agreed  to  report  linage  shown  in  monthly, 
quarterly,  annual  reports  and  publications  as  follows: 

•  5  column  tabloids  as  5  columns 

•  6  column  tabloids  as  6  columns 

•  7  column  tabloids  as  7  columns 


•  6  column  broadsheet/standards  as  6  columns 

•  8  column  broadsheet/standards  as  8  columns 

•  9  column  broadsheet/standards  as  9  columns 


Newspapers  wishing  to  make  comparisons  for  promotional  usage  are  to  adhere  to  the  following: 

(1)  Linage  of  broadsheet/standard  I  newspapers  reported  as  6  and  8  columns  is  to  be  converted  and  compared  based  on  9  column  equivalency. 

(2)  Linage  of  tabloid  newspapers  reported  as  5,  6  and  7  columns  has  not  been  approved  for  promotional  usage. 


DIRECTORY  OF  NOTES 


tCOMBINED  SATURDAY  EDITION: 

Providence  (R.l.) — Bulletin  (e)  and  Journal  (m)  has  a  com¬ 
bined  Saturday  edition.  The  linage  is  shown  only  in  the 
Bulletin  (e). 

Son  Jose  (Calif.)  Mercury  (m)  and  News  (e)  has  a  combined 
Saturday  edition.  The  linage  is  shown  only  in  the 
Mercury  (m). 

tSTRIKES,  MERGERS,  SUSPENSIONS 
OR  OTHER  CONDITIONS: 

Boston  (Moss.)  Globe,  formerly  reported  os  doily,  has  been 
changed  to  on  all  day  edition. 

Buffalo  (N.Y.)  Courier  Express  (m)  and  (S)  ceased  publication 
effective  Sept.  19,  1982. 

Camden  (N.J.)  Courier-Post  Sunday  totals,  effective  Sunday, 
Jan.  31,  1982,  include  Parade  magazine  linage. 

Charlotte  (N.C.)  News  (e)  last  Saturday  publication  Feb.  27, 
1982. 

Chicogo  (III.)  Tribune,  formerly  reported  os  morning,  has 
been  changed  to  an  all  day  edition.  Tribune  oil  day  and 
Sunday  changed  from  nine-column  width  (2790  lines 
per  page)  to  six-column  width  (1764  lines  per  poge) 
effective  October  11,  1982. 

Cincinnati  (0.)  Enquirer  (m)  and  (S)  and  Post  (e)  changed 
from  ninp-rnliimn  width  (2700  lines  per  page)  to  six- 
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column  width  (1800  lines  per  page)  effective  Mar.  29, 
1982. 

Cleveland  (0.)  Press  Sat.  discontinued  publications  effective 
May  22, 1982.  Press  (e)  and  (S)  last  publication  June  17, 
1982. 

Dallas  (Tex.)  Times  Herald,  formerly  reported  as  evening  has 
been  changed  to  on  all  day  edition. 

Effective  Sunday,  Jan.  3,  1982  the  News  (S)  includes 
Parade  magazine  linage. 

Denver  (Colo.)  Rocky  Mountain  News  (m)  and  (S)  changed 
from  six-column  tabloid  width  (1200  lines  per  page)  to 
seven-column  tabloid  width  (1365  lines  per  page)  effec¬ 
tive  March  2,  1982. 

Post  (e)  changed  to  (m)  publication  effective  June  7, 
1982. 

Rocky  Mountain  News  and  Post(m)  did  not  publish  Dec.  25, 

1982,  due  to  extreme  snow  conditions. 

Detroit  (Mich.)  News,  formerly  reported  os  evening,  has 
been  changed  to  on  oil  day  edition. 

Hartford  (Conn.)  Courant  distribution  of  Parade  magazine  in 
the  Courant  (S)  discontinued  after  Feb.  28,  1982. 

Houston  (Tex.)  Chronicle,  formerly  reported  as  evening,  has 
been  changed  to  an  all  day  edition. 

Los  Angeles  (Calif.)  Herald  Examiner  (e)  changed  to  a  morn¬ 
ing  publication  effective  June  5,  1982. 

New  York  (N.Y.)  Times  (m)  suspended  publication  on  Feb.  24, 
1982  due  to  o  labor  dispute. 


Post,  formerly  reported  os  evening,  has  been  changed 
to  on  all  day  edition. 

Orange  County  (Calif.)  Register,  formerly  reported  os  doily, 
has  been  changed  to  an  oil  day  edition. 

Peorio  (III.)  Journal  Star,  formerly  reported  as  doily,  hos 
been  changed  to  on  all  day  edition. 

Philadelphia  (Pa.)  Bulletin  (e)  and  (S)  ceased  publication  Jon. 
29, 1982.  Inquirer  (m)  suspended  publication  on  Oct.  1, 
1982  after  a  limited  number  of  editions  were  printed 
and  was  not  published  on  Oct.  2, 1982,  due  to  strike 
conditions.  No  record  of  these  two  dates  is  included  in 
this  report. 

News  (e)  did  not  publish  Oct.  1  and  2, 1982,  due  to  strike 
conditions. 

Son  Antonio  (Tex.)  Express-News  (S)  discontinued  distribut¬ 
ing  Family  Weekly,  effective  Oct.  3,  1982. 

CODE  MARKS 


M — Measured  linage 

C — Converted  to  9  columns 

{T5) — Tabloid  5  columns 

(T6) — Tabloid  6  columns 

* — includes  Family  Weekly  linage 

p — includes  Parode  linoge 

fd — Published  5  days  a  week  only 
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Advertising  Linage  for  1982 
Surveyed  by  Editor  &  Pubiisher 


III 

27.906.172 

7.SS7.6S9 
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6.666.567 

1.296,700 
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4.297.746 

5.925.406 
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Couple  leaves  Hawaii 
to  run  Missouri  paper 

A  couple  who  moved  from  the  Mid¬ 
west  to  Hawaii  several  years  ago  have 
come  back  to  Edgerton,  Missouri  to 
run  the  Platte  County  Citizen. 

The  paper  was  started  as  a  mimeo¬ 
graph  sheet  in  1962  by  Jody  Keefhaver 
and  a  few  young  friends.  He  and  Glen- 
na  Keefhaver  have  sold  it  to  Rosella 
and  William  Roberts  with  a  circulation 
list  of  3,100. 

Rosella,  a  native  of  Kansas,  is  a  re¬ 
tired  airline  stewardess.  She  also  work¬ 
ed  as  a  real  estate  broker  in  Los 
Angeles  and  as  a  department  manager 
with  J.C.  Penney  Co. 

Her  husband,  William,  is  a  graduate 
of  Syracuse  University  and  a  U.S.  Air 
Force  officer  in  World  War  II.  His  in¬ 
terest  in  journalism  began  with  attend¬ 
ance  at  four  American  Press  Institute 
seminars.  After  several  years  with 
newspapers  on  the  mainland  he  went  to 
Hawaii  for  marketing/advertising  Jobs 
with  various  publications. 

Robert  N.  Bolitho,  Kansas  broker, 
arranged  the  sale  of  the  Citizen. 

In  another  Bolitho  transaction  re¬ 
cently,  the  Tacoma  News  Tribune  ac¬ 
quired  a  major  interest  in  the  weekly 
Pierce  County  Herald  at  Puyallup  from 
Frank  Franich  and  his  partners. 

The  Colfax  (Wash.)  Daily  Bulletin 


and  its  printing/office  supply  business 
were  included  in  the  sale  of  the  Colfax 
Gazette  to  Stephen  J.  Matlock  of 
Eagle,  Idaho.  Bill  Wilmot  owned  the 
papers  since  1948.  Matlock,  who  has 
two  weeklies  in  Montana,  served  on  the 
corporate  staff  of  the  Lewiston  Tribune 
when  his  family  held  a  major  interest. 

Thomas  H.  Wood,  former  president 
of  Atlanta  Newspapers  Inc.,  has 
bought  the  weekly  Beaches  Leader  at 
Jacksonville  Beach,  Fla. 

Florida  college 
honors  Harrison 

John  R.  Harrison,  a  vicepresident  of 
The  New  York  Times  Company  and 
president  of  its  regional  group  of  30 
newspapers,  has  been  awarded  an  hon¬ 
orary  degree  of  Doctor  of  Humane  Let¬ 
ters  by  Florida  Southern  College  in 
Lakeland. 

Harrison  was  cited  as  a  “distin¬ 
guished  journalist,  imaginative 
businessman  and  thoughtful  commun¬ 
ity  leader.”  The  degree  was  conferred 
on  May  1  by  Robert  A.  Davis,  president 
of  Florida  Southern  College. 

A  native  of  Des  Moines,  Iowa,  Mr. 
Harrison  graduated  from  Phillips  Exe¬ 
ter  Academy  and  Harvard  University 
and  attended  the  Harvard  Graduate 
School  of  Business  Administration.  He 
was  a  winner  of  the  1%5  Pulitzer  Prize 


for  editorial  writing.  Mr.  Harrison  is 
also  a  director  and  trustee  of  several 
civic  institutions  in  Lakeland. 

Win  Hearst  awards 

T racee  Hamilton ,  a  senior  at  the  U  ni- 
versity  of  Kansas,  was  awarded  first 
place  in  the  William  Randolph  Hearst 
Foundation’s  National  Writing  Cham¬ 
pionship  held  in  San  Francisco.  Hamil¬ 
ton,  who  competed  against  seven  other 
finalists  in  the  event,  received  a  $2,(X)0 
scholarship  and  medallion.  In  the 
Photojournalism  Championship,  Phil 
Sears,  a  senior  at  Indiana  University 
took  first  place  and  was  awarded  $2,(X)0 
scholarship  and  medallion.  He  also  was 
awarded  $350  for  submitting  the  best 
picture  story  in  the  competition. 

Top  journalist 

For  his  coverage  of  local  politics  in 
the  Columbia  Flier  and  Howard  Coun¬ 
ty  Times  in  suburban  Baltimore,  Md., 
Len  Lazarick  was  named  Suburban 
Newspapers  of  America’s  1983  Sub¬ 
urban  Journalist  of  the  Year. 

Carriers  assaulted 

Two  Sacramento  Bee  carriers,  who 
were  victims  of  sexual  assaults,  were 
added  to  the  newspaper’s  Secret  Wit¬ 
ness  program.  The  Bee  is  offering 
$1,200  reward. 
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Editor  raps  coverage 
of  Washington  Times 


By  James  E.  Roper 


fifth  level  to  find  a  member  of  that 
church  .  .  . 


printed  at  17  sites  across  the  country, 
claims  a  national  circulation  of 
1,109,587  distributed  among  these  re¬ 
gions:  Northwest,  250,481;  Mid- 
Atlantic,  283,  045;  North  Central, 
244,303;  West  214,035;  and  Southeast, 
117,723.  The  paper  won’t  say  how  it 
defines  the  regions. 


Washington  (D.C.)  Times  celebrated 
its  first  birthday  (May  17)  with  pub¬ 
lisher  and  editor  James  R.  Whelan  hail¬ 
ing  the  paper’s  “astonishing,  stun¬ 
ning’’  success  but  excoriating  most  of 
the  news  media  for  covering  the  Times 
story  with  “sneering  or  snarling  sug¬ 
gestiveness  which  used  to  be  damned 
as  ‘McCarthyism’.’’ 

“One  needs  go  back  40  years — to  the 
founding  of  PM  in  New  York — to  find 
another  example  of  a  major,  metropoli¬ 
tan  daily  launched  as  a  free-standing 
major  daily,’’  Whelan  told  a  luncheon 
of  the  National  Press  Club  in 
Washington. 

Yet,  said  Whelan,  the  Times  in  its 
first  10  months  achieved  a  circulation 
of  126,582  with  112,000  of  it  home- 
delivered,  and  had  posed  a  threat  to  the 
Washington  Post's  “dictatorship  of 
ideas,  as  well  as  of  dollars.’’ 

He  jibed  the  Post  for  announcing  that 
a  decline  in  the  Post’s  daily  circulation 
we  is  due  in  part  to  “some  impact’’ 
from  USA  Today,  Gannett’s  national 
newspaper.  Whelan  contended  that  it 
was  the  Times,  not  USA  Today,  that 
caused  Post  circulation  to  slip. 

Whelan  was  bitter  about  news  cover¬ 
age  of  the  Times.  He  called  it  a  “media 
disgrace’’  for  dwelling  on  the  fact  that 
the  Times  is  owned  by  the  Unification 
Church  of  Rev.  Sun  Myung  Moon,  a 
Korean.  He  said  that  with  few  excep¬ 
tions — notably  the  New  York  Times 
and  Los  Angeles  Times — newspaper 
and  broadcast  reports  on  the  Washing¬ 
ton  Times  have  included  hypocrises, 
perversities  and  sloppiness.  Whelan 
said  he  was  not  whining,  not  whimper¬ 
ing,  but  accusing. 

Distributed  at  the  birthday  party 
were  press  kits  including  copies  of 
news  stories  and  broadcast  scripts  cri¬ 
tical  of  the  ties.  Whelan  set  out  to 
answer  the  criticism. 

“It  (the  Times)  is  a  secular  newspap¬ 
er — neither  advocating  any  religion, 
nor  seeking  the  protections  which 
would  be  afforded  under  the  First 
Amendment  were  we  in  fact  to  have  a 
religious  affiliation,’’  Whelan  said.  “It 
is  secular  not  only  in  its  content,  it  is 
secular  in  its  human  composition;  of 
our  present  1,000  employees,  fewer 
than  10%  are  members  of  the  Unifica¬ 
tion  Church. 

“Neither  the  publisher,  nor  associ¬ 
ate  publisher,  nor  general  manager,  nor 
any  of  the  five  division  managers — are 
members  of  the  Unification  Church.  In 
editorial,  you  have  to  go  down  to  the 
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“The  Washington  Times  is  more  in¬ 
dependent — both  operationally  as  well 
as  editorially —  of  our  ownership  than 
is  any  corporately-owned  newspaper  in 
this  or  any  other  country  we  are  femil- 
iar  with.’’  Whelan  said  he  had  met 
Moon  only  twice  but  the  conversations 
didn’t  get  very  far  because  Whelan 
doesn’t  speak  Korean  and  Moon 
doesn’t  speak  very  good  English. 

Whelan  said  the  Times  was  “getting 
better  every  day’’  and  already  was 
among  the  best  newspapers  in  the 
country  but  he  hoped  to  make  it  one  of 
the  two  or  three  nation’s  best. 

“We  are  confident,’’  he  said,  “that 
we  will  achieve  a  circulation  of  150,000 
by  year’s  end;  that  we  will  hit  200,000 
somtetime  in  the  first  half  of  1984;  and 
that  we  will  achieve  our  goal  of  225,000 
to  250,000  by  late  1984  or  early  1985.’’ 

Whelan  declined  to  answer  a  ques¬ 
tion  about  how  much  money  the  paper 
was  losing,  but  said  the  owners  so  far 
had  invested  $50  million,  with  $22  mil¬ 
lion  of  that  going  for  plant  and  equip¬ 
ment.  He  said  he  hoped  the  paper 
would  start  showing  a  profit  within  five 
years.  He  said  the  owners  had  prom¬ 
ised  not  to  take  out  the  profit  but  to 
plow  it  back  in  to  make  the  Times  an 
“even  better  paper.’’ 

Whelan  repeatedly  attacked  the 
Post,  not  only  for  its  handling  of  the 
news  but  also  for  its  latest  announce¬ 
ment  of  its  circulation. 

The  Post  said  its  circulation  on  Sun¬ 
day  had  passed  the  1 ,0()0,()()0-mark  for 
the  first  time  and  now  reached  “seven¬ 
ty-three  percent  of  families  in  the  area, 
by  far  the  highest  of  any  big  city  news¬ 
paper  in  the  country.’’ 

The  Post  said  its  Sunday  sales  of 
1,005,468  during  the  six  months  ended 
March  31  represented  an  increase  of 
19,444  over  the  same  period  a  year  ear¬ 
lier.  It  said,  however,  that  its  daily  sales 
were  747,676,  down  13,274  from  the 
year-earlier  period. 

The  Post  announcement  said  that 
Post  president  and  general  manager 
Thomas  Ferguson  “attributed  the  de¬ 
cline  in  daily  circulation  to  a  deliberate 
decision  to  reduce  circulation  outside 
the  Washington-Maryland-Virginia 
area,  to  economic  condition  and  to 
some  impact  from  USA  Today.” 

Whelan  commented  that  it  was 
“nonsense”  for  the  Post  to  attribute 
the  slippage  in  daily  circulation  to  USA 
Today  rather  than  the  Times. 

USA  Today  won’t  say  what  its 
Washington  circulation  is.  The  paper. 


Publisher  resigns; 
under  investigation 

Tom  Marks,  38,  publisher  of  the 
weekly  Valley  News  in  Meridian,  Idaho 
resigned  his  post  and  that  of  chairman 
and  president  of  the  parent  company. 
Valley  News  Inc. ,  after  declaring  bank¬ 
ruptcy. 

The  Ada  County  prosecuting  attor¬ 
ney’s  office  is  also  investigating  evi¬ 
dence  stemming  from  complaints  by 
two  local  businesses  which  alleged 
Marks  forged  their  signatures  on  docu¬ 
ments  naming  them  as  investors  in  Val¬ 
ley  News  Inc. 

Marks  is  succeeded  as  publisher  by 
Thomas  Murphy,  33.  Murphy  quit  as 
the  weekly’s  photo  editor  in  March  af¬ 
ter  citing  differences  over  business 
philosophy  and  practices. 

Marks  and  Murphy  together  purch¬ 
ased  the  Valley  News  in  February  from 
Tribune  Publishing  Co.  of  Lewiston, 

Marks  and  his  wife  Cathy  owned 
51%  of  the  stock  and  Murphy  owned 
30%.  The  shares  of  Marks  and  his  wife 
have  been  frozen  in  the  bankruptcy 
proceedings  and  will  remain  theirs 
pending  the  outcome. 

Murphy  stated  that  he  intends  to 
obtain  sole  stockholding  interest  in  the 
Valley  News  and  has  received  the 
backing  of  the  Tribune  Co. 

EEOC  dismisses 
reporter  complaints 

The  U.S.  Equal  Employment  Oppor¬ 
tunity  Commission  has  dismissed  dis¬ 
crimination  charges  filed  against 
Phoenix  Newspapers,  Inc.,  by  Bonnie 
Bartak. 

Bartak  had  alleged,  in  a  1979  com¬ 
plaint,  that  she  was  discriminated 
against  by  her  employer,  the  Arizona 
Republic,  by  being  paid  a  wage  lower 
than  male  employees  with  similar  qual¬ 
ifications. 

Bartak,  who  was  secretary  of  The 
Newspaper  Guild’s  Phoenix  office, 
was  later  fired  by  the  Republic  after 
working  as  a  reporter  for  seven  years. 

In  addition  to  the  EEOC  complaint, 
Bartak  sued  the  newspaper  for  $2  mil¬ 
lion,  alleging  that  three  editors  defamed 
her  and  her  reputation  as  a  reporter. 

The  EEOC  found  “no  reasonable 
cause  to  believe”  that  Bartak’s  wage 
discrimination  complaint  was  true. 
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Vending  box  controls 
test  city  legal  brains 


Aware  of  First  Amendment  obsta¬ 
cles,  the  legal  brains  of  several  South 
Florida  cities  are  trying  to  write  an  ordi¬ 
nance  to  control  the  number,  the  size, 
the  color  and  the  location  of  newspaper 
vending  boxes  in  public  places. 

Offside  in  the  debate  over  the  constu- 
tionality  of  any  restrictive  legislation 
affecting  the  coin  boxes  stand  the  pub¬ 
lishers  of  shoppers  and  other  free  dis¬ 
tribution  papers  who  are  threatened 
with  the  tightening  of  laws  to  prohibit 
littering. 

Some  of  the  local  lawmakers  are 
looking  for  help  from  other  communi¬ 
ties,  since  the  proliferation  of  news- 
racks  and  boxes  is  fast  becoming  a 
nationwide  problem.  Three  years  ago 
the  City  of  Boca  Raton,  Florida,  was 
close  to  enacting  a  law  requiring  a 
license  for  vending  machines  but  news¬ 
paper  distributors  succeeded  in  having 
it  struck  down  as  an  infringement  of  the 
First  Amendment. 

In  recent  months  Boca  Raton  offi¬ 
cials  have  been  receiving  a  large  num¬ 
ber  of  complaints  from  citizens  about 
long  rows  of  multi-colored  and  mul¬ 
ti-shaped  vending  boxes  that  make  as 
many  as  13  publications  available  for 


than  other  vending  machines  because 
they  are  a  commercial  operation. 

Delray  Beach  attorney  Herb  Thiele 
insists  that  his  proposed  ordinance  to 
restrict  delivery  of  freebies  would  be 
upheld  because  it  places  the  burden  on 
the  distributor  to  prevent  unwanted 
litter. 

One  couple  is  suing  the  Jupiter 
Courier-Journal  for  not  stopping  de¬ 
livery  of  a  shopping  guide. 

Art  Rich,  publisher  of  seven  free 
newspapers  in  the  area,  contends  that 
the  non-delivery  request  intimidates 
the  distributor  and  threatens  an  honest 
system.  “Such  an  ordinance,”  he  con¬ 
tends,  “penalizes  the  honest  ones  for 
one  mistake.” 

Residents  near  newsrack  stations 
complain  about  the  “roar”  of  trucks 
early  in  the  morning  and  the  “slam¬ 
ming”  of  papers  into  the  boxes. 

With  local  newspapers  giving  more 
space  to  stories  about  the  problems, 
one  city  official  remarked  to  a  reporter 
that  local  newspaper  publishers  have 
become  more  amenable  to  some  regula¬ 
tion  since  the  installation  of  scores  of 
USA  Today  boxes. 


Tribune  Co. 
profits  rise 

First  quarter  profit  at  the  Chicago- 
based  Tribune  Co.  rose  to  $1.1  million 
from  $468,000,  with  strong  perform¬ 
ance  from  the  broadcasting  and  news¬ 
paper  divisions  offsetting  newsprint 
mill  losses.  Revenue  for  the  quarter 
rose  to  $350.5  million  from  $335.4  mil¬ 
lion. 

Tribune  president  Stanton  R.  Cook 
said  the  firm  was  “especially  pleased 
with  the  improved  performance  of  the 
New  York  Daily  News,  which  under¬ 
went  a  restructuring  last  December, 
employment  cutbacks,  and  a  produc¬ 
tion  relocation. 

While  Tribune  executives  refused  to 
comment  on  the  extent  of  the  financial 
turnaround  at  the  Daily  News,  a 
spokesman  called  it  “dramatic  and  sig¬ 
nificant”  and  closer  to  the  break-even 
point  than  it  was  in  the  two  previous 
years. 

The  losses  suffered  by  the  com¬ 
pany’s  Canadian  mills,  were  due  chief¬ 
ly  to  “over-supply  of  newsprint  in 
world  markets,  and  greater  coiporate 
interest  expense,”  a  release  said. 

Tribune  announced  last  month  that  it 
will  purchase  WGNO-tv,  Channel  26, 
in  New  Orleans,  for  $21  million  in  cash 
from  General  Media  Corporation. 


purchase  along  city  streets. 

In  public  statements,  Miami  Herald 
attorney  Sanford  Bohrer  has  replied  to 
arguments  for  regulation  by  declaring 
that  “proper  concern  must  be  shown 
for  the  First  Amendment’s  principle  of 
the  public’s  right  to  know.  That  applies 
to  residential  as  well  as  to  business 
zones,”  he  says. 

Box  proposals 

Here  are  some  of  the  proposals  that 
the  Boca  Raton  Council  and  others  are 
considering  in  the  drafts  of  ordinances: 

Bar  all  newsracks  from  residential 
zones. 

Require  approval  of  the  Community 
Appearance  Board  for  boxes  in  com¬ 
mercial  zones. 

Require  distributors  to  pave  the 
rights  of  way  where  cars  pull  up  to 
newsracks. 

Set  standards  for  the  shape,  size  and 
color  of  boxes.  (Some  merchants  have 
already  set  up  uniform  boxes  for  all  of 
the  newspapers.) 

Establish  location  rules  in  respect  to 
private  driveways. 

Impose  a  fee  for  each  box  to  defray 
the  costs  of  enforcing  the  codes. 

Free  papers  would  be  required  to 
stop  delivery  if  the  resident  files  such  a 
demand  with  a  city  office. 

In  the  view  of  Highland  Beach  attor¬ 
ney  Tom  Sliney  newspaper  racks 
should  not  be  considered  any  different 
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Udell  projects  healthy  growth  in 
newsprint  consumption  through  1990 


Professor  Jon  G.  Udell,  professor  of 
business  at  the  Graduate  School  of 
Business  of  the  University  of  Wiscon¬ 
sin  and  an  economic  consultant  to  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  projects  a  sizeable  growth  in 
newsprint  consumption  through  the 
end  of  the  decade  in  a  new  report  issued 
through  the  AN  PA.  If  the  economic 
projections  contained  in  the  report 
prove  correct,  the  newspaper  industry 
may  be  in  for  seven  years  of  healthy 
economic  growth. 

In  the  report,  Udell  projects  news¬ 
print  consumption  will  rise  to  a  record 
level  of  10.5  million  metric  tons  (30-lb. 
basis  weight)  or  more  in  1983,  up  from 
10.176  million  tons  in  1982.  By  1990, 
assuming  a  2.5%  average  annual 
growth  rate  in  the  nation’s  economy 
and  no  major  world  conflict,  U.S. 


newsprint  consumption  is  projected  to 
reach  12.2  million  tons  by  1990,  accord¬ 
ing  to  Udell.  That  projection,  he  notes, 
is  based  on  a  demand  trend.  Actual 
consumption  could  exceed  the  projec¬ 
tion  if  1990  is  peak  year  in  the  nation’s 
economic  cycle,  and  it  could  fall  below 
the  projection  if  a  recession  occurs  in 
1990. 

Udell,  whose  projections  of  news¬ 
print  consumption  are  widely  inter¬ 
preted  as  a  measure  of  the  future  eco¬ 
nomic  health  of  the  newspaper  indus¬ 
try,  notes,  “History  leaves  little  doubt 
as  to  the  role  played  by  the  economy  in 
the  growth  of  newspapers  and  news¬ 
print  cons.umption.  Consumption 
almost  always  rises  and  falls  with 
changes  in  the  Gross  National  Pro¬ 
duct.’’ 

However,  in  recent  years,  the  rela¬ 


tionship  between  the  nation’s  econo¬ 
mic  health  and  newsprint  consumption 
has  changed.  In  the  1950’s  and  60’ s, 
Udell  reports,  U.S.  newsprint  con¬ 
sumption  rose  about  66%  as  rapidly  as 
the  Real  GNP.  The  figure  fell  to  roughly 
63%  in  the  70’ s.  In  the  first  half  of  the 
70’ s,  consumption  rose  and  then  fell. 
Consumption  in  1975,  due  partly  to  an 
estimated  6%  savings  in  newsprint  use 
brought  about  by  conservation  mea¬ 
sures  adopted  by  newspaper  pub¬ 
lishers,  was  only  .6%  greater  than  con¬ 
sumption  in  1970.  Over  the  next  five 
years,  consumption  rose  21 .8%  and  ex¬ 
ceeded  the  real  growth  rate  of  the  eco¬ 
nomy,  due  in  part  to  the  explosive 
growth  of  preprinted  advertising  in¬ 
serts. 

However,  Udell  points  out  that 
several  factors,  all  pointing  to  the 
health  of  the  newspaper  industry  rela¬ 
tive  to  other  media,  help  to  explain  the 
increased  relative  growth  of  newsprint 
consumption.  One  factor  is  the  rising 
proportion  of  adults  in  the  U.S.  popula¬ 
tion,  which  Udell  says  “is  favorable  to 
newspaper  circulation.”  Another  is  the 
“maturation  of  television  as  an  adver¬ 
tising  medium.”  Others  include  efforts 
by  publishers  to  increase  advertising 
linage  and  the  expanding  non¬ 
newspaper  use  of  newsprint. 

Regarding  television,  Udell  writes, 
“Although  television  continues  to  ex¬ 
pand,  television’s  overall  share  of  the 
advertising  market  has  been  fairly 
stable  since  1975.  Television  is  no  lon¬ 
ger  a  rapidly  growing  medium  which 
derives  a  substantial  portion  of  its 
growth  at  the  expense  of  other  media. 
As  a  result,  newspapers’  share  of 
advertising  expenditures  has  been  fair¬ 
ly  stable  in  recent  years.” 

He  concludes,  “The  reduced  growth 
rate  of  television  enhances  the  future 
potential  of  newspapers  and  newsprint 
consumption.” 

Udell,  after  surveying  several  re¬ 
search  studies  concerning  the  potential 
impact  of  new  electronic  information 
technologies  on  the  newspaper  indus¬ 
try,  concludes,  “Even  if  there  were  to 
be  a  widespread  adoption  of  a  new  elec¬ 
tronic  information  device  prior  to  1990, 
the  growth  of  newsprint  consumption 
may  not  be  slowed.  During  the  last 
three  decades,  newspapers  had  to  help 
make  room  for  a  major  ‘new’  competi¬ 
tor  —  television;  but  newspapers  con¬ 
tinued  to  expand.  It  does  not  appear 
that  advancing  technology  and  the  em¬ 
ergence  of  new  competitors  are  likely 
to  have  any  major  negative  impact  on 
newsprint  consumption  between  now 
and  1990.” 
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Production  management  change 
announced  by  Chicago  Tribune 

Eugene  Bell,  40,  vicepresident  and  operations  director  of  the  Orlando, 
Florida-based  Sentinel  Communications  Company,  has  been  named 
vicepresident  and  director  of  production  for  the  Chicago  Tribune. 

Bell  replaces  Wayne  Perry,  who  has  been  appointed  assistant  to  the 
general  manager  of  the  Tribune  Company,  Chicago. 

Bell  joined  Sentinel  Communications,  which  publishes  the  Orlando  Sen¬ 
tinel,  in  1966  as  a  composing  room  printer.  Six  years  later,  he  was  named 
production  director.  He  became  a  company  vicepresident  in  1977. 

Perry  recently  oversaw  the  construction  of  Freedom  Center,  the  Tri¬ 
bune’s  new  $186  million  offset  production  and  distribution  facility.  He 
joined  the  Tribune  in  1970  as  assistant  production  director.  He  was  named 
production  director  in  1973  and  a  vicepresident  in  1974. 

Sentinel  Communications  is  a  wholly-owned  subsidiary  of  the  Tribune 
Company,  Chicago. 


Gene  Bell  Wayne  Perry 
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2181  South  Foster  Avenue  •Wheeling,  Illinois  60090  •  1  312  259-3330  •  Telex  285331 


AT  THE  DEDICATION  of  the  Daily  Press  and  Times-Herald  production 
facility,  Gov.  Robb  (at  rostrum)  delivers  his  address  as  Raymond  B.  Bottom, 
Jr.,  chairman  of  the  board,  vicepresident  and  business  manager  (left); 
William  R.  Van  Buren,  Jr.,  president,  treasurer  and  news  editor  (left,  center); 
Norman  L.  Freeman,  general  manager  (right,  center);  and  the  Rev.  Walter 
Kennedy  (right)  look  on. 

Newport  News  dailies  dedicate 
$19  million  production  center 


Virginia  Governor  Charles  S.  Robb 
on  May  15  took  scissors  in  hand  and  cut 
through  a  special  12-page  souvenir  edi¬ 
tion  of  the  Newport  News  (Va.)  Daily 
Press  and  Times-Herald,  marking  the 
dedication  of  the  newspapers’  new,  $19 
million  production  center. 

Featuring  a  new,  16-unit  Goss  Me- 
troliner  offset  press,  a  fully  automated 
mailroom,  and  sophisticated  camera/ 
platemaking  equipment,  the  new  pro¬ 
duction  center  is  located  adjacent  to  the 
newspapers'  main  plant  and  is  con¬ 
nected  by  a  skyway  to  the  older 
building. 

The  plant,  which  is  expected  to  begin 
full  production  June  1,  is  the  culmina¬ 
tion  of  seven  years  of  planning.  The 
presses,  equipped  with  eight  color  half 
decks,  are  configured  in-line,  allowing 
for  16  spot  and/or  process  color  posi¬ 
tions  in  a  64-page  product,  and  32  spot 
and/or  process  color  positions  in  a  128- 
page  product. 

The  new  presses,  with  a  rated  top 
speed  of  70,000  impressions  per  hour, 
will  allow  the  newspapers  to  extend 
news  deadlines  while  permitting  route 
drivers  to  get  a  jump  on  traffic.  The 
presses  also  feature  a  22"  cutoff,  which, 
when  combined  with  the  new  six- 
column  advertising  format,  will  bring 
the  newspapers  into  conformity  with 
the  revised  Standard  Advertising  Unit 
system.  Additionally,  the  presses  will 
allow  the  newspapers’  to  print  a  variety 


of  new  products. 

The  mailroom,  also  equipped  by  the 
Graphic  Systems  Division  of  Rockwell 
International  (Goss),  features  a  lap- 
stream  conveyor  feeding  Goss  Stack- 
master  stackers,  SigNode  tiers  and  a 
Sheridan  72-P  inserter.  One  person  at  a 
control  panel  is  able  to  direct  the  bund¬ 
ling,  sorting  and  counting  of  the  news¬ 
papers  and  the  automatic  routing  of 
properly  identified  bundles  to  the  load¬ 
ing  docks. 

The  copy  processing  system  at  the 
newspaper  is  a  Harris  2565,  with  two 
DEC  1 170  computers  with  512K  mem¬ 
ory  and  two  80  megabyte  disk  drives.  In 
the  newsroom,  located  in  the  older 
building,  reporters  and  editors  work  on 
36  Harris  editing  terminals.  A  Harris 
2250  ad  composition  system  and  two 
Harris  7600  typesetters  complete  the 
processing  system. 

The  copy  system  is  capable  of  modu¬ 
lar  makeup,  outputting  full  news  pages 
without  graphics. 

Other  state-of-the-art  equipment 
built  into  the  new  plant  include  a  Chem- 
co  E-Z  Color  Enlarger,  a  computerized 
color  separator  enlarger  specially  de¬ 
signed  for  quality  offset  printing;  and  a 
fully-automated,  computerized 
platemaking  system  with  one  exposing 
and  two  developing  components  manu¬ 
factured  by  Western  Lithoplate,  which 
has  a  capacity  of  producing  300  offset 
plates  per  hour. 
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(801)262-8475 


Texscan 


FLEXICASTER  II  can  accept 
news  and  classified  advertising 
copy  from  mosj,  popuiar  frontend 
computers  to  produce  text  and 
dispiays  for  Cabie  or  Low  Power 
teievision.  More  than  30  news¬ 
papers  have  instaiied  FLEXI- 
C; ASTERS;  many  include  text  inter¬ 
faces  with  computers  made  by 
such  frontend  manufacturers  as 
Compugraphic,  One  Systems,  Digi- 
tai  Electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment.  the  FLEXICASTER  11  emu¬ 
lates  a  typesetter.  All  typesetting 
codes  are  ignored  and  repiaced 
by  the  video  dispiay  attributes  of 
the  character  generator,  such  as. 
coiors  (32),  sizes  (8),  text  or  graphic 
characters  and  display  sequence 
instructions.  Text  intended  for  TV 
display  may  be  edited  either  in  the 
frontend  system  or  in  the  FLEXI¬ 
CASTER  II.  Advanced  word  pro¬ 
cessing  feature's  allow  quick  setup 
of  video  pages.  Find  out  why  other 
news))ap<'rs  with  cable  TV  channels 
use  the  FLEXICASTER  11. 


Texscan  MSI 

3855  South,  500  West.  Suite  S 
Salt  Lake  City,  Utah  841 15 
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IMew  inserter  keeps  pace 
with  fastest  newspaper  presses. 


The  Harris  Graphics  NP-1472 
inserting  system  sets  new  stan¬ 
dards  for  speed  and  versatility  of 
application. 

With  dual  delivery,  it  can  han¬ 
dle  two  inserts  per  jacket  at  speeds 
up  to  80,000  an  hour. 

Or,  in  its  single  delivery  mode, 
it  will  place  six  inserts  into  a  jacket 
at  up  to  40,000  per  hour. 

And  there  is  a  whole  range  of 


configurations  in  between.  Its  ex¬ 
panded  capacity  will  produce  a 
paper  of  up  to  300  broadsheet 
pages. 

Another  feature  contributing 
to  its  high  productivity  is  our 
unique  Automatic  Repair  System. 
ARS  automatically  recycles  and 
repairs  incomplete  sets  without 
stopping,  and  inhibits  insert 
feeding  when  a  jacket  is  missing. 


The  new  NP-1472  inserter 
system  will  handle  the  output  of 
the  fastest  newspaper  presses,  and 
offers  you  the  profit-enhancing 
benefits  of  on-line  operation, 
zoned  distribution,  and  total 
market  coverage  programs. 

For  complete  information, 
write  Harris  Graphics  Corporation, 
Bindery  Systems  Division, 
Champlain,  New  York  1 29 1 9. 


HARRIS 

GRAPHICS 


study:  startup  costs 
of  newsvideo  within 
reach  of  most  daiiies 

The  average  startup  investment  re¬ 
ported  by  92  U.S.  newspapers  engaged 
in  electronic  newsvideo  publishing  via 
cable  television  channels  as  of  May  1 
was  $49,076,  according  to  a  research 
report  due  next  month  from  Pacific 
Satellite  Corporation  of  San  Francisco. 

Daily  newspapers,  which  account  for 
65%  of  those  distributing  newsvideo  in¬ 
formation  services  via  cable  channels, 
reported  average  expenditures  of 
$58,750  to  launch  their  electronic  pub¬ 
lishing  ventures,  according  to  Paul  J. 
Growald,  president  of  Pacific  Satellite. 

“Our  research  shows  that  first-stage 
electronic  publishing  is  within  the 
financial  reach  of  most  daily  newspa¬ 
pers,”  Growald  said. 

Newsvideo  electronic  publishing  is 
defined  by  Pacific  Satellite  as  the  dis¬ 
tribution  of  news  and  advertising  via 
character  generator-produced  alpha¬ 
numeric  text  and  graphics,  plus  live  and 
taped  video  programming. 

Pacific  Satellite  is  a  telecommunica¬ 
tions  consulting,  research  and  operat¬ 
ing  company. 

Its  report,  called  “TelePublishing 
USA,  Volume  One,”  will  be  released  in 
June.  It  was  written  and  compiled  from 
detailed  interviews  with  more  than  125 
newspaper  executives  active  in  the 
field. 

It  is  the  first  in  a  series  of  studies 
planned  by  Pacific  Satellite  concerning 
the  experience  of  U.S.  newspapers  in 
electronic  publishing  and  is  designed  to 
serve  as  a  guide  for  information  com¬ 
panies  considering  entry  into  electronic 
publishing.  It  is  also  designed  to  serve 
as  a  review  for  companies  already  ac¬ 
tive  in  the  field. 

Further  information  may  be  obtained 
from  Pacific  Satellite  at  Suite  2680, 
Four  Embarcadero  Center,  San  Fran¬ 
cisco,  Calif.,  94111. 


James  E.  O'Dell 


Operations  director 
named  in  Orlando 

James  E.  O’Dell,  production  mana¬ 
ger  of  Sentinel  Communications  Com¬ 
pany,  has  been  named  the  company’s 
operations  director. 

O’Dell  succeeds  R.  Eugene  Bell, 
who  has  been  named  vicepresident/ 
production  director  of  the  Chicago  Tri¬ 
bune. 

New  management 
at  Nolan  Systems 

Ralph  H.  Nolan,  chairman  and  chief 
executive  officer  of  Nolan  Industries, 
Inc.,  has  announced  a  new  manage¬ 
ment  team  for  the  company’s  Nolan 
Systems  subsidiary  in  Denver. 

Named  to  new  positions  are  Larry 
Fricke,  executive  vicepresident  and 
chief  administrative  officer;  David 
Nolan,  senior  vicepresident  and  chief 
fiscal  officer;  George  Bauch,  vicepresi¬ 
dent/director  of  marketing  and  custom¬ 
er  services;  Lou  Rice,  director  of  en¬ 
gineering;  John  Rhine,  manufacturing 
manager;  and  Gordy  Kosmecki, 
marketing  manager. 


PEC  to  change  cutoff 
at  Newark,  N.J.  daily 

Publishers  Equipment  Corporation 
of  Dallas  has  concluded  an  agreement 
to  change  the  cutoff  size  of  32  press 
units,  five  folders  and  11  color  cylin¬ 
ders  in  the  main  production  plant  of  the 
Newark  (N.J.)  Star-Ledger,  a  New- 
house  newspaper. 

The  $6  million  project  is  scheduled  to 
begin  in  January,  with  completion 
slated  for  the  beginning  of  1985. 

George  Derby,  PEC’s  vicepresident/ 
sales,  reports  that  the  cutoff  change 
will  reduce  the  size  of  the  Ledger’s 
printed  page  from  23  9/16”  to  22”.  The 
cutoff  size  change  is  expected  to  save 
the  Ledger  more  than  $2  million 
annually  in  newsprint  costs. 

The  conversion  will  take  place  in  the 
Ledger’s  downtown  Newark  plant, 
which  is  equipped  with  24  Hoe  Col- 
ormatic  letterpress  units  and  six  Goss 
Mark  V  letterpress  units.  PEC  will  add 
two  units  of  (joss  Mark  V  letterpress. 

The  Ledger  also  maintains  an  offset 
production  facility  in  Piscataway,  N.J., 
equipped  with  TK.S  offset  units. 

Abitibi-Price  names 
two  top  executives 

Abitibi-Price,  Inc.,  has  announced 
the  appointments  of  Robert  C.  Gimlin 
as  chairman  and  chief  executive  officer 
and  Bernd  K.  Koken  as  president  and 
chief  operating  officer. 

Gimlin  succeeds  Thomas  J.  Bell, 
who  is  retiring  as  chairman,  but  will 
continue  as  director.  Bell  also  becomes 
chairman  of  the  executive  committee. 

Gimlin  was  previously  president  and 
chief  executive  officer.  Koken  was 
formerly  executive  vicepresident  and 
chief  operating  officer.  Both  are  direc¬ 
tors  of  the  company. 

Abitibi-Price  is 
the  world’s 
largest  producer 
of  newsprint  and 
also  manufac¬ 
tures  ground- 
wood  papers, 
fine  papers,  kraft 
pulp  and  paper- 
board,  building 
products  and 

lumber.  Bernd  K.  Koken 


Robert  C.  Gimlin  Thomas  J.  Bell 
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moneywise  mailroom  systems 


You  get  exactly  what  you  require  for  on-line  and/or  off-line 
inserting  with  the  Ferag  ROTOSERT  Inserting  System.  It 
will  meet  your  simplest  or  most  complex  needs  cost-effectively 
today — and  be  expandable  easily  to  match  tomorrow's 
changed  requirements. 

FERAG  INC. 

KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007 
TELEPHONE  (215)  788-0892;  TELEX  83  47  43 


See  the 
FERAG 
ROTOSERT 
at  ANPA/RI 
Booth  854 
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The  most  ^ 
productive  tools 
in  cameraroom  history 
are  within  your  grasp. 
The  Chemco  computers. 


Chemco  has  the  new  tools  of  the  trade.  A  line  of 
computers  that  simplify  procedures,  eliminate 
guesswork,  standardize  quality  and  increase  productivit^|j 
Today  there  are  Chemco  computers  designed  for  line^ 
and  halftone  production,  the  preparation  of  separations  ^ 
from  reflection  or  transparency  art,  and  the  centralized 
automation  of  copy  input. 

Every  Chemco  computer  is  different,  yet  all  of  them 
are  designed  around  our  special  understanding  of  the  real 
needs  of  the  cameraroom  craftsman.  Each  one  guides  the 
cameraman  through  production,  instantaneously  calculates 
all  needed  exposures,  and  then  controls  the  camera  or 
enlarger  in  making  exposures.  There’s  a  full,  clear  dialogue 
between  computer  and  operator. 

Chemco  computers  don’t  supplant  people,  they 
multiply  their  effectiveness.  J 

Reach  out  for  the  opportunities  of  the  computer  ^ 

age,  call  Chemco  today.  3 


nemco 

systems  CO. 

Charles  Street 
Glen  Cove,  NY  11542 
Telephone:  (516)  676-4000 
Telex:  645-183 


See  them  at  AN  PA,  Booth  2022 


Syndicates 


By  David  Astor 


Times  syndicate  starts  vp  position 


Paula  Reichler,  formerly  managing 
and  acquisitions  editor,  has  been  prom¬ 
oted  to  vicepresident/editorial  director 
at  the  New  York  Times  Company’s 
Special  Features/Syndication  Sales 
organization.  This  is  the  first  time  the 
syndicate  has  raised  the  editorial  direc¬ 
tor  position  to  the  vicepresident  level. 

The  one-time  member  of  the  London 
Daily  Express  New  York  bureau  is  now 
responsible  for  all  acquisitions  of 
books,  columns,  comics  and  articles 
the  syndicate  offers.  Reichler  said,  “I 
hope  to  strengthen  our  position  among 
newspapers  and  continue  to  provide 
them  with  syndicate  material  they  can 
be  proud  of.” 

In  another  promotion,  Susan  G. 
Sawyer  was  named  managing  editor. 
Sawyer,  a  former  feature  writer  for  the 
New  York  Daily  News  who  came  to 
Special  Features  as  associate  editor  in 
1981,  is  now  managing  the  editorial  and 
promotion  departments  and  developing 
columnists  and  articles  for  syndication. 

And  Eve  Blake,  who  joined  the 
syndicate  in  1980,  has  replaced  Sawyer 
as  associate  editor. 


Sam  Summerlin,  president  of  the 
New  York  Times  Syndication  Sales 
Corporation,  said,  “We  are  fortunate 
to  have  brought  together  an  editorial 
team  that  combines  strong,  practical 
experience  in  competitive  journalism 
with  a  youthful  outlook  .  .  .  .” 


Susan  Sawyer  Eve  Blake 


Nan  Robertson’s 
”Toxic  Shock  Triumph,” 

winner  of  the  1983  Pulitzer  Prize  for 
Feature  Writing, 
was  syndicated  exclusively  by 

Special  Features 
Syndication  Sales. 

Your  Source  of  Pulitzer  Prize-Winning  Material. 

200  Park  Avenue,  New  York,  N.Y.,  10166.  212-972-1070. 
mm  East:  Dan  Barber.  West:  Susan  Carroll, 


Hearst  editor  appointed 

Mort  Young,  assistant  national  edi¬ 
tor  of  Hearst  Newspapers  since  1974, 
has  been  appointed  editor  of  Hearst  Fe¬ 
ature  Service. 

He  first  joined  Hearst  in  1961  as  a 
rewrite  man  and  feature  writer  for  the 
New  York  Journal  American.  Young 
left  in  1%7  to  join  Pan  American  Air¬ 
ways  as  senior  manager  of  information 
services,  returning  to  Hearst  in  1971  as 
an  editorial  and  feature  writer. 

Young  has  won  several  journalism 
awards,  including  those  from  the  New 
York  Newspaper  Guild,  New  York 
University,  and  the  Deadline  Club. 

Hearst  Newspapers  includes  14  daily 
papers  and  28  southern  California 
weeklies. 

Deeb  to  start  own  show 

Former  newspaper  tv  critic  Gary 
Deeb  will  go  in  front  of  the  cameras 
himself  this  September  with  a  half-hour 
show  tentatively  titled  On  Television. 

The  Field  Newspaper  Syndicate- 
distributed  Deeb  resigned  his  $250,000- 
a-year  Chicago  Sun-Times  post  in 
April.  He  was  previously  tv  critic  for 
the  Chicago  Tribune  from  1973  to  1980. 

Deeb's  tv  show,  to  be  produced  and 
syndicated  by  Tribune  Entertainment, 
will  consist  of  interviews,  profiles  and 
news  stories  with  and  about  tv  stars, 
directors,  and  others. 

Regions  of  U.S.  report 

A  seven-part  series  on  “The  Regions 
of  America”  is  being  offered  by  the 
W  ashington  Post  Writers  Group 
(WPWG)  beginning  May  29. 

The  series,  by  Neal  Peirce  and  Jerry 
Hagstrom,  presents  a  current  view  of 
the  economics,  politics  and  cultures  of 
the  New  England,  Mid- Atlantic,  Great 
Lakes,  Southern,  Plains,  Rockies,  and 
Pacific  states.  It  is  drawn  from  a 
National  Journal  report  and  from  The 
Book  of  America:  Inside  50  States 
Today. 

W.W.  Norton  will  publish  the  book 
in  June  and  The  Book-of-the-Month 
Club  will  distribute  it  this  summer. 

In  the  series,  Peirce  and  Hagstrom 
argue  that  the  various  areas  of  the  U.S. 
remain  very  different  from  each  other, 
and  that  regional  economies  and  poli¬ 
tical  climates  take  on  increased  import¬ 
ance  in  a  time  of  recession,  diminished 
federal  aid,  and  industrial  readjust¬ 
ments.  “So  many  readers  are  uneasy 
now,”  said  Anna  Karavangelos, 
WPWG  associate  editor.  “When  times 
are  tough,  people  look  first  to  the  re¬ 
sources  close  at  hand.  That’s  one 
reason  this  series  is  timely.” 

Peirce  writes  a  column  on  local  gov¬ 
ernment  syndicated  to  125  newspapers 
(Continued  on  page  52) 
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Single  lifestyle  described 
and  lived  by  psychologist 


By  David  Astor 

Since  Dr.  Howard  Halpern  started  a 
private  New  York  City  psychology 
practice  in  1955,  he  has  rarely  been 
without  a  second  “occupation”  in  his 
chosen  field. 

The  54-year-old  Columbia  Universi¬ 
ty  alumnus  has  taught  part-time  in  that 
school’s  graduate  program  of  clinical 
pyschology.  He  has  written  three 
books  on  the  subject  of  relationships. 
And  he  has  appeared  as  a  guest  on 
numerous  television  and  radio  talk 
shows. 

But  Dr.  Halpern  still  wanted  to  do 
more.  He  got  the  opportunity  earlier 
this  spring,  when  Special  Features/ 
Syndication  Sales  (of  The  New  York 
Times  Company)  offered  him  the 
chance  to  do  a  column  aimed  at  single 
people. 

“They  came  to  me  about  writing  a 
column,”  said  Dr.  Halpern,  a  divorced 
father  who  has  had  custody  of  two 
daughters  for  eight  years.  “The  amaz¬ 
ing  thing  was,  I  had  been  thinking  of 
doing  just  that.” 

The  syndicate  made  its  unsolicited 
approach  to  Dr.  Halpern  chiefly  be¬ 


cause  of  the  reputation  he  had  built  as 
the  author  of  Cutting  Loose  (Simon  & 
Schuster,  1977),  “an  adult  guide  to 
coming  to  terms  with  your  parents”; 
No  Strings  Attached  (Simon  &  Schus¬ 
ter,  1979),  about  building  a  “better  rela¬ 
tionship  with  your  grown-up  child”; 
and  How  to  Break  Your  Addiction  to  a 
Person  (McGraw-Hill,  1982),  excerpts 
of  which  were  syndicated  nationwide  in 
newspapers  such  as  the  Boston  Globe 
and  Minneapolis  Star  &  Tribune.  One 
reviewer  said  that  the  last  book  came 
up  with  “useful  categories  and 
explanations  .  .  .  without  the  usual  in¬ 
anities.” 

Dr.  Halpern,  who  began  the  twice- 
weekly  “On  Your  Own”  feature  May 
7,  found  it  took  some  adjusting  to  write 
a  column  rather  than  a  book.  “You 
don’t  have  the  same  amount  of  time,” 
he  told  E&P.  “You  have  to  write  more 
crisply  and  more  to  the  point.  It  was  a 
whole  new  learning  experience,  but  I 
think  I  got  it.  It’s  getting  faster!” 

The  columnist  uses  the  knowledge  he 
gained  from  doing  the  three  books, 
comments  from  his  audience  at  speak¬ 
ing  engagements,  ideas  from  friends. 


Dr.  Howard  Halpern 

and  other  material  for  “On  Your 
Own” — which  is  in  text  form  once  a 
week  and  question-and-answer  style 
the  other  time. 

He  also  heavily  draws  on  his  own 
experiences  as  a  single  person.  “This 
absolutely  gets  into  the  column,  even  if 
not  directly,”  noted  Dr.  Halpern, 
whose  marriage  ended  11  years  ago. 
“There  is  no  question  about  it.” 

(Continued  on  page  53) 
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THE  CLASSIC  STRIP 
ISAS 

CASSY  AS  EVER. 

Newspaper  readers  first  laid  eyes  on  Gasoline 
Alley  in  1919.  After  64  years,  you  might  think 
Gasoline  Alley  would  have  begun  to  slow  down. 

Not  a  chance.  Dick  Moores’  saga  of  the 
Wallet  clan— Skeezix,  Nina,  Corky,  Rufus,  Kitty 
and  the  rest— is  as  fresh,  vigorous  and  funny  as 
ever. 

You  need  not  take  our  word  for  that,  either. 

This  year,  the  National  Cartoonists  Society 
presented  its  highest  award,  the  Reuben,  to 
Gasoline  Alley  as  the  outstanding  story  strip. 
That’s  three  years  in  a  row. 

It  comes  as  no  surprise  to  us— or  to  the  tens 
of  thousands  of  readers  of  Dick  Moores’  long- 
running  situation  comedy. 

Week  after  week.  Gasoline  Alley  continues  to 
be  the  only  situation  comedy  in  syndication 
today  that  delivers  humor  that’s  sometimes 
high-octane,  but  always  premium  grade. 


To  put  a  classic  back  in  your  pages,  call 
Walter  Mahoney— 800/847-4211. 
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A  recent  'For  Better  or  For  Worse'  strip. 


‘Better  or  Worse’  chosen  in  poll 

“For  Better  or  For  Worse,”  Lynn  Johnston’s  strip  about  the  hectic  life  of 
a  young  family,  was  voted  the  best  comic  in  the  Rocky  Mountain  News  by 
that  paper's  readers. 

Nearly  8,000  people  responded  to  the  poll,  76.68%  of  whom  said  they 
always  read  the  Universal  Press  Syndicate-distributed  strip.  Charles  M. 
Schulz’s  “Peanuts,”  distributed  by  United  Feature  Syndicate  (UFS),  came 
in  a  close  second  with  76.20%. 

Editors  at  the  News  said  they  are  studying  the  results  to  determine 
whether  there  will  be  any  changes  on  the  comics  pages.  The  Sunday  “Super¬ 
man”  strip,  for  instance,  received  only  a  4.54%  rating — much  less  than  any 
of  the  33  other  comics  voted  upon. 

Many  readers  attached  letters  to  their  ballots,  which  appeared  in  the 
Denver-based  newspaper  last  month. 

One  reader  wrote,  “The  comics  are  one  good  reason  forgetting  the  News. 
They  are  better  than  any  other  paper  I’ve  seen — even  while  traveling.  I  clip  a 
minimum  of  one  strip  per  paper  to  hang  on  the  wall,  put  in  a  scrapbook  or 
send  to  a  friend  who  will  appreciate  it.” 

But  another  reader  said,  “There  are  so  many  good  comics  around  in  other 
newspapers.  1  subscribe  to  the  News  but  I  do  believe  it  has  the  worst 
selection  of  comics.” 

As  in  other  recent  newspaper  comics  polls,  many  readers  said  they  missed 
Garry  Trudeau’s  temporarily-discontinued  “Doonesbury.” 

Rounding  out  the  top  five  after  “For  Better  or  For  Worse”  and 
“Peanuts”  were  “Herman”  (Universal),  73.66%;  “Frank  &  Ernest” 
(Newspaper  Enterprise  Association),  72.30%;  and  “Family  Circus”  (Regis¬ 
ter  and  Tribune  Syndicate),  69.72%. 

Then  came  “The  Born  Loser”  (NEA),  “Ziggy”  (Universal),  “Willy  ’n’ 
Ethel”  (Field  Newspaper  Syndicate),  “Drabble”  (UFS),  and  “Hagar  the 
Horrible”  (King  Features  Syndicate). 

The  comics  with  the  least  votes,  starting  from  the  bottom  after  “Super¬ 
man,”  were  “Rudy,”  “Disney  Classics,”  “Hotel  America,”  and  “Tank 
McNamara.” 


Syndicates 
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by  WPWG.  Time  magazine  called 
Peirce  “the  only  chronicler  of  grass¬ 
roots  America.”  Peirce  and  Hagstrom 
are  contributing  editors  to  the  National 
Journal. 

Two  new  Cathy  guides 

Two  new  titles  were  introduced  last 
month  in  the  Andrews  and  McMeel 
Cathy  Coping  Guides  for  the  ’80s  series 
by  “Cathy”  cartoonist  Cathy  Guise- 
wite. 


Cathy  pigs  out. 


One  paperback  book.  Eat  Your  V/ay 
to  a  Better  Relationship,  is  a  considera¬ 
tion  of  how,  as  Cathy  says,  “fattening 
food  and  love  go  together.”  The  book 
notes  that  it  can  be  better  to  eat  a  half¬ 
gallon  of  ice  cream  “than  it  is  to  charge 
over  to  your  boyfriend’s  and  break 
down  the  door,  screaming  ‘AH AH! 
AHAH!’  at  3  a.m.” 

The  other  book.  How  to  Get  Rich, 
Fall  in  Love,  Lose  Weight  and  Solve  All 
Your  Problems  by  Saying  ’No’,  begins 
with  the  observation  that  as  a  child  a 
person  could  say  “no”  all  the  time  and 
still  be  cute  and  lovable.  But  upon  get¬ 
ting  older,  the  book  observes  that 
answering  yes  may  be  required  to  seem 
cute  and  lovable.  So  Cathy  advises 
adults  to  find  happiness  by  saying 
“no.”  She  notes,  “You  will  feel  just 
like  a  kid  again. 

The  “Cathy”  strip  is  distributed  by 
Universal  Press  Syndicate. 


Weekly  goes  worldwide 

Articles  from  The  Economist  will  be 
distributed  to  newspapers  and 
periodicals  in  various  parts  of  the  world 
by  the  New  York  Times  Syndication 
Sales  Corporation. 

Under  the  agreement,  selected  mate¬ 
rial  from  the  London-based  weekly  will 
be  available  to  the  syndicate’s  more 
than  500  subscribing  publications  (ex¬ 
cept  for  those  in  the  United  Kingdom, 
Northern  Ireland,  Australia,  and  South 
Africa).  Material  will  be  released  on 
Fridays — after  publication  in  The  Eco¬ 
nomist. 

Syndicate  president  Sam  Summerlin 


described  The  Economist  as  “perhaps 
the  most  widely  respected  British 
weekly  publication.” 


Tv  to  develop  war  book 

The  World  Almanac  Book  of  World 
War  II  is  being  co-developed  for  televi¬ 
sion  by  United  Media  Productions  and 
Lee  Caplin  Productions  of  New  York. 

The  series  will  be  presented  in  six 
one-hour  segments,  with  each  episode 
exploring  the  effects  of  the  war  on 
sociological,  economic,  cultural,  tech¬ 
nological  and  political  life  up  to  the  pre¬ 
sent. 

“World  War  II  is  probably  the 
largest  event  of  this  century  in  terms  of 
shaping  our  culture  and  politics,”  said 


Lee  Caplin,  president  of  the  firm  that 
bears  his  name.  “People’s  fascination 
with  this  great  event  seems  to  go  on  and 
on.  As  we  enter  the  40th  anniversary 
period  of  the  war,  interest  is  greater 
than  ever.” 

Caplin  recently  produced  and 
directed  the  film  Andy  Warhol:  Made  in 
China,  shot  on  location  in  Hong  Kong 
and  China,  and  edited  the  book  The 
Business  of  Art,  published  by  Prentice- 
Hall. 

World  Almanac  Publications  (a  divi¬ 
sion  of  United  Media  Enterprises)  pub¬ 
lishes  The  World  Almanac  and  Book  of 
Facts,  which  is  the  source  for  “World 
Almanac  Q&A,”  a  six-times-a-week 
syndicated  feature. 

(Continued  on  page  53) 
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Satellite  goes  to  Taiwan 

Delivery  of  the  Los  Angeles  Times- 
Washington  Post  News  Service  to 
Taiwan  has  been  upgraded  to  satellite. 

The  United  Daily  News  Group, 
Taipei,  now  receives  the  service  via  a 
new  Hamburg-Taipei  satellite  channel 
of  Deutsche  Presse-Agentur  (DPA), 
the  German  news  agency. 

LAT-WP  spot  news  and  feature 
material  was  made  available  via  the 
new  network  to  group  publications 
other  than  the  United  Daily  News 
newspaper  itself,  including  the  Econo¬ 
mic  Daily  News,  Min  Sheng  Pao  and 
World  Journal. 

Fifty-six  countries  outside  North 
America  can  receive  LAT-WP  services 
via  DPA’s  network  of  conventional- 
speed  and  high-speed  lines,  plus  an  in¬ 
creasing  number  of  direct  satellite 
channels. 

In  addition,  LAT-WP  DataCall — the 
dial-up  news  retrieval  system  operating 
at  both  1200baud  and  300baud  through 
computers  in  both  Los  Angeles  and 
Washington— operates  in  12  countries. 
Newspapers,  broadcasters  and  maga¬ 
zines  using  DataCall  dial  LAT-WP  cen¬ 
ters  via  packet-switching  systems  in 
their  countries  to  obtain  the  LAT-WP 
directory  of  stories  available,  from 
which  they  can  then  make  selections. 

LAT-WP,  which  entered  its  21st  year 
in  1983,  has  nearly  600  clients  on  six 
continents. 

Dr.  Jock  starts  in  News 

New  York  News  has  begun  carrying 
the  “Dr.  Jock”  column  in  its  First  Per¬ 
son  section,  which  is  devoted  to  health, 
beauty  and  physical  fitness. 

The  weekly  Monday  column,  distri¬ 


buted  by  the  Tribune  Company  Syndi¬ 
cate,  covers  sports  medicine  in  a  ques- 
tion-and-answer  format.  Addressed  are 
such  queries  as  “what  is  tennis  elbow 
and  how  can  I  avoid  it,”  “are  jogging 
shoes  worth  the  money,”  and  “is  play¬ 
ing  racquetball  safe  for  a  30-year-old 
woman  who  is  eight  months  pre¬ 
gnant?” 

General  categories  covered  include 
conditioning,  equipment,  first  aid,  diet, 
and  the  aches  and  pains  that  can  ham¬ 
per  sports  performance. 

The  man  behind  “Dr.  Jock”  is  Dr. 
David  Bachman,  director  of  the  Center 
for  Sports  Medicine  at  Northwestern 
University  in  Chicago.  The  orthopedic 
surgeon  has  served  as  the  official  doc¬ 
tor  for  the  Chicago  Bulls  basketball 
team  the  past  10  years. 

No-cost  boating  column 

“On  the  Water,”  a  free  weekly  boat¬ 
ing  column  printed  by  458  American 
and  Canadian  newspapers  in  1982,  be¬ 
gan  its  second  season  in  April. 

The  column,  funded  by  boating 
equipment  manufacturers,  covers 
cruising,  sailing,  racing,  skiing,  fishing, 
and  people.  It  is  provided  camera- 
ready  with  a  selection  of  one,  two, 
three,  or  four-column  headlines. 

Former  Milwaukee  Sentinel  boating 
editor  Tom  Johnson  coordinates  the 
column,  which  he  and  other  prominent 
boating  writers  author  under  the  pen 
name  of  Tom  Masters.  ' 

Johnson  is  located  at  P.O.  Box 
19890,  Milwaukee,  Wis.  53219. 

Custom-made  cartoons 

A  cartoonist  creates  custom-made 
comics  for  various  publications. 

Ed  Harvey,  for  instance,  developed 
a  monthly  strip  called  “Geriantics”  for 


the  American  Health  Care  Journal, 
which  is  read  by  nursing  home  person¬ 
nel.  Harvey  said  the  comic  “empha¬ 
sizes  and  repeats  current  editorial 
points  in  an  entertaining  form”  and 
contains  characters  the  publication's 
readers  “understand  and  identify 
with.” 

Harvey  is  located  at  Apt.  301,  2950 
Van  Ness  N.W.,  Washington,  D.C. 
20008. 

Ashe  Wimbledon  report 

Former  Wimbledon  champion 
Arthur  Ashe  will  return  to  the  scene  of 
his  victory  when  he  covers  the  June 
23-July  4  tournament  in  England  for  the 
Washington  Post  Writers  Group. 


Arthur  Ashe 


Ashe,  who  already  does  a  sports- 
related  commentary  column  for  the 
syndicate,  will  write  an  introductory 
piece,  deadline  stories  after  both  the 
men’s  and  women’s  finals,  and  two 
additional  columns. 

Since  his  retirement  from  competi¬ 
tive  tennis,  Ashe  has  written  for  news¬ 
papers,  penned  an  autobiography,  and 
served  as  a  broadcast  sports  commen¬ 
tator. 


Halpern 
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And  Dr.  Halpern  said  he  uses  “very 
well-disguised”  comments  from  his  pa¬ 
tients,  about  65%  of  whom  are  single. 
One  of  his  columns  featured  a  patient 
who  said,  “I  just  needed  one  potato  to 
make  with  my  dinner,  but  1  found  it  so 
humiliating  to  have  people  see  me  buy 
just  one  that  I  bought  two.” 

Following  that  comment.  Dr.  Hal¬ 
pern  wrote  that  the  woman  “felt  that 
the  storekeeper  would  see  her  as  an 
object  of  pity  .  .  .  .(This)  kept  her 
from  realizing  that  the  storekeeper 
probably  didn’t  even  notice  how  many 
potatoes  she  bought,  or  that  if  he  had 
realized  she  was  single,  he  might  have 
considered  asking  her  out.  By  her  per¬ 
sistent  cover-up  of  being  alone,  she 
probably  avoids  many  chances  to  meet 
new  people.  And  so  she  continues  her 
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circular  reasoning,  ‘If  I’m  alone  I’m  a 
loser,  and  because  I’m  a  loser  I’m 
alone.’” 

Dr.  Halpern  said  he  tries  to  make  his 
column  “warm  and  professional  and 
based  on  the  best  of  pyschological  wis¬ 
dom.”  And  he  emphasized  that  there  is 
more  to  “On  Your  Own”  than  just 
advising  readers  how  to  meet  someone, 
although  that  is  part  of  it. 

“I  want  to  help  people  to  deal  with  all 
the  factors  of  being  on  their  own — the 
pleasures  and  the  freedom  as  well  as 
the  difficulties  that  accompany  that  in¬ 
dependence,”  he  stated. 

“(The  column  discusses)  how  to  be 
without  a  central  relationship  and  still 
enjoy  life  and  feel  you’re  valuable  and 
complete  anyhow,”  said  Dr.  Halpern. 
That  way,  he  said,  an  unattached  per¬ 
son  can  then  enter  a  relationship  for 
“good  reasons”  rather  than  out  of  de¬ 
speration. 

“I  would  like  to  take  away  the  sense 


of  desperation  that  single  people — and 
not  just  women — feel,”  declared  Dr. 
Halpern. 

Specifically,  the  columnist  has  dis¬ 
cussed  such  issues  as  “Waiting  for 
Prince  Charming,  and  Other  Commit¬ 
ment-Avoiding  Tactics”  and  “How  to 
Evaluate  Your  Relationships.”  In  the 
Q&A  portion  of  “On  Your  Own,”  Dr. 
Halpern  has  answered  questions  about 
what  to  do  when  grown  children  re¬ 
ceive  frequent  “care  packages”  from 
their  parents,  what  herpes  sufferers 
should  tell  their  dates,  and  what  to  do 
when  a  boyfriend  stops  calling. 

Dr.  Halpern  sees  his  potential  read¬ 
ing  audience  as  all  unattached  adults. 
The  Census  Bureau  reports  that  there 
are  about  63  million  single,  divorced, 
and  widowed  people  in  the  U.S. — with 
this  huge  number  growing  rapidly.  And 
a  Young  &  Rubicam  study  found  that 
nearly  two-thirds  of  the  singles  popula¬ 
tion  reads  at  least  one  newspaper  a  day. 
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CAMERAS  WERE  TURNED  on  the  White  House  News  Photographers 
Association's  awards  dinner  with  live  coverage  by  C-SPAN,  the  cable  indus¬ 
try's  public  affairs  network,  May  1 8  in  Washington.  Here,  C-SPAN  president 
Brian  Lamb  (left)  interviews  Larry  Morris  (center)  of  the  Washington  Post,  first 
place  winner  in  black  &  white  feature.  With  them  is  1983  Still  Photographer  of 
the  Year,  Wally  McNamee  of  Newsweek,  o  record  fourth  time  winner  of  the 
award. 


Status  report 
on  third-class 
postal  rates 

Otto  A.  Silha,  chairman.  Joint  Postal 
Task  Force,  issued  a  status  report  on 
the  third-class  postal  rate  situation  this 
week. 

Silha,  who  is  chairman  of  Cowles 
Media  Inc.,  reported; 

“The  Postal  Service  Governors  have 
agreed  to  decrease  by  more  than  6%  the 
minimum  per  piece  rate  of  bulk,  third- 
class  mail,  effective  May  22,  1983.  This 
action  establishes  discounts  for  third- 
class  mailers  at  leves  not  enjoyed  by 
second-class  mailers  and  others. 

“The  current  minimum  rate  for  third- 
class  mail  presorted  to  the  carrier  route 
is  7.9  cents  per  piece.  The  Governors 
accepted  on  April  22  a  recommenda¬ 
tion  by  the  Postal  Rate  Commission  to 
reduce  this  rate  to  7.4  cents  per  piece. 
This  will  allow  mailings  of  up  to  3.91 
ounces  for  $74  per  thousand.  Previous¬ 
ly,  the  limit  was  3.88  ounces  for  $79  per 
thousand. 

“The  Governors  in  February  had  re¬ 
jected  a  PRC  proposal  to  lower  the  rate 
in  order  to  avoid  major  rate  changes 
independent  of  other  classes  of  mail 
and  because  the  new  rates  would  dis- 
riminate  against  competitors  of  the 
Postal  Service  and  other  classes  of 
mailers. 

“The  Joint  NAB/ANPA/NNA  Post¬ 
al  Task  Force  is  carefully  evaluating 
the  situation.  These  factors  are  in¬ 


volved  in  the  evaluation :  ( 1 )  The  Postal 
Service,  early  this  summer  is  expected 
to  introduce  a  new  rate  proposal  for  all 
classes  of  mail;  and  (2)  USPS,  the  PRC 
and  major  mailers  (including  ANPA) 
are  working  on  a  study  to  determine  the 
correct  structure  of  third-class  rates. 

“Joint  Task  Force  members  are 
working  closely  with  ANPA/NAB/ 
NNA  staff  and  with  outside  counsel 
and  economists  in  anticipation  of  the 
rate  filing." 


Shop  talk 
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than  how  you  might  like  it  to  be  read. 
Imagine  how  someone  might  misuse  it. 
It  discloses  a  right  for  States  as  well  as 
others,  subordination  of  Article  19  (the 
'First  Amendment  of  the  World'), 
open-ended  permission  for  all  sorts  of 
trespasses  on  the  work  of  journalists, 
the  broadest  possible  list  of  reasons  to 
justify  such  trespasses,  an  open  door 
for  what  are  called  'strictly  confined' 
restrictions,  and  possible  usurpation  of 
editorial  functions  at  every  level. 

In  the  section  of  the  draft  program 
and  budget  of  UNESCO  for  1984-85 
dealing  with  a  right  to  communicate  — 
one  of  the  expected  results  of  this  prog¬ 
ram  is  given  at  paragraph  03129  as: 
“Improved  understanding  of  the  rela¬ 
tionship  between  the  notions  of  the 
'freedom'  and  'responsibility'  of  com¬ 
municators.” 

If  we  ever  accept  that  freedom  is  no 
more  than  a  'notion,'  we  won't  have  it. 


Influence 
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that  research  has  shown  that  “  U  S  A  To¬ 
day  needs  to  be  different.” 

He  reported  the  paper  is  moving  into 
home  delivery  faster  than  was  ex¬ 
pected,  that  money  is  designed  to 
attract  a  high  number  of  women  readers 
and  that  the  lesson  of  USA  Today  is 
that  “there  is  a  craving  for  more  and 
more  information  in  small  doses,”  a 
reference  to  the  paper’s  short  stories. 

Asked  how  the  newspaper  justifies 
bylines  for  three  or  four-paragraph 
stories,  Buckley  indicated  the  practice 
also  mystified  him.  He  recalled  that  the 
ultimate  example  was  a  two-paragraph 
item  that  carried  a  double  byline. 

The  conference  was  the  last  under 
the  auspices  of  the  California  News¬ 
paper  Publishers  Association  and  Stan¬ 
ford  University.  Delegates  formed  a 
new  organization,  the  California  Socie¬ 
ty  of  Newspaper  Editors. 

The  new  president  of  CSNE  is 
Robert  Cochnar,  deputy  executive  edi¬ 
tor  of  the  San  Jose  Mercury  News.  He 
said  the  group’s  goals  are  to  improve 
the  editorial  quality  of  its  newspapers, 
promote  high  journalistic  ethics, 
“maintain  and  defend  a  free  and  inde¬ 
pendent  press”  and  deal  with  the  prob¬ 
lems  and  challenges  of  journalism. 

Cochnar  said  CSNE  will  be  indepen¬ 
dent  of  CNPA,  but  will  continue  to 
cooperate  in  the  publisher  group’s 
annual  newspaper  awards  contest  and 
work  together  for  common  interests. 
Each  group  will  have  an  ex-officio 
member  on  each  other's  board,  he 
added. 

Other  CSNE  officers  are  Bruce  Win¬ 
ters,  editor,  Los  Angeles  Daily  News, 
vicepresident  and  Ruth  Campbell,  edi¬ 
tor  of  the  Mariposa  Gazette,  secretary- 
treasurer. 

Named  to  the  board  of  directors  were 
George  Cotliar,  managing  editor,  Los 
Angeles  Times',  Steve  McNamara,  edi¬ 
tor  and  publisher.  Pacific  Sun',  Harry 
Nordwick,  managing  editor,  Salinas 
Californian',  Paul  Dworkin,  editor,  Ne- 
whall  Signal',  Michael  Kidder,  manag¬ 
ing  editor,  Sacramento  Bee',  Robert 
Ritter,  editor,  Reno  Newspapers; 
Ernest  Hines,  editor,  Hayward  Daily 
Review',N.  Christian  Anderson,  editor, 
the  Register  in  Orange  County,  and 
Jackie  Anderson,  editor,  Kern  Valley 
Sun. 

End  sales  talks 

A.M.  Belo  Corp.  and  Gaylord 
Broadcasting  Co.  said  (May  24)  that 
discussions  under  which  Belo  would 
have  acquired  WVUE-tv  in  New 
Orleans  were  terminated. 
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Classified  Advertising 


FEATURES  AVAILABLE 


CHILDREN 

MONEY 

COSMIKIDS  children's  feature  includes 
games,  mazes,  puzzles,  information.  Kids  love ' 
It!  Two  layout  designs.  Diamond  Features,  PO 
Box  1267,  Spring  TX  77383;  (713)  363- 
3400. 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

COMIC  STRIPS 

MOVIE  REVIEWS 

EDITORS. .  .it's  here!  A  unique  new  feature  idea 
you  have  been  looking  for.  Funny?  You  bet.  For , 
samples-Blackburn  and  Thomas,  PO  Box! 
82838,  Hapeville  GA  30354;  (404)  767-: 
4697. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

COMPUTERS 

REAL  ESTATE 

COMPUTERS  &  YOU — a  weekly  column  for  the 
general  reader.  Completely  camera-ready.  In- ! 
formation,  free  samples:  208  Lincoln  Av,  . 
Rockville  MD  20850. 

HOUSE  CALLS-Rocky  Mountain  News,  Miami 
Herald,  60  others.  4  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 

GENERAL 

6230. 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S  GOULD  ASSOCIATES.  INC.  ! 

Brings  together  anxious  sellers  ; 

and  eager  buyers!  i 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582  | 

(205)  973-1653 

I 


TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment,  owner 
financed.  Bill  Berger.  Associated  Texas  News¬ 
papers.  Inci  (512)  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 

KREHBIEL-BOLITHO.  INC 
Broliers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO  i 

PO  Box  7133,  Shawnee  Mission  KS  ' 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


WRITERS  of  trade  journals  and  Time  Life  type 
features  needed  by  syndicators  for  national  and 
overseas  markets.  Write:  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  MO  64501;  (816)  279- 
9315. 


A  VETER  AN  sports  writer  interested  in  writing  a 
syndicated  sports  column.  Plenty  of  clips  avail¬ 
able.  Contact:  Donald  Hunt,  Box  191,  Darby 
PA  19023;  (215)  353-2376. 


ORIGINAL  1-liners  from  contemporary  scene 
geared  to  leaven  editorial  content.  Samples. 
Lynde  Enterprises,  11317  Hart  Way,  Cypress 
CA  90630;  (714)898-5952. 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 

_ (207)  372-8052. _ 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


:  SIMPLIFY  the  way  you  buy  travel  articles.  Now 
you  need  no  longer  depend  upon  hit-and-miss, 
over-the-transom  submissions,  but  are  free  to 
pick  and  choose  from  an  extensive  selection  of 
outrageously  honest,  unabashedly  intelligent. 

!  authoritative,  fun-loving,  thought-provoking 
' service/destination  articles  by  professional 
1  travel  journalists.  Non-contractual,  inexpen- 
i  sive  photos  available.  For  samples  and  informa 
tion  contact:  SYNDICATED  TRAVEL  WRI 
TERS,  Box  23,  Boyertown  PA  19512;  (215) 
367-9496. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

AWARD  WINNING  city-type  magazine  serving 
important  Sun  Belt  market  and  showing  excel¬ 
lent  growth  and  profits.  Asking  $250,000, 
terms  available.  W.B.  Grimes&Co,  Inc,  1511 

K  St,  NW,  Washington  DC  20005. 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109.  McMinnville  TN  37110 

INVESTORS  WANTED  FOR 

WEEKLY  NEWSPAPER 

(615)  473-2104  or  473-3715. 

New  York  Metropolitan  Area.  Reply  in  confi¬ 
dence  to  Box  5733,  Editor  &  Publisher. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 

STARTING  A  NEW  Guide  Magazine.  Offering 
shares  in  exchange  for  inexpensive  Office  in 
New  York  City.  Reply  to;  "(Suide,"  GPO  Box 
2064,  New  York  NY  10001. 

purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

FEATURES  WANTED 

INTERNATIONAL  FEATURES  service  seeks 
original  articles  on  issues  that  affect  the  de¬ 
veloping  nations-political,  economic,  cultural, 
sporting.  Accompanying  graphics  and/or  ideas 
for  such  welcome.  Box  5761,  Editor  &  Pub¬ 
lisher. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

NEWSPAPER  APPRAISERS 

Brokers  You  Can  Trust 

Nationwide  Service 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207. 

Jim  Hall  (205)  566-7198 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  (38033; 
(609)  795-6026. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

NEWSPAPER  BROKERS 

crt  r\  UrVCD  ironcAH  SrnWar.Annraieale. 

Consultation-Sales.  Suite  101-E,  300  W  Pacific  NW  Newspaper  Associates 

Franklin  St,  Richmond  VA  23220;  (804)  643-  ^  Rod  Whitesmith,  (206)  892-7196 

7816  or  266-1522.  Box  4487,  Vancouver  WA  98662 
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ANNOUNCEMENTS 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep/Project  Manager.  Assist 
in  Planning,  Budgets,  Schedule.  Selection  of 
Architects,  Contractors.  Write  or  Call  Joe  Rolli- 
son,  HMR  Associates,  PO  Box  22026,  San 
Diego  CA  92122,  (619)  459-0122. 


E  &  P's  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


j  NEWSPAPERS  FOR  SALE 

ESTABLISHED  community  monthly  newspap- 
I  er-profitable-investment  returned  first  year- 
;  $20,000.  $10,000  down  payment-balance. 

I  Financed-grossing  $50,000  year  Owner  has 
other  interests.  Zone  3;  (301)  254-0273. 
PROFITABLE  non-daily.  Zone  3.  growth  area, 

!  central  plant,  terms,  owners  retiring.  Box 
I  5758,  Editor  &  Publisher. 

SUNBELT  WEEKLY.  89  years  old.  Be  your  own 
boss.  Gross  $60,000  range.  3(X)0  circulation. 
Write:  PO  Box  95,  Pickens  SC  29671. 
i  STRONG  semi-weekly  in  growing  Zone  6  resort 
area.  Gross  over  $300K  with  good  net.  Will  sell 
at  1V7  times  gross.  Ideal  for  journalist  seekinga 
future.  Write  EAD,  100  S  Ckrllege,  Tyler  TX 

I  75702. _ 

SPARKLING  FLORIDA  weekly,  lovely  seacoast 
;  area,  6000  paid,  excellent  printing  plant  and 
I  facilities.  Write,  showing  financial  capability. 

I  Box  5680,  Editor  &  Publisher. _ 

!  SOUTHERN  CALIFORNIA  Coastal  Weekly 
!  Newspaper.  Gross  $240,000  in  growin  aea, 
i  make  offer.  Box  5762,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorize(j  Signature- 


Assign  a  box  number  and  mail  responses  daily. 

pun  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  tOt€ditor  &  Publisher,  575  Lexington  Av,  New  York,  NY  ^0022 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
_ MAILROOM 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TWO  NEW  ENGLAND  weeklies  in  attractive  I 
locations.  Great  potential.  Grossing  j 
$170,000  +  ,  asking  less.  Write  Box  5760, 

Editor  &  Publisher. _ 

WEEKLY  in  west  part  Zone  3  with  print  shop. 
Will  sell  either  or  both.  Over  3000  paid  and 
growing.  Must  sell  due  wife's  health.  Box 

5712,  Editor  &  Publisher. _ 

WEEKLY  NEWSPAPER  featuring  entertain-  i 
ment  and  arts.  Nothing  like  it  in  midst  of  one  of  < 
nation's  fastest  growing  markets  in  Zone  6. 
Filled  a  need  and  was  rapidly  accepted.  Fantas¬ 
tic  opportunity!  Write:  G.  Capshaw,  PO  Box 
4612,  Brownsville  TX  78521. _ 

ZONE  9  PERFECT  first  newspaper;  no  competi¬ 
tion;  profitable.  $63,000  cash  or  some  terms; 
(707)  983-6853  BKR. 


To  answer  box  number  ods  in  ' 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  j 
given  in  the  od,  c/o  Editor  &  Publisher,  ! 
575LexingtonAv,  NewYork,  NY  10022.  ; 

Please  be  selective  in  the  number  of  clips  ^ 
submitted  in  resfmnse  to  on  od.  Include  j 
only  material  which  can  be  forwarded  in 
a  large  manilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of  i 
any  material  submitted  to  its  advertisers.  | 


NEWSPAPERS  WANTED 


NON-DAILY  newspaper.  $250,000  to 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 


SEEK  Shopper  or  Weekly.  Buy  while  working  for 
you;  your  terms.  20  years  experience.  (To 
$4(50,000  gross).  Substantial  down  payment. 
Box  5751,  Editor  &  Publisher. 


WORKING — part  ownership  wanted  in  weekly 
or  specialty.  Zone  4-6.  Send  details  to:  PO  Box 
932,  Ogdensburg  NY  13669 


PUBUCATIONS  FOR  SALE 


FLORIDA  GULF  COAST  magazine  successful 
growth  7  years.  120,000  readers.  Proven  man¬ 
agement  will  stay.  Price  $375, 000-cash  dis¬ 
count.  Phone  Miller;  (904)  456-9749  or  455- 
9643,  or  write  Box  5759,  Editor  &  Publisher. 


SHOPPING  GUIDES 


EXPERT  TELEPHONE  SALES  SEMINARS  for 
circulation  managers  and  solicitors.  THE 
TRAININGWORKS;  (212)  372-7021. 

LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 

call;  (201)  772-7002. _ 

MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  .Phone  and  crew 
solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales,  MBO  and  financial 
management  .  .  .Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

(iail  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)  224-6672. 


SPECTRUM  MEDIA  INC  is  THE  telephone 
marketing  perfectionist.  We  produce  only  high 
quality  home  delivery  subscriptions.  Spectrum 
Media  Inc  has  developed  a  unique  calling  sys¬ 
tem  to  obtain  the  largest  segment  of  newly 
established  residents  BEFORE  competitors. 
Please  ask  any  of  the  13  newspapers  Spectrum 
Media  currently  maintains.  Our  inexpensive 
cost  and  references  tell  all.  Spectrum  Media 
,  believes!  SUPERIOR  RESULTS  IS  OUR  CALL- 
I  ING.  Call;  (201)  494-8585  for  free  analysis. 


MARKETING  A 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

'  We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage- 
I  ment,  to  our  sales  seminars  with  your  sales 
I  force,  we  work  to  make  your  research  data  a 
I  useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re- 
I  search  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
!  746-3335, 

OMNI-RESEARCH 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
fora  check  up.  EstilCradick,  950Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


PROMOTE  YOURSELF 
through 

EtP  ClASSIFIEOS 


PROMOTIONAL  SERVICES  I 

CUSTOMIZED  pocket  diary/appointment  books 
that  you  can  distribute  for  promotion/goodwill 
I  or  sell  for  profit.  A  quality  product  with  your 
imprint  on  front  and  inside  page  for  your  mes¬ 
sage.  For  free  brochure:  Want  Publishing  Co, 
1511  K  St  NW,  Washington  DC;  (202)  783- 
!  1887. 


INDUSTRY 

SERVICES 

WEEKLY  CIRCULATION 
PROMOTION  SERVICES 

LEVIS  SALES,  Inc.  will  customize  a  short  term 
promotion  for  your  weekly  newspaper,  we'll  pro¬ 
duce  more  new  yearly  subscribers  than  you 
dreamed  possible!  Call  for  details;  (201)  772- 
7002. 

CIRCULATION  SERVICES 

EQUIPMENT 
&  SUPPLIES 

! 

1 

AHENTION  CIRCUUTORS  OR  PUBLISHERS 
Usings  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 

CIRCULATION  CLIMBERS 
DOES  IT  ALL  FOR  YOU 

Weekly  newspapers  are  our  specialty.  Just  look 
at  the  service  we  perform. 

•  We  do  all  the  telemarketing 

•  We  pay  for  the  office 

•  We  pay  for  the  telephone  service 

•  We  also  do  the  billing 

•  We  collect  your  subscription  payments 

As  a  matter  of  fact,  we  do  it  all  for  you.  We  even 
send  you  your  payment.  There  is  no  cash  pay¬ 
ment  on  your  oart.  CALL  COLLECT,  CIRCIJLA- 
TION  CLIMBERS;  (617)  438-7922. 

i  CABLE  TV 

COMPLETE  CABLE  TV  system  for  A/N  channel, 
either  in-house  or  remote. 

1  VDT  terminal  for  off-line  editing  and  storage 

2  character  generators 

1  color  TV  monitor 

1  interface  formatter 

1  voltage  regulator 

1  spare  parts  kit 

1  training  manual 

Total  price,  $14,500 

Can  be  seen  in  operation.  Ciall  Kathy;  (313) 
665-4081. 
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2  CHEMCO  Marathon  Roll  Film  Cameras.  Mod¬ 
el  1211  SN  400-579  with  Quartz  flash  units 
and  ascorlum  light  control  (max  film  24"  wide). 
$3000  each;  (216)  344-5522. 


COLOR  SEPARATION  EQUIPMENT.  Klimsch 
Super  auto  Color  Enlarger.  Work  range  50%  to 
1500%.  $5000.  Contact:  Mike  Nakonek; 
(216)651-1500. 


SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II,  12  or  16.  Custom-designed 
with  many  time-saving  and  helpful  manage¬ 
ment  features.  Write  tor  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980,  (5hief- 
land  FL  32626.  Phone;  (904)  493-1553. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  Publisher  Control  Systems, 
223  West  5th  St,  Shawano  Wl  54166,  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


CIRCULATION  SOFTWARE— designed  for 
small  to  medium  newspapers  and  shoppers, 
500  to  30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid,  labels,  all  postal  clas¬ 
ses,  pre-sort,  bundle  markers,  1st  &  2nd  ex¬ 
piration  notices,  cancel,  edit  statistics,  etc, 
designed  for  TRS  80  III.  Software  only  $1195. 
Send  for  literature:  Gridley  Herald,  AMICO  dis¬ 
tributor,  PO  Box  68,  Gridley  CA  95948;  (916) 
846-3661. _ 


COMPUTERS 


DEC  COMPUTER— like  new-model  356, 
256K,  300  LPM  printer  with  6  VDT's  for  sale. 
Currently  programmed  and  running  Vision  Data 
software.  Original  hardware  cost  $60,000, 
asking  $30,000  (software  not  available  for 
sale).  Available  because  of  recent  acquisition. 
Please  contact  either  Phil  Tofani  or  Jeff  John¬ 
son  at;  (213)  861-3351. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  ^rts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


THREE  CUTLER-HAMMER  Mark  III  Newspap¬ 
er  Counter/Stackers.  Excellent  condition. 
Large  inventory  of  parts  including  PC  boards. 
Larry  Anderson;  (216)  747-1471. 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


MULLER  227  inserter  with  231  C/S. 
6  box  Muller  stitcher  trimmer. 
John  Salerno;  (214)  387-3128. 


24-P  AND  48-P  Sheridan/Harris  stuffer. 
Guaranteed  production;  refurbished  and  instal¬ 
led  in  your  plant;  training  program  included. 

Upgrading  your  mailroom?  We  purchase  used 
stutters  in  running  condition.  Call  JIMMY  R. 
FOX,  MAIL  ROOM  CONSULTANT;  (713)  468- 

5827. _ 

1  48P  SHERIDAN  inserter.  HH  model.  Can  be 
doubled  out.  With  or  without  new  deliveries  and 
electronic  kickers.  Will  install.  Also  new  and 
used  floor  and  stream  conveyor.  For  informa¬ 
tion  contact:  S.P.  Buchholz;  (303)  287-3797. 


STEPPERS,  1  model  750,  1  model  730  and  3 
model  720  machines,  1  quarterfolder  attach¬ 
ment  with  counter,  2  model  106  and  1  model 
110  conveyors,  2  2-bag  carts,  2  model  232- 
1E4  Bunn  string  tying  machines.  Call  Jim 
Zimmer;  (504)  362-4310. _ 

You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 
LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.(X)  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changec 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM’  A  MliflMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PLATEMAKING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


100  40x48  Round  Heavy  Duty  Super-D  Plastic 
Pallets,  4000  pound  capacity,  $20  each.  Con¬ 
tact;  Craig  Pollard;  (201)  774-7000,  ext  436. 


PHOTOTYPESETTING 


(1  EACH)  Beach  Mfg.  (For  Napp)  manual 
unch,  trimmer  and  bender,  $1000  for  set.  (1) 
each  automatic  plate  bender,  best  offer  over 
$5000.  (2)  Napp  ORC  2  piece  exposure  units, 
best  offer.  (1)  Warren  Foto-Finisher,  best  offer, 
(1)  Western  Plate  Processor  Model  300, 
$6000. 

intact:  Craig  Pollard;  (201)  774-7000,  ext 
436. 


AM,  CG  TYPESETTERS.  Buy  &  Sell.  10%  Com¬ 
mission.  Reconditioned  models  available.  Bar¬ 
gains.  Free  List.  WSI;  (216)  729-2858. 


AM  TYPESETTERS.  CompSet  500,  $3000; 
510/504,  $5250;  510  11/504,  $6500;  3510/ 
504,  $9500;  4510/504,  $8950;  CompEdit 
5810,  $13,900;  5900.  $17,900.  WSI;  (216) 
729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMP  IV  B,  HR,  TG  88,  5  years,  $4000;  CG 
7200  1C  with  VDU,  Parts  Kit,  10  strips, 
$2100;  COMPUKWIK  II  PROCESSOR  with 
Cabinet,  MINT,  $750.  Bob  Weber;  (216)  831- 
0480. 


COMP  2961  and  4961  TL,  2each,  spares  and 
fonts.  Singer  8251,  Compugraphic  tape 
keyboards,  Dryedge  film  dryer.  Best  offer.  Ron 
Bartizek  or  Chuck  Bradley;  (203)  435-9873. 


CG  TYPESETTERS.  Executive  II,  $1250; 
Comp  Jr  &  I,  $1750;  II  &  II  Jr,  $1950;  7200 
with  strips,  $2600;  Edit  7500  II,  $9500; 
7770  HR,  $14,000;  2750,  $4500.  WSI; 
(216)  729-2858. 


COMPUGRAPHIC  I  body  type  machine.  About 
7  years  old,  in  excellent  condition.  Contact  .  Jay 
Bufford  at  The  Auburn  Plainsman,  1st  Floor 
Foy  Union,  Auburn  University  AL  36849  or 
call;  (205)  826-4139. 


COMPEDIT  5810,  2W  years,  $13,000;  AM 
4560  W/504,  70  pica,  Arab  program.  Rev 
Lead,  PMA,  3  years,  $12,00(5;  COMPEDIT 
5618,  $4600.  Bob  Weber;  (216)  831-0480. 


1  COMPUGRAPHIC  Typesetter-1  model  4961 
Regular  Speed,  12  fonts  (5V/Z-12  point)  plus 
cannisters,  replacement  parts  kit.  $500  for 
package.  Contact;  Craig  Pollard;  (201)  774- 
7000,  ext  436. 


EDIT  7500  HR,  MCPO,  Rev  D,  2  years,  $9250; 
EDIT  7700  HR,  Rev D,  2 years,  $1 1,000;  EDIT 
2750  Rev  C,  $4000;  CG  DRYER  for  S- 
Processor,  $400.  Bob  Weber;  (216)  831- 
0480. 


COMPUGRAPHIC  Editwriter  7500-variety  of 
typefaces-CompuQuick  II  processor-excellent 
condition.  Asking  $11,000.  Call;  (201)  222- 
6600  between  9  and  5.  Ask  for  Dean  Barth. 


LOG  E/Robertson  Horizontal,  4000  W  Halogen, 
5  years,  $6000;  NUARC  SST  20x24,  8Wbed, 
$4000;  BROWN  20x24  Horizontal  Camera 
Mod  4000-1,  $1800.  Bob  Weber;  (216)  831- 
0480. _ 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Compug- 
raphic,EEText,  IBM,  Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750 


PAGE  LAYOUT  TERMINAL;  Merg  Linoscreen 
Composer,  on-line  interface  to  202,  spare  parts 
kit,  under  maintenance  contract,  P/T  reader 
and  punch,  $12,000.  CG  ADVANTAGE  II,  2 
years,  1  year  use,  $19,000.  All  equipment  in 
excellent  condition  and  guaranteed.  David 
John;  (216)  562-3750. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber,  (216)  831-0480 


UNISETTER  HR,  Dataport,  $6500;  UNIFIED 
COMPOSER,  UTS,  Interface  and  Scroll  op¬ 
tions,  $3500;  PREVIEW  MOD  505,  $3650; 
CG  KDT  School  Paper  Use,  $1000.  (luaran- 
teed.  Bob  Weber;  (216)  831-0480. 


PLATEMAKING 


FOR  SALE— NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  Llsed.  For  more  details  call  John  Morris, 
8est  Publishing  Co;  (213)  548-4545. 


PRESS  CONVERSIONS 


INVEST  IN  YOUR  PRESS  I 
MEADLINER  MARK  I  USERS  ' 
PERFECTING  UNITS  I 


Goss  units  available  22V4"  and  239/16",  Goss 
half  decks  right  hand  and  left  hand,  Goss 
humps  10  side  and  13  side,  Goss  folders  in¬ 
verted  and  regular.  Whatever  your  requirement 
may  be,  please  contact  us  because  we  are  one 
of  the  largest  Stockers  in  America.  We  have  over 
80  units  in  our  warehouses. 

For  further  information,  please  contact  Printing 
Press  Senrices  Ltd,  E  34th  St,  Cleveland  OH; 

(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 

011-44-772-797050 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


PRESSES 


GOSS  URBANITE,  3  units,  1  color  unit,  folder, 
3  Butlers,  1980,  Idab  Ckjnv  and  C/Stacker. 
Goss  Community,  S/C,  6  units,  1975. 

Goss  Suburban,  6  units,  1000-1500  series. 
Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 

Harris  V-15A,  4  units  JF7,  1975. 

Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21w",  4  units. 

Goss,  Mark  I,  22^4,  4  units. 

Goss,  Mark  I,  add  on  22^4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500,  8  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3-color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V25,  4  units,  1978 
V15A  (2),  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8,  1982 
News  King,  3  units,  1972 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

Visit  us  at  ANPA,  Booth  1266 


GOSS  COMMUNITY 
Reconditioned  and  guaranteed 

3- '74  units,  V(2-V4  web  folder 
l-’77  3<olor  Universal  unit 

4- '66  Community  V2-V4  folder 

5- '66  Suburban  press 
4-71  V15A-JF  folder 

Will  sell  individual  components.  Call  for  instal¬ 
led  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES, INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


GOOD  WEB 
OFFSET  PRESS 
Box  5768,  Editor  &  Publisher. 


CUSTOM-BILT  TRIMMERS 
Two  3-knife  trimmers.  One  for  Goss  SC;  one  for 
Urbanite.  Late  models.  Available  immediately, 
^ve  thousands  off  new  price. 

ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

Visit  us  at  ANPA,  800th  1266 


2iy4”  CUTOFF  HEATSET  PRESS 

Harris  N 1200,  2lW"  cutoff  by  40W"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win-  1 
dow,  4  Butler  pasters  (1800  FPM  data  mat  | 
controls).  Available  immediately  at  less  than 
half  new  price.  | 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL  I 
60090;  (312)  459-9700.  Telex  20-6766. 


COMPLETE  RE-BUILD  Community  folder. 
Take  yours  in  trade.  $5500.  Exchange  parts, 
rebuilt  cylinders,  micros,  ink  balls,  copper  rol¬ 
lers.  Goss  single  width  only. 

Field  service  work,  press  relocations. 

Dauphin  Graphics;  (717)  362-3406. 


HARRIS  PRESSES  ! 

HARRIS  M-1000  I 

6  units,  1972,  22^t" .  oven,  chill  rolls,  ! 
22T'4"x36",  2  Butlers,  combination  folder, 
Harris  infeed.  $575,000. 

HARRIS  V-22 

5  units,  1969,  RBI  multi-web  folder  can  hand¬ 
le  up  to  10  webs,  Vi,  Vk  folds,  22T'4"  cut- 
offx36"  wide,  100  HP  Motor,  22,000  PPH.  6 
rollstands.  $175,000. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders. 

Goss  Urbanite  folders  and  units. 

(3oss  Urbanite  1000  series,  Vk  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  (Jrbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Tk",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-15A  add-on  units,  1977. 

Harris  V-25,  vk  and  Vi  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  8ook  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


REBUILT  URBANITE  UNITS 


1 .  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
I  price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  oictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766. 


I  2  UNIT  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 

I  1  Community  Oil  Bath  add-on 
I  Urbanite  tri-color  unit 
:  Urbanite  add-on  units  and  folders 
1  4  to  6  unit  V15A  with  JF15  folder,  1975/76 
j  Harris  VI 5A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
I  KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Baldwin  104  Count-O-Veyor 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

'  (913)492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE;  Spare  parts  (or  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 


press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
tor  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


PRESSROOM 


GOSS  COMMUNITY  Folder,  1972,  very  low 
hours,  excellent  condition,  20  horse  solid  state 
drive  Double  ended  drive.  $8000.  Box  5738, 
Editor  &  Publisher. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


SIGNODE  MLN  2  or  MLN  2A  and  IDAB  440 
tying  machine.  Reply  to;  Graphic  Management 
Associates,  Inc,  Newspaper  Mailroom  Systems 
Division,  11  Main  St,  Southboro  MA  01772; 
(617)  481-8562. 


USED  PAY  NEWS-STANDS 
in  good  condition. 

(305)  665-8214.  Michael  Miller. 


USED  EQUIPMENT  WANTED— we  are  paying 
top  value  for  used  Suburban  Urbanite  Gom- 
munity  V-22  &  V-25  press  units  and  folders. 
Please  call;  (216)  627-5511. _ 


WE  WAINfT  YOUR 

USED  PRESSES  AND 
EQUIPMENT 

We  pay  cash!!! 

INLAND  NEWSPAPER  MACHINERY  CORP. 
106(h  &  Santa  Fe  Drive.  P.O.  Box  15888 
Lenexa,  Kansas  6S?15 

(913)  482-8060  Tetex4-23E2 


HELP 

WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  ALA8AMA  Department 
of  Advertising/Public  Relations  is  seeking  a 
person  to  teach  and  do  research  in  the  area  of 
advertising  beginning  in  August,  1983. 

Resonsibilities  include  teaching  introductory 
and  advanced  courses  in  mass  communication 
and  advertising  and  assuming  departmental  re- 
I  sponsibilities  such  as  research  and  service, 
^lary  and  rank  are  dependent  upon  qualifica¬ 
tions  and  experience. 

I  Candidate  must  possess  an  earned  doctorate 
(A8D  would  be  considered),  professional  ex- 
'  perience  within  the  communication  industry 
I  and  demonstrate  the  potential  for  scholarly  re- 
I  search. 

Contact;  Dr.  Michael  B.  Hesse,  Chairman, 

!  Search  Committee,  Department  of  Advertising/ 
I  Public  Relations,  School  of  Communications, 
I  The  University  of  Alabama,  303  Carmichael 
I  Hall,  University  AL  35486. 

I  An  equal  opportunity/ 

affirmative  action  employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ASSOCIATEyASSISTANT  PROFESSOR, 
News-Editorial 

Florida  International  University  seeks  an  indi¬ 
vidual  with  academic  and  professional  news 
experience  to  coordinate  its  News-Editorial 
sequence  and  teach  a  full  range  of  junior  and 
senior  level  courses  in  print  and  broadcast  re¬ 
porting  and  editing.  This  major  media  market  I 
position  requires  a  Master’s  in  journalism  or  j 
related  field,  PhD  preferred;  salary  commensu¬ 
rate  with  experience;  nine-month,  tenure  earn¬ 
ing  position  available  full-time.  Januan  1984; 
may  begin  half-time,  August  1983.  Send  re¬ 
sume  by  June  15  to; 

Lillian  Lodge  Kopenhaver 
Acting  Chairperson 
Department  of  Communication 
Florida  International  University 
Bay  Vista  Campus 
North  Miami  FL  33181 
An  equal  opportunity/affirmative  action  em¬ 
ployer  and  a  member  of  the  State  University 
System  of  Florida. 


JOURNALISM;  Assistant  Professor  to  teach  9  1 
hours  mass  communication  and  advise  stu¬ 
dent-weekly  newspaper.  MA  required,  PhD  pre¬ 
ferred.  Application  deadline  July  1,  1983.  ! 
Position  available:  August,  1983.  Apply  to:  ! 
Director  of  Personnel.  Northwest  Missouri  i 
State  University.  Maryville  MO  64468.  I 
Affirmative  Action/Equal  Opportunity  Em-  | 
ployer.  i 


PROFESSOR/Associate  professor  journalsim 
requires  an  earned  doctorate  in  journalism  or 
MA  and  established  professional  reputation, 
seven  to  ten  years  of  teaching  and/or  media 
experience.  Appointee  with  administrative 
credentials  will  be  considered  also  for  appoint¬ 
ment  as  coordinator  of  programs-journalism/ 
mass  communications.  Will  teach  basic  and 
advanced  courses  in  the  news/editorial  sequ¬ 
ence  and  advertising  sequence.  Applicants 
must  submit  three  letters  of  recommendation, 
resume  and  official  transcripts  to:  The  Person¬ 
nel  Office,  Lincoln  University,  Jefferson  City 
MO  65101  before  June  1,  1983.  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION  EM¬ 
PLOYER. 


ASSISTANT  PROFESSOR  to  teach  reporting  I 
and  editing  beginning  Fall  1983.  Science  writ- 1 
mg  experience  helpful.  PhD  with  professional  | 
experience  preferred.  Master's  with  outstand¬ 
ing  professional  experience  acceptable.  Salary  I 
competitive.  Deadline,  June  30.  Send  applica- 1 
tion  letter  and  resume  to:  Edward  J.  Smith,  i 
Head,  Department  of  Communications,  Texas  1 
A&M  University,  College  Station  TX  77843. ! 
Texas  A&M  University  is  an  Equal  Opportunity 
through  Affirmative  Action  Employer. 


ADMINISTRATIVE  i 

NORTHEASTERN  UNIVERSITY  seeks  full- 1 
time  advisor  for  student  publications.  This  will  i 
include  a  weekly  newspaper,  a  yearbook  and  a  i 
magazine.  Will  function  as  the  publisher  and  be  i 
responsible  for  staff  development  and  training,  i 
working  closely  with  academic  departments, 
managing  production,  administering  ads  and 
income-producing  departments,  and  other 
duties  associated  with  the  production  and  dis¬ 
tribution  of  quality  student  publications. 
Bachelor's  degree  in  journalism  and  significant 
experience  in  news  writing  and  production  is 
required.  Some  familiarty  with  CRT,  student 
staffs  and  budgets  is  highly  desirable,  as  is  the 
ability  to  establish  rapp^  with  students.  Send 
resume  to:  Dean  R.E.  Sochacki,  ELL  Student 
Center,  Northeastern  University,  Boston  MA 
02115.  Applications  must  be  received  by  June 
8th. 


STRONG  WEEKLY  in  competitive  white  moun¬ 
tain  resort  area  needs  manager  with  marketing 
background.  H.  James,  Box  268,  Norway  ME 
04268;  (207)  743-7011. 


WE'RE  SITTING  ON  a  gold  mine,  but  need  the 
right  miner.  This  General  Manager  must  have 
proven  record  in  weekly/shopper  vehicles.  Ap¬ 
plicants  should  be  self-starting,  aggressive, 
creative,  and  result  oriented.  Operation  is  inde¬ 
pendent  of  daily  newspaper.  Located  in  rapidly 
growing  military  area.  Zone  6.  Salary  and  be¬ 
nefits  commensurate  with  experience.  Send 
complete  resume  and  salary  requirements  in 
confidence  to  Box  5770,  Editor  &  Publisher. 


GENERAL  MANAGER 

The  Catholic  Review,  a  weekly  with  55,000 -r 
paid  subscribers,  seeks  a  people  oriented  man¬ 
ager  with  a  proven  administrative  background 
containing  both  editorial  and  marketing  experi¬ 
ence.  We  offer  an  excellent  opportunity  with 
good  salary  and  full  range  of  tenefits.  Send 
resume  to; 

Tom  Donellan 
320  Cathedral  Street 
Baltimore  MD  21201 


CHIEF  EXECUTIVE  OFFICER 
Modern  profitable,  liquid,  midwestern  news¬ 
paper  group  seeks  strong  financial  manager 
and  creative  marketer  to  lead  into  broader  fu¬ 
ture.  Send  full  resume,  salary  history  in  confi¬ 
dence  to  Box  5719,  Editor  &  Publisher. 


EXPERIENCED  LEADER  sought  to  fill  the  posi¬ 
tion  of  executive  publisher  for  the  launch  of  a 
new  well-financed  nationally  circulated  sub¬ 
scription  publication  for  a  specialized  market. 
Send  resumes  to;  PO  Box  8,  Memphis  TN 
38101. 


SHOPPER  GENERAL  MANAGERS 
AND  SALES  MANAGERS 
We  need  aggressive  self  starters  with  sales 
management  experience  for  existing  and  new 
shopper  divisions  in  the  Midwest  and  Califor¬ 
nia.  If  you  are  a  number  two  person,  or  a  num¬ 
ber  one  without  a  challenge,  we  can  offer  that 
challenge.  We  offer  better  than  average  com¬ 
pensation,  excellent  fringe  benefits  and  a 
chance  to  join  our  progressive  newspaper  and 
shopper  family.  Along  with  your  resume,  write 
and  tell  how  you  can  help  us  grow.  General 
mangager,  Brehm  Communications  Inc,  PO 
Box  838,  Downey  CA  90241. _ 


IS  LOOKING  FOR 
INSTALLERS 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organi-  ! 
zation.  We  re  Newspaper  Systems,  Inc.,  industry  veterans  aggres¬ 
sively  expanding  in  the  Advertising,  Business  and  Circulation  com¬ 
puter  systems  market. 

Applicants  must  have  previous  computer  system  installation  expe¬ 
rience  and  knowledge  of  the  newspaper  Industry.  Preference  will 
be  given  to  applicants  with  accounting,  circulation  and  sales 
experience. 

If  a  competitive  salary,  challenging  work  and  opportunity  for 
growth  and  travel  appeal  to  you,  please  fon/vard  your  resume,  in 
confidence,  to:  j 

Newspaper  Systems,  Inc. 

Attention:  Personnel 

5701  Slauson  Avenue,  Suite  100 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


ADVERTISING 


ADVERTISING  MANAGER 
For  Southwest  growing  weekly.  Tremendous 
opportunity  for  aggressive,  career  oriented  per¬ 
son.  Beautiful  area  in  Zone  8.  New  Mexico. 
Must  have  sales  and  management  experience. 
Excellent  opportunity  for  advancement.  Write 
Box  5706,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Magazine  publisher  in  Zone  6  seeks  capable 
self-starter  with  experience  in  advertising 
sales.  Position  involves  both  phone  and  direct 
sales  calls.  Working  knowledge  of  promotion 
also  helpful.  Immediate  management  oppor- 
I  tuniW  for  qualified  candidate  with  proven  abil¬ 
ity.  Superb  Sunbelt  work  environment  in  new 
country  offices  minutes  from  major  tourism/ 
commerce  center.  Attractive  salary-plus- 
commission  package  with  high  earnings  poten¬ 
tial.  Send  detailed  resume,  introductory  letter, 
and  salary  history  to  Box  5732,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR  for  progressive  Ohio 
i  Daily  with  Tote  I  Market  System.  Require  shirt- 
:  sleeve  sales  professional  with  record  of  crea- 
■  five,  well-motivated  leadership  and  strong 
background  in  sales,  sales  development  and 
management,  and  personnel  training  and 
'  motivation.  Salary,  benefits  and  incentives. 
Send  resume  to  Box  5742.  Editor  &  Publisher. 


RETAIL  MANAGER 

We  have  a  rich  opportunity  for  an  aggressive 
management-oriented  individual  who  can  mold 
a  young  staff.  Strong  daily  with  exceptional 
penetration  with  the  opportunity  for  growth  via 
alternative  products.  A  Harte  Hanks  Com¬ 
munications  Inc,  newspaper.  Write  Box  5754, 
Editor  &  Publisher. 


I  CLASSIFIED  TELEPHONE 

'  SALES  SUPERVISOR 

^  Excellent  opportunity  for  an  experienced,  car- 
I  rier-minded  individual,  to  lead,  train  and  su- 
:  pervise  telephone  sales  staff  of  top  50  market 
soon  to  be  completely  on-line.  Front  end  sys- 
;  tern  experience  desirable.  Send  resume  and 
silay  requirements  in  confidence  to  Box  5752, 
Editor  &  Publisher. 


ADVERTISING 


:  PROFESSIONAL  NEWSPAPER  ADVERTISING 
SALES  PEOPLE  WANTED  BY 
CENTRAL  ARIZONA  NEWSPAPER  GROUP  I 
Due  to  current  grovrth,  we  are  looking  for  sever¬ 
al  good  newspaper  advertising  people.  If  you 
have  a  desire  to  achieve,  with  good  sales  and  I 
layout  ability  we  would  like  to  consider  your 
application  for  one  of  these  sales  and  manage¬ 
ment  positions  in  display  or  classified  advertis- 
j  ing.  It  you're  a  real  professional  or  a  sincere, 
hard  working  youngster  with  most  of  the  tools  of 
the  trade,  we  have  a  great  opportunity  for  you. 
Telemarketing,  cable  TV  and  other  back-  ; 
grounds  desirable. 

We  are  the  publishers  of  a  daily,  5  weeklies, 
and  2  shoppers.  A  moderate  offset  plant,  a 
good  salary  commensurate  with  ability,  bonus, 
mileage  and  good  benefits,  A  living  is  great  in 
sunny  Arizona.  Send  resume  to:  Donovan  M. 
Kramer  Sr,  Publisher,  Casa  Grande  Valley 
Newspapers,  Inc,  PO  Box  639,  Casa  Grande  AZ 

I  85222. _ 

I  ADVERTISING  SALES  representative.  Major 
I  daily  newspaper  in  top  ten  market.  Audited 
paid  circulation  over  126.000.  Requires  mini- 
I  mum  five  years  successful  creative  selling  and 
I  servicing  National  accounts.  Agencies  and 
1  direct  cMents.  Successful  candidate  will  be 
j  headquartered  in  New  York  City.  If  you  have 
conviction;  references;  ambition  and  manda¬ 
tory  selling  experience,  write  (DO  NOT 
I  PHONE):  Richard  Elias,  National  Advertising 
I  Manager,  The  Washington  Times,  3600  New 
I  York  Av,  NE,  Washington  DC  20002. 

EOE 


CIRCULATION 


BOY  CREW 
CONTRACTOR 

Large  AM/Sunday  in  Northeast 
seeks  contractor  to  operate  boy 
crews.  Write  Box  5753,  Editor 
&  Publisher, _ 


NATIONAL  SALES 

Leading  newspaper  company  looking  tor  young, 
aggressive  person  for  San  Francisco  office.  Ex¬ 
cellent  growth  potential  in  a  top-rated  com¬ 
pany,  Strong  benefits  program.  Send  confiden¬ 
tial  resume  to  Box  5773,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ARTIGRAPHICS 


ART  DIRECTOR  needed  for  publishing  com¬ 
pany  located  north  of  Dallas  near  resort  area. 
Must  be  illustrator  with  very  creative  prospec¬ 
tive  ad  layout  background.  Up  to  $400  week 
plus  benefits.  (214)  465-1403. 


DESERT  DAIILY  seeks  commercial  artist, 
heavy  on  graphics,  layout  and  design.  Job  split 
between  editorial  and  advertising.  $275/week 
to  start.  Send  resume,  samples  to;  Steve  Wil¬ 
liams,  PO  Box  1389,  Victorville  CA  92392. 


NEWS  ARTIST 

To  produce  informational  graphics,  assist  with 
special  layouts,  illustrate  stories,  and  upgrade 
graphics  department  of  72,000  plus  newspap¬ 
er.  Position  requires  accuracy,  speed  and  ver¬ 
satility.  Send  resume  and  a  few  samples  to: 
David  Snodgress,  Graphics  Editor 
Times  Herald  Record 
40  Mulberry  St 
Middletown  NY  10940 


CIRCULATION 


CIRCULATION  DIRECTOR  for  fast  growing 
suburban  newspapers'  multi-faceted  circula¬ 
tion  department  combining  mail  and  hand  deli¬ 
vered  saturation  newspapers  with  circulation  of 
300,000  bi-weekly,  also  several  paid  twice- 
weeklies.  Must  have  strong  newspaper  and  or 
saturation  product  background.  Must  be  a 
highly  creative  professional  with  good  oppor¬ 
tunity  to  join  top-flight  highly  aggressive  orga¬ 
nization  with  expanding  future.  Salary 
$35,000  plus  benefits  and  incentive  program. 
Also  willing  to  train. 

Today  Newspapers 
1661  Rt  23 

Wayne  NJ  07470 

Send  resume  or  call  George  Miller;  (201)  696- 
3000. 


CIRCULATION  DIRECTOR 
A  Southwest  AM/PM  agency  (Zone  8)  is  seeking 
I  a  well  rounded  individual  to  run  its  circulation 
department.  Must  have  a  proven  track  record  in 
I  increasing  home  delivered  circulation.  Job  re¬ 
quires  skills  in  marketing,  TMC,  and  computer 
application.  We  offer  that  team  player  a  chal- 
I  lenge  in  a  high  growth  community.  Excellent 
I  base  salary  plus  incentives.  Full  resume  and 
j  references  sent  in  confidence  to  Box  5703, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR— Established, 
growing,  25,000  daily  with  total  market  cover¬ 
age  package  seeks  person  with  minimum  7-10 
years  management  experience.  Must  know 
marketing,  sales,  sales  promotion.  Should  have 
experience  supervising  adults,  teaching  and/or 
training.  Forceful  personality  and  communica¬ 
tions  Skills  important.  Departnient  has  com¬ 
puterized  operation.  Good  benefits  in  the  Cali¬ 
fornia  area.  If  you  are  a  well  organized  self¬ 
starter,  send  resume  and  salary  history  to  Box 
5727,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  12,000  Zone  6 
Daily  and  Sunday.  Experience  with  TMC,  prom¬ 
otions,  training  and  budgeting.  Resume,  salary 
requirements  in  confidence  to  Box  537,  Editor 
&  Publisher. 


I  CIRCULATION  MANAGER 

We  are  looking  for  motivated,  promotion 
minded  individual  to  be  a  part  of  the  manage¬ 
ment  team  of  a  5000  circulation  daily  and  a 
23,500  distribution  TMC.  Market  wide  open 

'  for  growth.  Position  located  in  Zone  7.  If  you  are 
an  outdoors  type  person  who  likes  to  hunt,  fish, 
and  enjoys  friendly  people,  then  we  have  a 
home  for  you.  Send  complete  resume  and  sal¬ 
ary  history,  references  to:  Michael  Bell.  Gener¬ 
al  Manager,  Devils  Lake  Daily  Journal,  PO  Box 
1200,  Devils  Lake  ND  583(31. 

!  PROMOTION/MARKETING  MANAGER 
Zone  5-7  day  PM  metro  needs  aggressive  prom¬ 
otion  minded  individual  to  develop  and  follow 
through  customer,  carrier,  district  men  and  in 
paper  promotion.  This  individual  would  be  part 
of  an  overall  circulation  management  team.  In¬ 
dividual  should  be  a  self-starter  with  prior  cir¬ 
culation  management  experience.  Salary  30M, 
company  car,  excellent  fringe.  Please  send  re¬ 
sume  in  confidence  to  Box  5723,  Editor  &  Pub¬ 
lisher. 
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_ HELP  WANTED 

_ EDITORIAL _ I 

MANAGING  EDITOR— fof  17,500  circulation  I 
northeast  Ohio  daily  (no  Sunday).  Outstanding  | 
oportunity  for  a  solid  pro  who  can  manage  a  | 
newsroom.  Strong  leadership  skills  and  thor-  | 
ough  knowledge  of  the  newsroom  a  must.  ! 
Front-end  system  experience  desirable.  15-  | 
man  staff,  plus  correspondent  network.  Excel-  ! 
lent  salary,  bonus  program  and  benefits.  Apply  : 
in  writing  to:  David  W  Schultz,  Publisher,  The  I 
Eveninglndependent,  PO  Box  809,  Masfillon  I 
OH  44648.  Include  samples  of  your  news¬ 
paper.  ! 


WRITERS/EDITORS 

Promotions  and  new  projects  at  one  of  America’s  leading 
publishers  create  a  need  for  several  top  notch  writers  and 
editors.  An  exceptional  opportunity  for  individuals  with 
high  talent  and  ambition.  Full  benefits,  company  fitness 
center,  excellent  environment.  Located  one  hour  north  of 
Philadelphia.  Send  resume,  best  writing  samples,  salary 
needs  in  strict  confidence  to;  William  Gottlieb,  Managing 
Editor,  Prevention  Health  Books,  33  E  Minor  Street,  Emmaus 
PA  18049. 

_ EOE 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR/local  news  needed  at  15,000 
circulation  daily  in  western  Oregon's  Wil¬ 
lamette  Valley.  Must  have  two  years  of  reporting 
and  one  year  of  editing  experience  on  a  daily 
plus  the  ability  to  edit  for  accuracy,  clarity  and 
readability,writeenticingheadllnesanddesign 
attractive  pages.  Minimum  annual  salary 
$18,200.  Send  tear  sheets  and  resume  by 
June  1  to:  Kay  Black,  City  Editor,  Corvallis 
Gazette-Times,  PO  Box  368,  Corvallis  OR 
97339.  An  affirmative  action/equal  opportun- 


COPY  EDITOR  I 

The  Daily  News,  Los  Angeles'  fastest-growing 
daily  newspaper,  is  looking  for  a  copy  editor  in  | 
its  features  department.  Applicants  should  { 
have  2-3  years  professional  experience.  The  job 
requires  a  good  eye  for  proper  grammar  and  the 
ability  to  write  bright  sprightly  headlines  under 
deadline  pressure.  VDT  experience  is  helpful. 
Please  send  resume  to  Box  5652,  Editor  & 
Publisher. 


MANAGING  EDITOR  to  report  to  publisher's 
assistant  in  supervising  reporting  and  editing 
staff  of  20  for  6-day  23,000  New  England 
award  winner.  Contact  with  the  public,  budget¬ 
ing,  superior  editing  skills  and  layout  experi¬ 
ence  required  in  this  shirt-sleeve  position.  If 
you  know  you're  better'than  average  please 
send  a  convincing  letter  with  your  resume  to; 
Oreste  P.  D'Arconte,  The  Sun  Chronicle,  Box 

600,  Attleboro  MA  02703. _ 

MANAGING  EDITOR/Director  for  non-profit 
western  environmental  biweekly.  Journalistic 
experience  a  must;  administrative  experience 
helpful.  High  Country  News;  (307)  332-6970. 

MAGAZINE  EDITOR 

Experienced  Editor  to  take  charge  of  estab¬ 
lished,  national  general  interest  consumer 
magazine  with  offices  in  Los  Angeles  area. 
Must  be  aware,  sensitive  journalist  with  top 
skills  in  concept  development  and  advance 
planning;  assigning  and  buying  articles;  plan¬ 
ning  for  photography,  illustrations,  layout  and 
design,  especially  color;  dealing  with  and  de-l 
veloping  contributors  and  staff;  superb  word- ! 
smith,  planner  and  leader.  Competitive  salary; 
excellent  benefits  package.  Please  forward  re- ; 
sume  including  salary  requirements  in  confi- ' 
dence  to: 

Personnel  Administrator-EP 
PO  Box  2240 
Long  Beach  CA  90802 
An  Equal  Opportunity  Employer 


ASSISTANT  METRO  EDITOR,  by  Florida  daily. 
Must  be  local/metro  news-oriented,  experi¬ 
enced  newspaper  supervisor  and  have  sharp 
nose  and  mind  for  news.  Send  resume,  letter, 
references  and  a  work  sample  to  Box  5729, 

Editor  &  Publisher. _ 

AREA  EDITOR 

EXPANDING  8500  daily  seeks  sharp  editor  to 
direct  new  countywide  news  thrust.  Layout, 
editing,  photo  skills  a  must.  Ablity  to  organize,  . 
direct  stringer  network  required.  Must  be  shirt- 1 
sleeved  pr^ucer.  Will  consider  number  two  j 
looking  to  move  up.  Good  starting  pay,  be¬ 
nefits,  working  conditions  in  fine  community. 
Send  clips  and  resunie  to:  R.  Ronald  Ellis, 
Bedford  Gazette,  424  W  Penn  St,  Bedford  PA 
15522. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


COMMUNITY  ORIENTED  PM  17,000  daily 
seeks  experienced  lifestyles  editor.  Duties  in¬ 
clude  administration,  copy  editing,  assignment 
and  quality-control  of  lifestyle  section  material. 
Individual  must  be  self-motivated  and  excited 
by  living  section  work.  Send  resume  and  clips 
(writing  and  design)  to;  Larry  Sanders,  Editor, 
The  Santa  Fe  New  Mexican,  PO  Box  2048, 
Santa  FE  NM  87501. 


NEWS  EDITOR  to  edit  and  dummy  ROP  pages 
and  some  page  1,  and  coordinate  work  or  3 
reporters  and  photographers.  1  year  editing  ex¬ 
perience  required.  Send  letter,  resume  and 
clips  to:  Ray  Sullivan,  Glenwood  Post.  Box 
550,  Glenwood  Springs  CO  81602. 


I  NEEDED  IMMEDIATELY  copy  editor  with  at 
j  least  2  years  experience  to  join  5  person  desk 
on  7  day  daily  AM .  Must  currently  be  laying  out 
I  graphically  appealing  pages.  Mail  salary  ex¬ 
pectations,  clips,  resume  to:  Gene  Rogalski, 
I  c/o  Anderson  Independent-Mail,  PO  Box  2507, 
j  Anderson  SC  29622.  No  phone  calls. 


,  OPPORTUNITY  KNOCKING 

I  Responsible,  well  financed  group  looking  for 
I  right  person  to  start  new  weekly  in  progressive 
sunbeltcity.  Must  be  experienced  in  all  phases. 
Young  enough  to  welcome  a  challenge-old 
enough  to  meet  it  head  on.  If  you  want  the 
opportunity  to  help  organize,  develop  and  oper¬ 
ate  a  new  voice  in  a  town  that  needs  it.  send 
complete,  confidential  resume  to  Box  5765, 
Editor  &  Publisher. 

_ EEO _ 

REPORTER  with  excellent  writing  skills  to  cov¬ 
er  city  government,  features  and  special 
assignments  for  growing  six  day  PM  with  edito¬ 
rial  staff  of  20.  If  you  feel  you're  better  than 
average  please  send  a  letter  explaining  why 
!  with  your  resume  and  clippings  to:  Managing 
I  Editor,  The  Sun  Chronicle.  PO  Box  600,  Attle- 

I  boro  MA  02703. _ 

RCXIK,  POP  AND  FILM  in  Boulder  CO.  The  right 
reporter  will  become  The  Authority  readers  de¬ 
pend  on  for  insight  and  inside  information.  For 
imaginative  writing.  And  for  some  occasional 
fun  on  the  entertainment  pages.  With  2  years 
experience,  you'd  get  $18,000  and  a  mountain 
j  view.  Apply  in  writing  only;  Patty  Burnett,  Fea- 
I  tures  Editor,  The  Daily  Camera,  Box  59 1 ,  Boul- 
!  der  CO  80306. 


COPY  EDITOR 

Norwalk,  Connecticut,  Hour  seeks  copy  editor. 
Experience  preferred.  Send  letter  of  applica- 
.  tion  and  resume  (no  calls,  please)  to:  William 
j  H.  Neubeck,  Managing  Editor.  The  Hour,  PO 
Box  790,  Norwalk  CT  06852. 


ASSOCIATE  EDITOR  needed  to  handle  all 
phases  of  journalism  on  3800  weekly  in  South- 
!  eastern  Wisconsin.  Send  resume,  clips,  salary 
i  needs  to;  Fred  Noer  Jr,  The  Times,  Box  129, 
:  Walworth  Wl  53184  or  call;  (414)  275-2166. 


COPY  EDITOR 

Major  newspaper  syndicate  needs  creative  copy 
I  editor  in  New  York.  Ideal  candidate  has  worked 
I  at  a  medium  or  small  daily  asa  reporter  or  editor 
for  at  least  5  years.  You  will  be  involved  in  story 
I  hunching,  editing,  graphics  and  more.  VDT  ex- 

Eice  is  preferred.  Box  5757,  Editor  &  Pub- 
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HELP  WANTED 


EDITORIAL 


REPORTER  for  resort  area  weekly,  minimum  | 
requirements  preferred.  BA  and  1  to  2  years  i 
newspaper  or  magazine  experience  with  hard  I 
news,  some  features.  Send  resume,  references  | 
and  writing  samples  to:  Idaho  Mountain  Ex¬ 
press,  Box  1013,  Ketchum  ID  83340.  Dead-  i 

line  June  4,  1983. _ _  I 

ENERGY  WRITER  for  small  Northern  New  Eng-  | 
land  publisher  with  two  national  titles  in  the  ; 
alternative  energy  field-one  trade,  one  consum-  | 
ei -seeks  full-time  professional  writer  with  ex-  i 
perience  in  the  alternative  energy  field.  Send  | 
resume  and  salary  requirements  to:  Kenneth 
Daggett,  PO  Box  2008,  Concord  NH  03301.  j 


EDITOR  1 

I  Immediate  opening  for  technical  editor  to  su-  1 
pervise  editorial  and  publications  departments  ' 
I  preparing  bibliographic  series,  reports,  theses.  { 
I  technical  articles  and  keyword  index  to  Ab-  | 
j  stract  Bulletin  of  The  Institute  of  Paper  Che¬ 
mistry  (on-line  version  "Paperchem").  Position  j 
I  requires  MS  or  PhD  background  in  chemistry, 
j  biochemistry  or  chemical  engineering.  Super- 
,  visory/leadership  qualities  essential.  Indexing  | 
j  skills  desirable.  i 

I  Send  complete  resume  to;  Director  of  Person-  i 
I  nel.  The  Institute  of  Paper  Chemistry,  PO  Box 
;  1039,  Appleton  Wl  54912.  , 

An  Equal  Opportunity/Affirmative  Action  { 
j  Employer. 


FINANCIAL  REPORTERS  , 

I  WANTED:  Several  experienced  business  wri-  | 

;  ters/editors.  National  publication  seeking  top  j 
I  talent  for  its  California  office.  Please  send  re-  ! 
I  sume  and  clips  to  Box  5672,  Editor  &  Pub-  I 
I  Usher.  I 

FCX)D  WRITER — to  produce  stories  and  edit  ; 
<  weekly  food  supplements  of  mid-sized  South-  ( 
ern  daily.  Also  need  knowledge  in  fashion,  con-  i 
I  sumerareas.  Minimumof  2years'writing,  page  ' 
design  experience.  Send  resume  and  clips  to  , 
Box  5714,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


GOOD  WRITING  FIRST  CRITERION  in  tilling 
new  slot  for  combination  business  and  feature 
writer  for  magazine-like  weekly  in  Zone  6.  You 
have  a  regular  business  column  and  the  sky's 
the  limit  on  cover  story  features  you'll  write  for 
our  growing  and  profitable  upscale  publication . 
Your  pieces  will  receive  thoughtful  attention 
and  you'll  get  plenty  of  sunshine  and  good  food. 
Excellent  salary  and  benefits,  and  an  opportun¬ 
ity  to  also  write  for  our  sister  business  monthly. 
Send  resume  and  clips-not  just  business  clips, 
but  your  best  writing-to  Box  5774,  Editor  & 
Publisher. 


HARD  WORKING  shirt  sleeve  editor  for  twice 
weekly  16.(X)0  circulation  newspaper  in  south¬ 
western  Louisiana  city.  Applicant  must  possess 
all  necessary  skills  to  generate  top  news  pro¬ 
duct.  People  skills  a  must.  Send  resume  along 
with  salary  requirements  to:  Al  Gensheimer,  PO 
Box  99.  Sulphur  LA  70663. 


MANAGING  EDITOR  FOR  Upper  Peninsula 
Michigan  daily.  Local  news  our  bread  and  but¬ 
ter.  Shirt-sleeve  job.  Experience  and  track  re¬ 
cord  required.  If  you  have  the  skills,  manage¬ 
ment  experience,  news  judgment,  drive  and 
determination  to  lead  our  rej^ing  staff,  you'd 
better  move  quickly.  Box  5620,  Editor  &  Pub¬ 
lisher. 


MID-SIZE  southern  daily  has  opening  in  lifes¬ 
tyle  department  for  feature  writer.  Looking  for 
bright,  concise,  readable  style.  Only  those  with 
experience  in  newspaper  feature  writing  will  be 
considered.  Send  clipis,  resume  and  references 
to:  Living  Editor,  SAVANNAH  NEWS.'PRESS, 
PO  Box  1088,  Savannah  GA  31402. 


MANAGING  EDITOR 

For  national  weekly  trade  magazine  based  in 
Clifton,  New  Jersey.  Must  be  experienced  jour¬ 
nalist,  organized,  detail-oriented,  totally  accu¬ 
rate,  reliable.  Send  resume,  including  salary 
history  to  Box  5716,  Editor  &  Publisher. 


MARKETING 


MARKETING 


SENIOR  MARKETING 
REPRESENTATIVES 


Harris  Composition  Systems  is  a  leading  sup¬ 
plier  of  photo-typesetting  equipment,  ad 
display  systems  and  copy-processing  front- 
end  systems. 

You  will  be  responsible  for  identifying  pro¬ 
spects  within  an  assigned  territory  which  will 
involve  account  management  from  initial 
proposal  and  presentation  through  post¬ 
sales  support.  The  successful  candidates  will 
possess  a  strong  background  in  newspaper 
text-processing  systems  and  their  applica¬ 
tions  in  the  production  of  newspapers.  A  pro¬ 
ven  track  record  of  successful  sales  in  th«>  in¬ 
dustry  will  be  essential. 

Contact  me  at  the  ANPA  show  or  send  your 
resume  in  confidence  to:  Jack  Pritchard, 
National  Sales  Director,  5839  Qreen 
Valley  Circle,  Culver  City,  California 
90230  or  call  toll  free  1-800-421-1850. 


An  Equal  Opportunity  Employer,  M/E/H/V. 


59 


HELP  WANTED 


DESIGN  WRITER 

The  Detroit  Free  Press  is  seeking  a  design  writer 
who  desires  the  challenge  of  a  competitive  mar¬ 
ket.  Requisites:  Knowledge  of  design,  creative 
ideas  and  fine  writing.  Job  will  entail  reporting 
on  the  home  furnishings  industry,  design 
trends  and  consumer  news-relevant  to  people 
in  Detroit.  Send  resume  and  clips  to:  Joan 
Richardson,  Assistant  Editor,  THE  WAY  WE 
LIVE,  Detroit  Free  Press,  32 1  W  Lafayette,  De- 

troit  Ml  48231. _ 

ENERGETIC,  AGGRESSIVE  sports  editor 
needed  by  small  eastern  Virginia  daily.  Must  be 
good  photographer.  Apply  Box  5695,  Editor  & 
Publisher. 

THE  TIMES-PICAYUNE/The  States-ltem  of 
New  Orleans  is  seeking  copy  editors.  Candi¬ 
dates  should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to  de¬ 
monstrate  a  strong  command  of  the  English 
language  and  ability  to  write  bright,  accurate 
headlines. 

All  copy  desk  positions  require  evening  work. 
Send  resume  tO:  The  Personnel  Manager,  The 
Times-Picayune/The  States-ltem,  3800  Ho¬ 
ward  Av,  New  Orleans  LA  70140. 

an  equal  opportunity  employer  m/f 
TIRED  OF  DEALING  with  the  conventional  wis¬ 
dom  at  small  newspapers?  Had  enough  of 
assembly  line  journalism  and  bosses  who  drool 
over  the  latest  30-second  remedies  to  sagging 
newspaper  sales?  If  so,  our  features  section 
may  be  the  solution.  We  keep  the  game  simple 
by  using  the  best  local  writing,  photographs 
and  illustrations  available.  We  need  an  assis¬ 
tant  features  editor  and  a  features  writer  to  help 
us  continue  to  improve.  If  you're  interested  in 
either  job,  send  three  samples  of  your  writing  or 
editing  and  layout  ability  to:  David  Kubissa, 
Managing  Editor,  Texarkana  Gazette,  PO  Box 

621,  Texarkana  TX  75504. _ 

WRITER 

Marazine/public  relations  writer  for  major  non¬ 
profit  organization  headquartered  in  Cincinna¬ 
ti.  Ohio  metropolitan  area.  Proven  writing  skills 
a  must.  Several  years  of  solid  journalism  or 
public  relations  copywriting  experience 
needed.  Military  service  during  Viet  Nam  war 
period  helpful.  Starting  salary  $25,000- 
$30,000,  depending  on  talent  and  experience. 
Potential  for  professional  growth.  Liberal 
fringe,  sick  leave  and  vacation  benefits.  Send 
resume  and  photocopied  writing  samples: 
Communications  Director,  POBox  14301,  Cin- 

cinnati  OH  45214. _ 

ZONE  9,  The  Bakersfield  Californian,  a  75,000 
daily  in  the  Central  San  Joaquin  Valley,  has  an 
opening  for  a  journeyman  level  copy  editor. 
Wire  desk  and  slot  experience  helpful.  Send 
resumes  to;  Jim  Varley,  Assistant  Managing 
Editor/News,  PO  Bin  440,  Bakersfield  CA 

93302. _ 

ZONE  9,  75,000  -I-  daily  accepting  applica¬ 
tions  for  journeyman  level  business  writer.  Lay¬ 
out  experience  helpful.  Requires  some  know¬ 
ledge  of  oil  and  agriculture.  Submit  resume, 
clips  and  letter  of  interest  to  Box  5730,  Editor 
&  Publisher. 

PROMOTION 


HELP  WANTED 


SPORTS  COPY  EDITOR 
If  you're  skilled  in  polishing  copy,  closing  holes 
and  writing  crisp,  on-target  heads  and  nave  a 
minimum  of  3  years  experience,  we  have  a  spot 
on  the  sports  desk.  We're  heaw  on  locally  pro¬ 
duced  copy,  from  preps  to  professional  sports. 
If  interest^  in  being  a  part  of  a  national  award 
winning  team,  send  resume  to:  News  and  Sun- 
Sentinel  Company,  PO  Box  14430,  Fort 
Lauderdale  FL  33302. 

SUNDAY  MAGAZINE  editor  for  mid  sized  daily 
in  competitive  western  city.  We're  looking  for  a 
creative  self  starter  with  a  track  record  reflect¬ 
ing  a  consistent  flair  for  hunching  socko  arti¬ 
cles,  eye-grabbing  headlines  and  dazzling 
graphic  design.  We  seek  someone  who  shares 
our  commitment  to  starting  and  marketing  a 
high  quality  magazine  that  our  readers  will 
come  to  regard  as  the  cherry  on  the  Sunday 
paper  sundae.  Include  samples  of  work  with 
resume.  Box  5725,  Editor  &  Publisher. 

ENERGETIC,  AGGRESSIVE  sports  editor 
needed  by  small  eastern  Virginia  daily.  Must  be 

food  photographer.  Apply  Box  5695,  Editor  & 
'ubiisher. 


HELP  WANTED 


PUBLIC  RELATIONS 


HELP  WANTED 


PUBUC  RELATIONS 


PROMOTION 

MANAGER 


Leading  business  publication 
offers  a  career  opportunity  for  a 
creative  media  promotion  mana¬ 
ger.  If  you  have  experience  and 
skills  in  copywriting,  graphics/ 
design  for  trade  paper  ads,  direct 
mail  for  both  advertising  and  cir¬ 
culation  promotion,  market  re¬ 
search  and  presentations,  here’s 
a  spot  that's  made  for  your  ta¬ 
lents.  Wide  variety  of  projects  will 
challenge  the  experienced,  shirt¬ 
sleeve  promotion  person.  Back¬ 
ground  in  media  promotion 
essential,  editorial  skills  helpful 
too.  Mid-Manhattan  location.  Tell 
us  of  your  qualifications  in  a  sell¬ 
ing  letter  along  with  vour  resume. 

Box  5775 
Editor  &  Publisher 


PROJECT  ENGINEER 

We  are  one  of  the  largest  media  companies  and 
have  facilities  located  throughout  the  United 
I  States,  Canada,  the  Caribbean  and  the  Pacific. 

I  Our  growth  and  expansion  require  a  Project 
Engineer  to  help  manage  our  new  construction, 
plant  expansion  and  renovation  projects.  The 
annual  budget  for  this  work  is  $20  to 
$30,000,000. 

This  permanent  corporate  staff  position  re¬ 
quires  someone  with  strong  management  skills 
and  the  ability  to  supervise  several  concurrent 
projects.  The  responsibilities  include  project 
control  and  coordination ,  development  of  feasi¬ 
bility  studies,  budgeting  and  scheduling,  pro¬ 
ject  design,  energy  conservation  projects  and 
EPA  matters,  construction  supenrision  and 
contracts  administration. 

Five  to  ten  years  hands-on  experience  in  com¬ 
mercial  or  industrial  design  and  construction 
with  a  BS  degree  in  engineering  is  required,  a 
PE  or  R  A  and/or  MBA  desired .  Some  experience 
with  newspapers  or  publishing  firms  a  plus. 
Please  send  your  resume,  including  salaiy  his¬ 
tory,  to  Box  5756,  Editor  &  Publisher.  Equal 
1  Opportunity  Employer,  M/F. 

_ FREELANCE _ 

TRAVEL  WRITER/PHOTOGRAPHERS 
Freelance  writer/photographers  with  good  fea¬ 
ture  touch  and  color  skills  wanted  by  new  travel 
magazine  for  possible  assignments  in  United 
I  States  and  abroad.  Send  2  or  3  samples  of 
published  work  and  representative  transparen¬ 
cies  to:  Norm  Rowland,  Editor,  Touring  Times, 
PO  Box  33021,  Kansas  City  MO  64114. 

WANTED:  Freelance  articles  sought  on  pock- 
etknife  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


JOB  LEADS 


INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


MAILROOM 


I  MAILROOM  MANAGER  tor  medium  sized  AM 


for  challenge  with  growing  organization.  Sher¬ 
idan  experience  a  must,  urmpensation  pack¬ 
age  includes  performance  bonus,  ^nd  resume 
and  salary  history  to  Box  5704,  Editor  &  Pub¬ 
lisher. 


PHOTOJOURNAUSM 


i  PHOTO  EDITOR 

:  The  Seattle  Times  is  looking  for  an  experienced 
Photo  Editor.  We  prefer  8-10  years  experience 
'  as  a  photojournalist  including  3-5  years  editing 
experience.  The  individual  should  have  good 
I  communication  and  supervisory  skills. 

I  Salary  based  on  experience.  Excellent  benefits. 

'  Females  and  minorities  encouraged  to  apply. 

'  Send  resumes  and  tearsheets  to: 

R.  C.  Follett 
The  Seattle  Times 
PO  Box  70 
Seattle  WA  981 11 

I  No  phone  calls,  please.  All  inquiries  will  re¬ 
ceive  a  response,  and  tearsheets  will  be  re- 
I  turned. 

I  M/F/H.  An  Equal  Opportunity  Employer. 


Technical 

Press  Relations 

The 

Challenge; 

General  Electric’s  R&D  Center  is  seek¬ 
ing  an  experienced  press  relations 
professional  to  help  publicize  the  ac¬ 
tivities  of  one  of  the  world's  largest 
and  most  diversified  research  and 
development  organizations. 

The 

Environment: 

The  R&D  Center  includes  some  2,100 
people  in  its  four  technical  components- 
the  Chemical  Laboratories,  the 

Electronics  Labo[atories,  the 

Engineering  Physics  Laboratories, 
and  the  Materials  Laboratories— and  in 
the  organizations  associated  with 
them.  These  men  and  women  are 
working  on  innovations  ranging  from 
medical  NMR  scanners  to  industrial 
robots,  from  VLSI  microchips  to  ad¬ 
vanced  materials,  from  superconduct¬ 
ing  machines  to  powerful  computer 
aided  design  anij  engineering  systems. 

Your 

Background: 

You  should  have  a  minimum  of  10 
years  experience  in  corporate,  univer¬ 
sity,  or  agency  public  relations,  or  the 
equivalent,  and  a  strong  background 
in  science  and  technology,  plus; 

•  Proven  track  record  of  placement  in 
the  business/financial,  science/ 
technology,  trade,  and  general 
press. 

•  Extensive  personal  contacts  with 
key  reporters/editors. 

•  Ability  to  express  complex  technical 
ideas  clearly  and  concisely. 

Contact: 

Investigate  a  starting  salary  of 
$35,000-45,000  and  excellent  benefits 
by  sending  your  confidential  resume, 
including  samples,  to  Neff  T.  Dietrich, 
University  Relations  and  Recruiting, 

Ref.  71 D,  General  Electric  Research 
and  Development  Center,  P.O.  Box  8, 
Schenectady,  N.Y.  12301. 

The  future  is  working 
at  General  Electric. 

GENERAL^  ELECTRIC 

An  equal  opportunity  employer 

E  &  P  Classifieds — 

4s  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


60 


EDITOR  &  PUBLISHER  for  May  28,  1983 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
SALES 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


AN  EXPERIENCED,  skilled  pressroom  manager 
wanted  for  our  7  day  AM  72,000  circulation 
daily  newspaper.  The  pressoom  has  8  units  of 
Hoe  Colormatic  converted  to  NAPP  direct  print¬ 
ing.  Pressroom  supervisory  experience  required 
with  ability  to  work  as  a  team  member  to 
achieve  quality  and  production  goals.  Competi¬ 
tive  salary  and  excellent  company  benefits. 
Send  letter  of  application  and  resume  to:  L. 
Singer,  Personnel,  The  Modesto  Bee,  PO  Box 
3928,  Modesto  CA  95352.  Application 
acceptance  deadline  June  17,  1983. 


PRESSPERSON 

Immediate  openings  exist  for  an  experienced 
pressperson.  Must  nave  at  least  4  years  experi¬ 
ence,  preferably  on  an  Urbanite  press.  Excel¬ 
lent  salary  and  benefit  package.  It  you're  a  real 
pro  committed  to  quality,  apply  in  writing  only, 
to:  Bob  Tartaglione,  Publisher,  Guide  News¬ 
papers,  PO  Box  354,  Gretna  LA  70054. 


PRESSMAN — needed  for  small,  but  growing, 
midwest  commercial  web  shop.  Future  bright, 
good  wages  and  benefits.  V  15  experience  pre¬ 
ferred  but  will  consider  other  press  experience. 
Call  collect  Thom  or  Phil  at;  (419)  695-3010. 


PRESSROOM  FOREMAN 
Will  supervise  night  shift  (5  days/week).  Pre¬ 
vious  metro  press  experience  a  must.  Potential 
leading  to  management  of  all  pressroom  func¬ 
tions.  Excellent  salary,  fringe  and  annual  bonus  i 
package.  Zone  5.  Send  resume  and  salary  his-  ' 
tory  to  Box  5740,  Editor  &  Publisher.  ' 


REPRODUCTION  PROCESSES 
SUPERVISOR  I 

Coordinates,  supervises,  and  participates  in  I 
production  of  a  daily  campus  publication.  Pro¬ 
vide  unique  opportunity  to  work  with  students  ! 
and  faculty.  3  years  experience  in  the  operation 
and  minor  maintenance  of  offset  and  direct 
contact  reproduction  equipment.  Design  layout 
experience  and  some  college  education  prefer¬ 
red.  $1350-$1609.  Apply  by  June  17,  1983 
tO:  Employee  Relations,  (California  State  Uni¬ 
versity  at  Nofthridge,  18111  Nordhoff  St, 
Northridge  CA  91330.  An  Equal  Opportunity, 
Affirmative  Action,  Title  IX  and  Section  504 
Employer. 


CLASSIFIED  SALES  MANAGER  | 

The  person  we  seek  will  have  an  outstanding 
sales  record.  Must  be  able  to  motivate,  train 
and  supervise  sales  staff.  We  need  a  aggressive  | 
individual  with  strong  management  amlity  for  I 
southwest  Arizona's  second  largest  daily  news-  i 
paper  located  in  an  expanding  growth  market. 
Good  salary  and  benefit  package.  Send  resume  | 
and  salary  requirements  to:  TNI  AD  588-E,  PO 
Box  26887,  Tucson  AZ  85726,  Attention:  i 
Classified  Manager.  I 


SALES  MANAGER 

Manage  and  conduct  local  advertising  for  cam¬ 
pus  publication.  Provides  unique  opportunity 
to  train  and  supervise  students  regarding  sales, 
marketing  research  and  ad  layout.  Require  3 
years  professional  media  experience.  Appropri¬ 
ate  college  level  education  may  be  substituted 
for  this  experience.  Print  media  ad  sales  experi¬ 
ence  and  relevant  college  degree  preferred. 
Compensation:  $1256.40-$1502. 10  per 
month  plus  5%  of  local  sales  over  $100,000 
per  fiscal  year.  Salary  level  will  be  based  on 
qualifications  and  is  equivalent  to  90%  of  a 
full-time  assignment.  Work  schedule  to  be 
I  established.  Apply  by  June  17,  1983  to;  Em¬ 
ployee  Relations,  California  State  University  at 
Northridge,  18111  Nordhoff  St,  Northridge  CA 
91330.  An  Equal  Opportunity,  Affirmative  Ac¬ 
tion,  Title  IX  and  Section  504  Employer. 

POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER,  45.  10  years  experi¬ 
ence  as  a  daily  and  weekly  publisher.  M.  Rems- 
burg,  640  Plumosa,  Vista  CA  92083;  (619) 
727-3422. 


PRODUCTION 


COMPOSING  ROOM  and  systems  manager:  i 
large  group  of  weeklies  in  Zone  1  has  opportun¬ 
ity  for  experienced  manager  to  supervise  a  30 
machine  front  end  system,  manage  typeset¬ 
ting,  paste-up  and  production  camera  depart-  1 
ments.  Require  experience  in  front  end  sys-  I 
terns,  ad  mark-up,  page  make-up  and  news-  ' 

taper  production.  Send  resume  to  Box  5728, 
ditor  &  Publisher. 


GRAPHIC  ARTS  CAMERAMAN 
National  trade  association  needs  an  experi¬ 
enced  graphic  arts  cameraman  for  newspaper 
work.  Must  have  skills  in  offset  and  letterpress 
camera  work  as  well  as  color  separation.  Also 
must  be  able  to  teach  these  skills  in  hands-on 
seminar  setting.  Send  resume  includir^ 
history  and  experience  to  Box  5744,  Editor  & 
Publisher. 


NORTHERN  CALIFORNIA  weekly  shopper 
chain,  14  edition,  200M  circulation  seeking 
production  manager/cold  type  foreman.  Must 
have  thorough  knowledge  of  all  pre-press  op¬ 
erations.  Dymographic  systems.  Ideal  position 
for  assistant  ready  to  move  up.  Excellent  salary 
and  company  benefits.  Send  resume  with  sal¬ 
ary  history  to  Box  5675,  Editor  &  Publisher. 


PRODUCTION  COORDINATOR 
Individual  with  previous  offset  camera,  plate 
and  press  experience  required  to  supervise 
night  shift  (5  days/week)  staff.  Potential  lead¬ 
ing  to  production  manager.  Excellent  salary, 
fringe  and  annual  bonus  package.  Zone  5. 
Send  resume  and  salary  history  to  Box  5741, 
Editor  &  Publisher. 


PROMOTION 


CHALLENGING  POSITION 
Promotion  manager  for  progressive  suburban 
Zone  2  mid-sized  newspaper.  Must  be  creative, 
hard-working  and  have  excellent  track  record. 
Permanent  position  with  excellent  company 
benefits.  Send  resume  with  salary  require¬ 
ments  to  Box  5746,  Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  AFFAIRS  DIRECTOR— for  rapidly 
growing  data  communications  company,  to 
establish  and  manage  trade  press,  financial 
press,  customer  and  stock  holder  relations 
programs,  assist  in  marketing  communications 
and  advertising.  Minimum  5  years  experience 
in  business  press  and/or  public  affairs  position. 
Write  Box  5772,  Editor  &  Publisher. 


MATURE  newspaper  veteran,  extensive  back¬ 
ground  in  all  phases  of  circulation,  presently 
employed  as  Circulation  Director  of  a  paper 
with  over  7  5,000  circulation .  Seeking  a  position 
as  General  Manager  of  a  paper  with  25,000  or 
more  circulation.  Familiar  with  budgeting,  pro¬ 
fit  and  loss,  and  TMC.  I  have  the  initiative  and 
knowledge  to  accept  a  good  challenge.  For  a 
confidential  resume,  write  Box  5769,  Editor  & 
Publisher. 

PUBLISHER/GENERAL  MANAGER— owned 
own  papers;  daily,  weekly,  shopper,  top  man¬ 
agement  eyierience.  Prefer  Florida  or  Zone  4. 
Write  Box  5736,  Editor  &  Publisher. 


SUCCESSFUL  general  management  experi¬ 
ence,  marketing  background,  understands  all 
departments.  Organizational  and  personnel 
skills.  Cost  conscious  revenue  producer.  Seek¬ 
ing  management  position  with  progressive 
weekly  chain  or  daily.  Presently  employed, 
want  opportunity  for  growth.  Prefer  Zones  1  or 
2.  Box  5748,  Editor  &  Publisher. 


ADVERTISING 


AGGRESSIVE  Advertising  Director  with  24 
years  experience  seeks  challenging  position 
with  daily  newspaper  in  Florida  or  California. 

Box  5764,  Editor  &  Publisher. _ 

YOUNG  award  winning  advertising  director 
with  phenomenal  16  year  track  record  seeks 
greater  challenge.  Troubled  yet  solid  mid  size 
daily  in  Zone  9,8,  or  7  preferred.  Outstanding 
references  and  resume.  Box  5701,  Editor  & 
Publisher. 


ART/GRAPHICS 


EXPERIENCED  Graphic  Arts  professional,  de¬ 
gree,  background  administrative  productionn  & 
!  sales.  Strong  in  type  &  prepress  seeks  position 
as  General  Manager  or  Production  Manager. 
Box  5766,  Editor  &  Publisher. 


CIRCULATION 


j  STRONG  CIRCULATOR  age  30  seeks  long  term 
I  challenge  and  opportunity.  An  excellent  prom- 
!  otor,  (tost  conscious,  TMC  start  up,  merger, 
I  and  conversion  experience.  Reply  Box  5755, 
Editor  &  Publisher. 


EDITORIAL 


EDITOR  on  metro  daily  seeks  new  challenge. 
Experience  includes  wires,  city  desk,  layout 
and  make-up.  Box  5767,  Editor  &  Publisher. 
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ARTS/ENTERTAINMENT  writer/photographer  ' 
losing  job  due  to  lay-off.  Winner  of  1 1  state  AP  1 
awards;  merit  award  and  Pulitzer  nomination.  | 
Available  immediately.  Prefer  Zones  8,6,4,  but  ; 
will  move  to  any  Zone.  Call  Jim;  (214)  572- 
3607,  8:30  am  to  5  pm  Monday-Saturday. 


DAILY  REPORTER  seeks  news  or  feature  writ¬ 
ing  position  on  mid-sized  paper  or  magazine  in 
Zones  1,2  and  5.  Box  5673,  Editor  &  Pub¬ 
lisher. 


ENTHUSIASTIC,  award-winning  sports  editor 
at  daily  newspaper  seeks  position  at  medium- 
large  daily.  Have  2V7  years  experience  as  a 
one-man  department.  Creative  layout  and  local 
features  are  specialties.  Jeff  Kuehn;  (601) 

798-1203. _ 

EXPERIENCED  reporter/feature  writer/photo¬ 
grapher  seeks  position  as  western  correspon¬ 
dent  for  midwestern  or  eastern  daily.  MA  in  j 
journalism.  Creative  self-starter.  Loves  travel 
and  challenging  assignments.  Box  5771,  Edi-  I 
tor  &  Publisher. 

FORMER  MANAGING  EDITOR  of  non-profit 
bimonthly  tabloid  seeks  career  position  as  re¬ 
porter  or  editor  with  newspaper  or  magazine. 
Zones  2,3,4,9.  Experienced  in  writing  news,  ! 
features,  and  editorials.  Robert  Goodman,  ! 
156-22  71  Av,  Apt  35B,  Flushing  NY  11367.  | 


I  CAN  (X)  any  job  in  the  newsroom  with  skill, 
judgment  and  imagination.  But  I'm  best  at  get¬ 
ting  the  people  under  me  in  those  jobs  to  do 
them  as  well  as  I  would  myself-and  I've  proven 
it  at  some  of  the  very  best  papers  in  the  country. 
If  excellence  in  every  department  is  what  wu 
want,  let  me  know  and  I'll  give  it  to  you.  Box 
5739,  Editor  &  Publisher. 


MINNESOTA  man  degreed  in  journalism  and 
accounting  wants  editing  or  management  posi¬ 
tion  on  a  small  Midwestern  weekly.  Write  Box 
5731,  Editor  &  Publisher. 


NEWSMAN,  BA.  More  than  a  decade  of  experi¬ 
ence  in  sound  reporting  based  on  research  abil¬ 
ity.  Career  position  sought.  Box  5642,  Editor  & 
Publisher. 


OPINION  PAGE — Provocative  and  constructive 
editorial  writer;  careful  and  imaginative  layout 
talent;  experienced  editor.  Seek  solid  daily  will¬ 
ing  to  pay  for  professionalism.  Box  5646,  Edi¬ 
tor  &  Publisher. 


REPORTING  PRO  has  covered  everything. 
Freelanced,  too.  Great  at  lifestyle/indepth.  Su¬ 
per  8  years  experience.  Wants  challenge  on 
medium-sized  daily  in  West.  Kathie  Hoxsie, 
Box  857,  Tahoe  City  CA  95730,  (916)  583- 
1239. 


'83  HONORS  GRAD  University  of  California  at  ! 
Berkeley  seeks  full-time  reporting  job.  Experi-  ’ 
ence  on  major  daily,  small  daMies,  weekly.  , 
News,  features;  also  strong  copy  editing.  Avail¬ 
able  June-July.  Box  5699,  Editor  &  Publisher.  I 


INVEST  in  a  diamond  in  the  rough.  Award¬ 
winning  writer  from  depressed  major  market 
seeks  daily  (circulation  40,000-160,000) 
staff  reporter's  position.  Will  relocate,  any 
Zone.  J-degree,  magna  cum  laude,  with  three 
years  feature,  investigative  and  beat  reporting 
experience.  Call;  (412)  678-5921  or  write: 
Todd  M.  Wetzler,  2803  McClintock  Rd. 
McKeesport  PA  15131. 


OUTSTANDING  layout,  copy  editing  person 
with  12  years  experience  seeks  desk  or  editing 
position  with  PM  in  any  Zone.  Has  had  experi¬ 
ence  as  reporter,  wire  editor,  city  editor.  Box 
5763,  Editor  &  Publisher. 


I  PULITZER  PRIZE-WINNER  seeks  western- 
I  region  correspondent's  position  with  major 
newspaper.  Available  September  1 .  Box  5735, 
Editor  &  Publisher. 


SPORTS  EDITOR:  Christian;  9  years  winning, 
versatile  track  record  as  Assistant  Sports  Edi¬ 
tor,  columnist.  Public  Relations  director, 
broadcaster.  God's  blessed  me  with  success  at 
each  career  stop.  I'm  a  pro  who  produces  for 
your  daily  readers.  Box  5683,  Editor  &  Pub¬ 
lisher. 


PHOTOJOURNAUSM 


HARD  WORKER 

Versatile,  energetic  photographer  with  produc¬ 
tion  and  editorial  experience  seeks  opportunity 
to  help  vitalize  rural  paper.  Broad  range  of  ex¬ 
periences  gives  me  a  different  viewpoint.  My 
outstanding  portfolio  will  delight  you.  John 
Stephens,  PO  Box  1607,  Chelan  WA  98816. 


1983  PHOTOJOURNALISM  BA  from  Western 
Kentucky  University.  Interned  at  75,CX30  plus 
daily.  Award-winning  photographer  on  school 
paper.  Hard  working,  looking  for  first  job.  Mike 
Douglas,  1349  State.  Bowling  Green  KY 
42101;  (502)  842-4184. 


TENNIS  WRITER — former  coach,  now  reporter 
on  metro,  will  provide  you  with  lively,  know¬ 
ledgeable  coverage.  Tennis  is  now  a  major 
sport.  Your  readers  deserve  professional  report¬ 
ing.  Box  5749,  Editor  &  Publisher. 


VETERAN  JOURNALIST  on  major  metropolitan 
dailies  seeks  move  to  small  town.  Have  19 
years  of  experience  at  copy  editing,  writing, 
wire  handling  and  inside  and  outside  page  de¬ 
sign.  Will  take  pay  cut  for  right  situation.  Box 
5660,  Editor  &  Publisher. 


WASHINGTON  POST  SPORTSWRITER  looking 
for  fulltime  position.  Have  covered  almost  every 
sport  including  minor  league  baseball,  lacros¬ 
se,  women's  basketball  beats.  Extensive  agate 
experience.  Previously  with  Philadelphia  Bulle¬ 
tin.  DC  native  with  thorough  knowledge  of 
national  sports,  politics.  University  of  Pennsyl¬ 
vania  BA,  Syracuse  MS  (Telecommunications). 
David  Elfin,  2804  29th  Street  NW,  Washington 
DC  20008;  (202)  234-3466.  ' 


PRODUCTION 


EXPERIENCED  production  manager  seeks 
position  with  a  future  at  quality-oriented  print¬ 
ing  firm.  3  years  in  job  printing,  6  years  in 
newspapers.  Skilled  in  composing,  camera  and 
press  with  emphasis  in  layout  and  camera  de¬ 
partments,  Contact  Jeff  Kienitz;  (804)  934- 


PRODUCTION  POSITION— experience  com¬ 
posing  through  camera  including  4/color, 
press,  &  mailroom.  29  years  of  magazine  & 
newspaper  production,  last  5  in  management. 
Reply  Box  5743,  Editor  &  Publisher. 


PRODUCTION  supervisory  trainee  re-entry 
program  leading  to  bright,  stable,  specialized 
future.  Thrives  on  people  and  versatility  of  com¬ 
position,  camera,  press  and  circulation  respon¬ 
sibilities.  ^rious  and  immediate  start  in  Zones 
1,2  &  5.  Rush  reply  to  Box  5750,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty 

The  right  to  communicate 


By  Dana  Bullen 

Director,  World  Press  Freedom 

Committee 

There  has  been  a  veritable  flood  of 
words  on  this  subject.  At  least  six  U- 
NESCO-related  meetings  have  been 
held.  The  literature  is  extensive.  Some 
people  seem  to  be  making  careers  out 
of  this.  And  it  still  has  all  been  very 
vague.  It  has  become  a  slogan,  much 
like  a  New  World  Information  Order, 
that  embodies  each  speaker's  pet  pro¬ 
posals  to  “improve”  communications. 
For  others,  I  must  say,  the  torrent  of 
code  words  raises  concern  about  what 
may  be  intended.  Just  listen  to  a  few  of 
the  many  voices: 

“Rights  must  be  matched  by  respon¬ 
sibilities — those  who  exercise  com¬ 
munication  rights  are  accountable  to 
society  for  their  actions.”  (Working 
document  for  1978  Stockholm  meeting) 
“It  implies  duties  and  obligations  for 
individuals,  groups,  and  nations.” 
(Martelanc,  summarizing  1979  Manila 
meeting) 

“A  universal  social  necessity  which 
requires  legislation  to  guarantee  its 
legitimacy  and  the  security  of  its  prac¬ 
tice.”  (Cocca,  at  1982  Bucharest 
meeting) 

“A  fundamental  right  of  the  indi¬ 
vidual  and  a  collective  right,  guaran¬ 
teed  to  all  communities  and  all  na¬ 
tions.”  (UNESCO  medium-term  plan 
for  1984-89,  para.  3025) 

“The  right  to  communicate  must  be 
obstructed  neither  by  individuals  nor 
by  entities — each  nation  should  be  in  a 
position  to  choose  its  own  informa¬ 
tion.”  (Masmoudi,  in  document  pre¬ 
sented  to  MacBride  Commission) 
There  could  be  many  more  exam¬ 
ples.  I  mention  these  to  try  to  make  just 
two  points.  One,  it  was  rather  firmly 
stated  at  the  4th  Extraordinary  General 
Conference  that  ‘Nothing  in  the  right  of 
communication  is  for  governments’. 
This  is  not  quite  the  case.  And  two,  the 
emphasis  on  ‘duties’,  ‘obligations’, 
‘legislation’  and  the  like  might  make 
one  think  the  right  that  is  being  sought 
is  not  just  the  right  to  speak  out  that 
exists  in  countries  that  do  not  practice 
censorship,  but  a  broader  ‘right’  to 
force  the  media  to  carry  what  is  said. 

We  have  seen  instances  in  which 
very  good-sounding  concepts — protec¬ 
tion  of  journalists,  for  example,  or 
practical  steps  to  improve  communica¬ 
tion — have  given  rise  to  specific  pro¬ 
posals  to  regulate,  not  protect,  journal¬ 
ists,  and  to  practical  steps  to  improve 
the  communication  abilities  of  govern¬ 
ments,  and  no  one  else. 
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It  is  only  when  the  proposals  become 
specific  that  we  can  see  where  the 
good-sounding  words  are  taking  us. 
This  now  is  happening  with  regard  to  a 
right  to  communicate.  At  long  last,  we 
are  getting  a  glimpse  of  what  a  right  to 
communicate  might  mean  in  practice. 

The  breakthrough,  if  that  is  the  right 
word,  came  at  a  consultative  meeting 
on  ‘A  Right  to  Communicate’  orga¬ 
nized  by  UNESCO  in  Bucharest  from  9 
to  12  February,  1982.  The  final  report 
prepared  by  the  Secretariat  states  there 
was  “significant  support  for  the  pro¬ 
position  that  existing  international 
documents  would  need  rather  complete 
rewriting  to  reflect  the  ‘right  to  com¬ 
municate’  as  a  new  core  right  which  is 
the  center  of  other  rights.”  There  is 
revealed  an  elaborate  design  to  rank 
‘rights’  and  ‘freedoms’  differently. 

“The  right  (to  communicate)  itself 
would  be  regarded  as  absolute,”  the 
report  says,  “though  the  freedoms  de¬ 
rived  from  it  would  be  amenable  to 
limitation  in  accordance  with  the  norms 
normally  accepted  for  restricting  free¬ 
doms  in  the  interests  of  public  order, 
etc.” 

The  ‘etc.’ — I  might  add — is  in  the 
language  of  the  report,  not  any  attempt 
of  mine  to  save  words. 

There  follows  in  the  report  a  detailed 
‘Statement’  on  a  right  to  communicate 
for  which  there  reportedly  was  ‘general 
support.’  It  is  very  helpful  in  ascertain¬ 
ing  what  might  be  intended. 

The  first  sentence  indicates  a  right  to 
communicate  would  ‘belong’  to  ‘indi¬ 
viduals — groups,  communities,  peo¬ 
ples  and  States.’  It  would  ‘include’ — in 
other  words  subordinate — Article  E19 
of  the  1948  Universal  Declaration  of 
Human  Rights.  I  have  called  this  the 
‘First  Amendment  of  the  World.’  As 
you  know,  it  provides;  “Everyone  has 
the  right  to  freedom  of  opinion  and  ex¬ 
pression.  This  right  includes  freedom 
to  hold  opinions  without  interference 
and  to  send,  receive  and  impart  in¬ 
formation  and  ideas  through  any  media 
and  regardless  of  frontiers.” 

For  myself,  I  do  not  think  this  can  be 
improved  on. 

It  is  provided  that  individuals  and 
groups  who  wish  to  ‘use’  channels  of 
communication  should  have  ‘access’  to 
them  and  opportunities  for  ‘participa¬ 
tion’  in  them.  Such  ‘access’  should  be 
available  for  those  ‘who  wish  to  take 
part  in  public  affairs’  or  exercise  a  wide 
variety  of  broadly  stated  rights  listed  by 
reference  only  to  no  fewer  than  13  sec¬ 
tions  of  various  other  documents. 

The  next  paragraph  states  that  ‘re¬ 
strictions  on  the  exercise  of  the  right  to 


communicate  should  be  strictly  con¬ 
fined  to  those  authorized  by  interna¬ 
tional  law,  including  UDHR  29  and 
ICCPR  19  (3)  and  20.’ 

These  refer,  again  by  reference  only, 
to  sections  of  the  1948  Universal  Dec¬ 
laration  of  Human  Rights  (UDHR)  and 
of  the  1966  International  Covenant  on 
Civil  and  Political  Rights  (ICCPR). 
Again,  it  is  necessary  to  go  to  these 
other  documents  to  see  what  is  in¬ 
tended.  It  is  worth  the  trip. 

The  first  section,  UDHR  29,  states: 

“( 1 )  Everyone  has  duties  to  the  com¬ 
munity  in  which  alone  the  free  and  full 
development  of  his  personality  is 
possible. 

“(2)  In  the  exercise  of  his  rights  and 
freedoms,  everyone  shall  be  subject 
only  to  such  limitations  as  are  deter¬ 
mined  by  law  solely  for  the  purpose  of 
securing  due  recognition  and  respect 
for  the  rights  and  freedoms  of  others 
and  of  meeting  the  just  requirements  of 
morality,  public  order  and  the  general 
welfare  in  a  democratic  society. 

“(3)  These  rights  and  freedoms  may 
in  no  case  be  exercised  contrary  to  the 
purposes  and  principles  of  the  United 
Nations.” 

The  second  section,  ICCPR  19  (3), 
states:  “(3)  The  exercise  of  the  rights 
provided  for  in  the  foregoing  paragraph 
carries  wth  it  special  duties  and  respon¬ 
sibilities.  It  may  therefore  be  subject  to 
certain  restrictions,  but  these  shall  be 
only  as  are  provided  for  by  law  and  are 
necessary  ( 1 )  for  respect  of  the  rights  or 
reputations  of  others,  (2)  for  the  protec¬ 
tion  of  national  security  or  of  public 
order  (‘ordre  public’),  or  for  public 
health  or  morals.” 

The  third  section,  ICCPR  20,  states: 
“(1)  Any  propaganda  for  war  shall  be 
prohibited  by  law.  (2)  Any  advocacy  of 
national,  racial  or  religious  hatred  that 
constitutes  incitement  to  discrimina¬ 
tion,  hostility  or  violence  shall  be  pro¬ 
hibited  by  law.” 

Finally,  the  statement  of  the 
Bucharest  meeting  states  that  indi¬ 
viduals  and  groups  should  be  able  to 
participate  “at  all  relevant  levels  and  at 
all  stages  in  communication.” 

For  just  a  moment,  consider  how 
such  language  could  be  read — rather 
(Continued  on  pane  62) 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  SAVE  YOUR  LIFE 
AND  THE  ONE  NEXT  TO  YOU. 

OVERCOMING  YOUR  PSYCHOLOGICAL  RESISTANCE  TO  SEAT  BELTS  MAY  BE  THE  KEY. 


The  facts  are  startling. 
Experts  estimate  that  almost 
half  of  all  automobile  occupant 
fatalities  and  many  serious 
injuries  might  have  been 
avoided  if  the  people  had  been 
wearing  seat  belts.  That’s 
because  most  injuries  occur 
when  the  car  stops  abruptly 
and  the  occupants  are  thrown 
against  the  car’s  interior  or 
out  of  the  car.  Belts  reduce 
this  risk. 

Many  people  say  they 
know  the  facts,  but  they  still 
don’t  wear  belts.  Their  reasons 
range  all  over  the  lot;  seat 
belts  are  troublesome  to  put 
on,  they  are  uncomfortable, 
or  they  wrinkle  your  clothes. 
Some  people  even  think  get¬ 
ting  hurt  or  killed  in  a  car 
accident  is  a  question  of  fate; 
and,  therefore,  seat  belts  don’t 
matter. 

If  you’re  one  of  those 
people  who  don’t  use  belts  for 
one  reason  or  another,  please 
think  carefully  about  your 
motivations.  Are  your  objec¬ 
tions  to  seat  belts  based  on 
the  facts  or  on  rationalizations? 

Here  are  a  few  of  the 
common  rationalizations. 
Many  people  say  they  are 


afraid  of  being  trapped  in  a 
car  by  a  seat  belt.  In  fact,  in 
the  vast  majority  of  cases,  seat 
belts  protect  passengers  from 
severe  injuries,  allowing  them 
to  escape  more  quickly.  Another 
popular  rationalization:  you’ll 
be  saved  by  being  thrown 
clear  of  the  car.  Here  again, 
accident  data  have  proved  that 
to  be  untrue— you  are  almost 
always  safer  inside  the  car. 

Some  people  use  seat 
belts  for  highway  driving,  but 
rationalize  it’s  not  worth  the 
trouble  to  buckle  up  for  short 
trips.  The  numbers  tell  a  dif¬ 
ferent  story:  80%  of  all  auto¬ 
mobile  accidents  causing  serious 
injury  or  death  involve  cars 
traveling  under  40  miles  per 
hour.  And  three  quarters  of 
all  collisions  happen  less  than 
25  miles  from  the  driver’s 
home. 

When  you’re  the  driver, 
you  have  the  psychological 
authority  to  convince  all  of 
the  passengers  that  they 
should  wear  seat  belts.  It  has 
been  shown  that  in  a  car,  the 
driver  is  considered  to  be  an 
authority  figure.  A  simple 
reminder  from  you  may  help 
save  someone’s  life. 

Another  common  myth: 
holding  a  small  child  in  your 
arms  will  provide  the  child 
with  sufficient  protection 
during  a  crash.  The  safety 
experts  disagree.  They  point 


out  that  even  during  a  30  mph 
collision,  a  10-pound  child 
can  exert  a  300-pound  force 
against  the  parent’s  grip. 
So  please  make  sure  Child 
Restraint  Systems  are  used 
for  children  who  aren’t  old 
enough  to  use  regular  seat 
belts. 

If  you’re  an  employer, 
encourage  your  employees  to 
wear  seat  belts.  At  GM,  we’ve 
made  it  a  matter  of  policy  that 
everyone  riding  in  company- 
owned  vehicles  is  expected 
to  wear  lap  and  shoulder  belts. 

We  heartily  support  the 
program  initiated  by  the 
National  Highway  Traffic 
Safety  Administration  to  en¬ 
courage  the  use  of  seat  belts. 
So  please  fasten  your  own 
belt,  and  urge  your  family 
and  friends  to  follow  your 
example.  Even  the  best  driver 
in  the  world  can’t  predict  what 
another  driver  will  do. 

This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about  their 
cars  and  trucks  and  the  company 
that  builds  them. 


MARK  or  EXCEUENCE 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 


Texas  Education  Commissioner  Roymon  Bynum  addresses  Academic  Achievers,  their  parents. 


Every  year  the  El  Paso  Herald-Post  honors 
the  city’s  top  high  school  students  at  the  annual 
Academic  Achievers  Dinner. 

More  than  500  people  turned  out  for  the  event 
that  honored  156  high  school  juniors  and  seniors 
-  the  top  students  in  their  schools. 

The  speaker,  Texas  Education  Commissioner 
Raymon  Bynum,  said  he  was  three  times  as 
proud  of  them  as  he  was  of  all  the  athletes  in 
the  world. 

The  Academic  Achievers  Dinner  is  the 
Herald-Post’s  way  of  saying  “thank  you’’  to  the 
good  young  men  and  women  of  our  nation  who 
bring  credit  not  only  to  themselves  but  to  their 
families,  schools  and  communities. 

We’re  proud  of  El  Paso’s  Academic  Achievers 
and  want  everyone  to  know  it! 


Student  Taylor  Foote  receives  award 


A  Scripps-Howard  Newspaper 
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